





LSiOMeR 


ect S eas | THE MAGAZINE OF THE © ; ~ : | 
, Meat Packing and Allied Indassigiis 3° MS 
F 65S. AUCH *4 6 


Se 
ee er &. oat » Panes INUmber be) 












Individuality 


IN DECORATIVE “VISKING” 
FIBROUS CASINGS 


12 NEW AND DISTINCTIVE DESIGNS 


GAIN, “VISKING” leads the way in modern packaging, and 
pioneers another new and revolutionary packaging feature. 
As an added merchandising aid and a mark of distinction, Deco- 
rative “VISKING” Fibrous Casings are introduced in a choice of 
twelve smart designs. Or, if preferred, the packer can have his 
own special design. f 
Samples of the following patterns have been mailed to the trade 
together with full particulars: 
No. 100 Spider Web Pattern No. 160 Diamond Pattern 
No. 110 Caul Fat Pattern No. 170 Tweed Pattern 
No. 120 Daisy Pattern No. 180 Fleur-de-Lis Pattern 
No. 130 Basket Weave Pattern No. 190 Modernistic Pattern 
No. 140 Criss Cross Pattern No. 200 Flash Pattern 
No. 150 Florentine Pattern No. 210 Venetian Pattern 
If you believe in modern packaging . . . if you wish to use a casing 
that will insure perfect results in all stages of handling and process- 
ing . . . if you would like to give your product a distinctive 
character and appeal, you will be enthused with the results 
Decorative “VISKING” Fibrous Casings will give you. 
“VISKING” is the registered trade-mark of the Visking Cor- 
poration to designate its cellulose Sausage Casings and Tubing 


e 
Us par? 


THE ISKING CORPORATION 


6733 West 65th Street, Chicago, Illinois 
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Proved by Experience - - 


to have the largest capacity for 
producing quality ground meat 
of any machine ever developed! 


THE BUFFALO 
MEAT GRINDER 






A QUALITY-BUILT machine that can be de- 
pended on to give continuous satisfactory 


service in sausage kitchens. 


The rifled cylinder and properly balanced, closely 


fitted, feed screw convey the meat to the plate ina 


Made in 5 sizes--- 


pulley or motor drive steady, even flow without mashing, backing up or 
. burning. 

Write us for full An oversize Timken roller bearing takes up the 

information and prices thrust of the feed screw and eliminates friction and 


heat. The patented drain flange protects the bear- 
ing from meat juices and prevents oil from tainting 


the meat. 


The silent chain drive reduces noise to a minimum. 


JOHN E. SMITH’S SONS CoO., 50 BROADWAY, BUFFALO, N. Y., U.S.A. 


BUFFALO 


QUALITY SAUSAGE MAKING EQUIPMENT 
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PARADISE BRAND 





OUTSTANDING among independent meat packers is 
the Theurer-Norton Provision Company of Cleveland. 
FAMOUS for quality is their PARADISE Brand. Well 
known and well liked is the General Manager, old-timer 
W. “Ben” Smith. Ranking high among the production 
men of the industry is capable Al Schultz, Superintendent. 





Theurer-Norton has “gone to town” with the new, 
fast selling “‘TEE-PAK” transparent, sealed and 
identified container for boiled ham. 


Characteristically, Mr. Smith has welcomed the con- 
tributions of “‘TEE-PAK”. . . In 1935 we boosted “U. S. 
No. 1 GRADE” and Paradise Brand was first in Ohio 
to qualify. This spring we urged a varied line of 
square luncheon loaves, and under Mr. Smith’s direc- 
tion, Mr. Schultz built one of the largest and finest loaf 
lines in the U. S. Recently, the new “TEE-PAK” con- 
tainer for boiled hams was adopted. It is not coinci- 
dence, but rather effect following cause, that even in 
1935 Paradise Brand sales made a splendid showing; 
and in 1936 all recent-year records have been broken. 


“We are under obligation to Transparent Package 
Company”, says W. B. Smith, “for substantial help in 
developing better labels, more attractive packages, new 
products, and sound merchandising ideas.” 
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When Paradise Brand switched to “*TEE-PAK” containers for 
square luncheon loaves, sales soared instantly. Over a dozen Salutations to the Theurer-Norton organization, one 
fast-selling items in the line today. of the most progressive in America! 
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Real Co-operation 
Available for you 









“New products, better labels, more 
attractive packages and sound 
merchandising ideas” (in the 
words of genial Mr. Smith) are the 
component parts of the SERVICE 
rendered by “TEE-PAK” through 


their trained, efficient represent- 
atives. 


All “TEE-PAK” customers secure 
these valuable services asa matter 
of course. 


Every item in “TEE-PAK” containers! (except one baked 
loaf, and the frankfurters). 


TRANSPARENT PACKAGE COMPANY Siicrcocu. s. A. 
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Daily Market Service 
(Mail and Wire) 

“THE NATIONAL PROVISIONER 
DAILY MARKET? SERVICE” reports 
daily market transactions and 
prices on provisions, lard, tallows 
and greases, sausage materials, 
hides, cottonseed oil, Chicago hog 
markets, etc. 

For information on rates and 
service address The National Pro- 
visioner Daily Market Service, 
407 S. Dearborn St., Chicago. 
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The growing use of Ford V-8 Trucks among meat 
packers is the direct result of V-8 Economy. Cost 
records of owners show that V-8 Economy is OVER- 
ALL ECONOMY ... that it includes far more than 
low gasoline, oil, tire, repair and up-keep costs. 
These records show savings in capital invest- 
ment, interest, depreciation, taxes, insurance, 
wages and license fees... economies that reduce 
distribution costs. 

In addition, V-8 Performance has caused many 
meat packers to change to Fords. In many cases, 
Ford V-8 Trucks have replaced heavy, costly trucks 
and are hauling the same loads at lower cost. This 
is true of Ford V-8 Trucks on all types of operations 
... from long-distance hauls to fast city deliveries. 
And with V-8 Economy and V-8 Performance, Ford 
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V-8 ECONOMY CUTS DISTRIBUTION COSTS 
FOR 


PROVISIONERS 


offers rugged, quality construction that assures 
V-8 Reliability. 

You owe it to your business to find out what 
Ford V-8 Trucks will do for you. You can do this 
without cost or obligation. Just call a Ford dealer 
and set a date for an ‘‘on-the-job’’ test with your 
own loads, under your own operating conditions... 
then compare V-8 Economy and V-8 Performance 
with your present equipment. Make this test. It 
may show you the way to lower distribution costs. 





FORD ANNOUNCES NEW DE LUXE EQUIPMENT 
FOR TRUCKS AND COMMERCIAL CARS 


Low additional cost. See your Ford dealer 
for full details and prices. 











Any new 112-inch wheelbase Ford V-8 Commercial Car can be purchased for $25 a month, with usual down- 
payment. Any new 13144-inch or 157-inch wheelbase Ford V-8 Truck can be purchased with the usual 
down-payment on the new Universal Credit Company 42% per month Finance Plans. 
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“HALLOWELL” 
Packing Plant Equipment 
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“Hallowell” Trolleys, Hooks, etc. 


The border around this ad gives a 
fair though incomplete idea of the 
extensive line of our “HALLOWELL” 
Packing Plant Equipment. It should 
not be overlooked, however, that the 
“HALLOWELL” Equipment pos- 
sesses a great many novel and de- 
cidedly outstanding features of 
improved design, and in addition 
that it is of the same high quality 
as our other nationally known 


“HALLOWELL” Products. 


Be Sure To Get Our Packing Plant 
Equipment Bulletin 482 
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CHEVROLET TRUCKS 


Low Price and Low Upkeep Bring Big Savings 


to the Packing Industry 


Chevrolet trucks are the world’s biggest-selling 
trucks because business men have learned that 
Chevrolet equipment is unmatched for dollar- 
saving economy. Savings begin with the low 
price you pay for Chevrolet trucks. They con- 
tinue day after day in the amount of gasoline 
and oil used. New Perfected Hydraulic Brakes 
(always equalized) save money because of less brake wear and fewer 


adjustments. And Chevrolet’s High-Compression Valve-in-Head 











Engine leads in dependable, long-life service with lowest maintenance 
costs. So, if your business requires new trucks, get the facts! Com- 
pare operating costs—then buy Chevrolet trucks for economical trans- 
portation. Your Chevrolet dealer will gladly give you a demonstration. 
CHEVROLET MOTOR COMPANY, DETROIT, MICHIGAN 


GENERAL MOTORS INSTALLMENT PLAN—MONTHLY PAYMENTS 


FOR ECONOMICAL P cHEVROLET | TRANSPORTATION 
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NEW PERFECTED 
HYDRAULIC BRAKES 
always equalized for quick, unswerv- 
ing, “‘straight line”’ stops 





NEW HIGH-COMPRESSION 
VALVE-IN-HEAD ENGINE 


with increased horsepower, increased 
torque, greater economy in gas and oil 


TO SUIT YOUR PURSE 
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“,..and use 4 inches of 





Dry-Zero Insulation in all 15 trucks’ 


Whenever—or wherever—modern motor truck 
bodies are planned the builders know that body 
insulation must be given proper attention. Here 
is why they so often choose Dry-Zero Insulation. 


FIRST—You get the most efficient commercial insulant 
known. This means you get the most possible insulation 
protection per dollar. It means you are certain of maximum 
possible insulation protection. 


SECOND — Because of the high insulation efficiency, you 
save on refrigeration expense. This insulation conserves 
refrigeration temperatures, keeps them low for long periods. 
This means a continual saving, every trip, every month, every 
year as long as your truck operates. 


THIRD— This insulation is so light in weight that it adds little 
to the dead-weight of the truck body. As a result there is a 
greater margin for payload capacity. With present highway 
weight restrictions, the lowest possible dead-weight is a 
necessity. 


FOURTH— You are sure of maximum efficiency for the full 
life of your truck. Because this insulation does not disinte- 
grate, rot or mold, or absorb moisture. Investigations of 
worn out trucks show that this insulation will outlast the 
truck itself. 


DRY-ZERO CORPORATION 


222 North Bank Drive, Chicago 
687 Broadview Avenue, Toronto 





DRY:ZERO 


ENS ULATION 
The Most Efficient 


Commercial Insulant Known 














DRY-ZERO JOB 
for Cudahy Packing 











Here is a streamlined, medium size 
refrigerator truck used by The Cudahy 
Packing Company, Chicago, and in- 
sulated with Dry-Zero Insulation for 
high efficiency. Refrigerated with dry 
ice to 35° F. Built by Maremont Auto- 
motive Products, Inc., Chicago. 


Find out the most efficient way to 
use Dry-Zero Insulation in your own 
trucks. Write for a complete analysis 
of your insulation problem. Just give 
the size of the body, the product to be 
carried and the temperature required. 
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“HIGH-BALLING’ OR HEAVY HAULING 


—A REO TRUCK CAN TAKE IT! 


GIMME A REO 
TRUCK WHEN THE 
GOING’S TOUGH! 





Reo Speedwagons and Trucks 
range from }4 to 4-6 tons. Chassis 
prices from $445 up, f. o. b. 
Lansing, plus tax. *%-ton 
chassis, f.0. b. Lansing, 
plus tax. 






eat , 
In repeated tests, a 1936 Reo 2-3 
Ton Truck, equipped with the 
Reo Gold Crown Engine, pulled 
an 80-ton load without laboring! 


EGARDLESS of how varied or tough the tasks you assign 
it, the rugged Reo truck can be depended upon to come 
through with flying colors. 


Reo trucks are built from the ground up for heavy duty 
purposes. Their sturdy Reo Gold Crown and Silver Crown 
truck engines have extra strength and wearing qualities built 
in at every point. They are tough truck engines designed 
specifically for tough truck service. On the road and on your 
cost sheets, they prove their ability to make money and save 
money on every hauling job. 


Every heavy duty Reo truck has a husky 7-bearing crank- 
shaft. Two-speed rear axles, 5-speed transmissions and 
double-reduction axles are now available. Consult the nearest 
Reo dealer on your truck requirements. He will 
help you select the truck that is 
““tailor-fitted” to your needs. 

Call him today. There 
is no obligation. 


> ’ 
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-SPEEDWAGONS 
AND TRUCKS 








Climbing grades up to 45%! Two 
Reo trucks, loaded to full rated 
capacity, climb Stone Mountain 
over rocks and boulders. 





All Reo Speedwagons and Trucks 
are powered with rugged, eco- 
nomical, Reo-built Gold Crownor 
Silver Crown truck engines. For 
1936, these famous motors have 
been made even more efficient. 


UP 
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STANDARDIZE 
YOUR DRY SAUSAGE LINE 


and you will 


STABILIZE 


SALES and PROFITS 











PROTECTION 
for Jobbers 


and Distributors 


Not alone the protec- 
tion of the Circle E 
trademark which 
stands for top qual- 
ity in Dry Sausage, 
but also the protec- 
tion of a house that 
solicits no business 
from the retail trade. 


If you pride yourself 
on being a judge of 
good Dry Sausage, 
we know Circle E 
products will please 
you — and please 
your customers. 
Send for complete 
details of our plan. 
At the same time 
we'll answer your 
questions, if you 
have any. Write to- 
day. 




















Admittedly, sausage business is built on good 
quality and fine flavor that is always uniform. This 
is especially true of Dry Sausage. Consumers want 
to judge today's purchase by yesterday's enjoyment 
of the product. And retailers base buying on con- 
sumer preference. 


If you buy Dry Sausage here, there and everywhere 
— if you handle one brand today, another tomor- 
row, how can you be assured of uniformity? 


In dealing with Circle E, you are offered a line so 
full and complete that you can secure any Dry 
Sausage product, no matter what it is. And you are 
dealing with an old established house noted for the 
quality of its product. 


Hundreds of Circle E customers have built a big, 
profitable business with this line. You can do the 
same. Get in touch with us today. 


Write for details! 


Circle E Provision Company 


UNION STOCK YARDS 
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Better Packer SELLING Pouicies 


buying and better selling policies are absolutely 

necessary, if the industry is to get the returns 
warranted by the investment, risk and effort in- 
volved in the packing business. 

Response to recent discussions in THE NATIONAL 
PROVISIONER (see June 20, July 4 and 18 issues) 
proves this renewed interest. 

The country is emerging from the most severe de- 
pression in its history. Consumption is increasing. 
Earnings of other industries are showing sub- 
stantial improvement. There is no reason why the 
packing industry should not benefit from improved 
conditions—provided it makes up its mind to be 
sensible! 

Better selling is vital to the welfare of every 
individual packer in the industry. There is no dif- 
ference of opinion on that point—there may be a 
difference of opinion as to methods. 


Pissing are waking up to the fact that better 


Three Plans Suggested 


Three different plans for “Better Selling” were 
suggested in THE NATIONAL PROVISIONER’S “packer 
dialogues” referred to. Each is based on establish- 
ing “net selling prices.”’ They are: 





THREE WAYS TO TRY IT OUT 


1. THE WHOLE LIST.—Make price lists on the 
basis of expected prices. Permit salesmen no 
‘“‘shades” except on quantity discounts. (This is the 
hardest.) 

2. SELECTED ITEMS.—Experiment with net 
selling prices on selected items, such as sausage, 
cooked meats, boiled hams. When selling is brought 
into line on these items, extend the list. 

3. TRY OUT SALESMEN.—Select 5 key sales- 
men and give them net selling prices on all products. 
As they “make the grade,” extend the number. 

These suggestions are entirely practical; the sec- 
ond and third are easy to try. 

The trouble is with fear of competition. This is 
the BIG BOGIE. “I can’t get by if my competitor 
doesn’t do it” is the universal excuse. 

Nothing risked, nothing gained! Volume lost to 
competitors is no worse than profits lost by “shad- 
ing.” 

The benefit of good resolutions is measured by 
the performance. Improvement in selling will de- 
pend largely on methods adopted and consistent fol- 
lowing of such methods. 


EDITOR'S NOTE.—Comments on this discussion are invited. Some already 
received will appear in later issues of THE NATIONAL PROVISIONER. 


A BWwHore List /MEQMISELECTED ITEMS | BRAM IDICKED SALESMEN Ij} 
















Nation-Wide Domestic Beef Sale 


ODUCER-CONSUMER CAMPAIGN 






National Beef Month 


ITH pledges of support for “Na- 
tional Beef Month” from various 
interests coming in daily, there is every 
indication that nation-wide attention is 
being directed toward this movement, 
which is designed to assist the country’s 
beef producers in moving the abundant 
supplies of beef, according to the Na- 
tional Live Stock and Meat Board. 
Livestock associations, chain store 
organizations, independent retail meat 
dealers, retail grocers, livestock com- 
mission men, the packing industry, rail- 
roads, animal husbandry departments 
of colleges and universities, the press 
and other agencies are lined up as a 
unit in pushing the sale of beef through 
every possible channel. 


Support from Everywhere 


Within the past few days additional 
letters commending the idea of a na- 
tional beef month, and outlining steps 
under way in their organizations for 
taking part in the campaign, have been 
received from chain store organizations 
in New York City, Buffalo and 
Rochester, N. Y.; Chicago, Cleveland, 
Cincinnati, Boston, and Oakland, Calif. 

R. W. Doe, vice president, Safeway 
Stores, says in a letter to THE Na- 
TIONAL PROVISIONER: “Safeway Stores 
has annually for several years con- 
ducted such a campaign during the win- 
ter months, so we are especially glad to 
join hands with other chains of the 
country in this effort to relieve the dis- 
tressed situation emanating from the 
drought-stricken states.” 

Wires and letters from retail grocer 
organizations are assurance that these 
groups have made plans for an intense 
participation in the Beef Month cam- 
paign. These include the National As- 
sociation of Retail Grocers and a num- 
ber of the larger groups making up this 
membership. 

Chas. F. Smith, president of the Na- 
tional Association of Retail Grocers 
says in part: “The National Association 
of Retail Grocers, with its more than 
60,000 individual retail grocery mem- 
bers, will join with the producers and 
other distributors in the special nation- 
wide sale of beef during August. All 
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TO BENEFIT EVERYBODY 


members will be urged to feature beef 
in their advertising through interior 
store and window displays, personal 
suggestions to their customers and in 
every manner possible to stimulate the 
sale of domestic beef.” 


Beef on the Radio 


Radio listeners throughout the coun- 
try were given a birdseye view of the 
plans for National Beef Month through 
a radio dialogue on the Farm and Home 
Hour of NBC on July 27. Participating 
in the dialogue were R. C. Pollock, of 
the National Live Stock and Meat 
Board, and Mrs. Helen Stevens Fisher, 
of the NBC staff. Points discussed in 
the dialogue included the purpose of 
“beef month,” the importance of the 
beef cattle industry, facts regarding 
beef production and consumption and 
the food value of beef. 

Animal husbandry departments of 
colleges and universities across the 
country are agreed as to the far-reach- 
ing benefits which should accrue from 
this concerted effort in behalf of beef. 
They are throwing all possible support 
to the movement, and in addition, are 
assisting in giving state-wide publicity 
to “beef month” through departments 
of journalism of their respective insti- 
tutions. 

The nation’s press is showing excel- 
lent cooperation, special articles and 
editorials on the campaign having al- 
ready appeared in publications of the 
livestock and meat industry, farm and 
market publications and daily and 
weekly newspapers. 

EDITOR’S NOTE.—Illustration at top of this 
page is one of the newspaper advertisement sugges- 
tions offered to meat dealers as a part of the ad- 


vertising material for the National Beef Month 
campaign. 


MORE MEAT PRODUCED 


Meat production during July was 
greater than during July a year ago, 
beef production being the largest on 
record for any July since 1926; pork 
production continued substantially 
above the small amount produced in July 
last year but was considerably below 
normal, according to a review of the 
livestock and meat situation for the 
month issued by the Institute of Amer- 
ican Meat Packers. 

Hogs marketed in July this year were 
from 55 to 60 per cent larger than the 
very small number marketed last year, 
but 25 to 30 per cent smaller than two 
years ago, when the supply was about 
normal. Receipts of sheep and lambs 
continued relatively small. Marketings 
of calves were fairly heavy. Wholesale 
prices of beef declined toward the close 
of July, and prices of most grades 
ranged from 3 to 21 per cent lower at 
the close of the month than a year ago. 


Consumer purchasing power, as meas. 
ured by the index of payrolls of a large 
number of manufacturing industries for 
June, the latest month for which figures 
are available, continued the increase 
which began in February this year, ang 
was higher than in any month singe 
1930, and 20 per cent above the index 
in June last year. 

Prices of hogs were slightly higher 
at the close of July than at the opening, 
Substantial declines occurred during the 
first half of the month, but subsequent 
advances raised prices by the end of the 
month to the highest level since last 
September. 

The export trade continued unsatis. 
factory. There was very little demand 
for hams in the United Kingdom; stocks 
have been accumulating, and present 
market prices are considerably under re. 
placement costs. Demand for lard was 
slow, and, although the present market 
in the United Kingdom is below parity 
with the market in the United States 
there appears to be some resistance ca 
the part of buyers to present prices, 
Conditions on the Continent continued 
about the same as during the last few 
months, and sales there of American 
pork products were extremely light. 


PACKER SALES VOLUME UP 


Packer dollar sales during June were 
6 per cent greater than in May and 10 
per cent above June, 1935, according 
to the monthly survey by the Federal 
Reserve Bank of Chicago. Sales ton- 
nage expanded counter-seasonally dur- 
ing June by 9% per cent over May, an 
increase that paralleled a rise of 10 
per cent in production. Production in 
June was the highest for any 1936 month 
since January. Packer payrolls at the 
close of June showed increases of 3% 
per cent in the number employed, 7 per 
cent in hours worked and 9 per cent 
in wage payments. Inventories showed 
more than a normal reduction on July 
1 from the beginning of June. 


LIVESTOCK HELPS FARMER 


Larger marketings and higher prices 
for meat animals aided in raising total 
farm cash income to $3,291,000,000 for 
the first six months of 1936, an increase 
of $335,000,000 over the same period 
in 1935. Total income for the first six 
months of this year included only $171, 
000,000 in benefit payments against 
$286,000,000 in the like 1935 period. 
Farmer’s cash income in June amounted 
to $582,000,000, an increase of $144,000; 
000 over June, 1935. This sharp rise was 
attributed to unusually heavy market- 
ings of cattle, increased returns from 
hogs and other factors. 


Watch the Classified ad. page for 
good men or for good jobs. 


The National Provisioner 
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CLEAR Water vs. Brine 


® Chilling Beef at Higher Temperatures 
Shows Some Surprising Results 


stead of brine would be a sensa- 
tional departure in packinghouse 
practice. 

Tests of this method have been made 
recently in the plant of the Chester 
Packing Co., Chester, Pa. Results show 
that beef carcasses were chilled as 
quickly with clear water (water to 
which no salt is added) at a tempera- 
ture of 33 to 37 deg. F. as with brine at 
26 deg. F. 

It has been generally assumed that 
the lower the temperatures at which a 
chill room is maintained the more rap- 
idly carcasses will be chilled. Where 
quick chilling is desired, therefore, low 
room temperatures have been used. 

There has been no evidence that this 
practice is fundamentally wrong, or 
that equally quick chilling results can 
be secured with a higher room tempera- 
ture. Nevertheless, in the Chester plant 
beef carcasses have been chilled just as 
quickly using clear water sprays with a 
temperature of 33 to 37 degs. F. as with 
brine sprays with a temperature of 26 
degs. 


‘ed with clear water in- 


Usual Chilling Practice 


The beef chill room in which this was 
done is refrigerated with a Niagara 
brine spray unit cooler. Ordinarily, 
using brine sprays, this is operated 


with a suction pressure of 36 lbs. and 
a brine temperature of 26 degs. 

Under these conditions, with a room 
temperature ranging down to 31 to 32 
degs. F., beef carcasses are chilled to 
51 degs. in 22 hours. The usual amount 
of corrosion occurs in unit coolers and 
on rails and hangers. 

It is the usual practice in this plant 
to chill beef carcasses 22 hours, at the 
end of which time, regardless of their 
temperature, they are moved into the 
sales cooler. On the days of these tests 
apparently due to light kill—some 
cold carcasses were in the chill room 
during the time temperature readings 
of the hot carcasses were taken. (Num- 
bers and weights of hot and cold car- 
casses in the chill room during each 
test are shown in table 3.) 





Faster Chill at Higher Tempera- 
tures 


Executives of the Chester Packing 
Co. recently conducted comparative 
beef chilling tests in this room using 
brine and clear water sprays in the unit 
cooler. And, surprisingly, carcasses 
were chilled to 51 degs. in 22 hours in 
both instances. 

During the test using clear water 
suction pressure was maintained at 45 
to 46 lbs., spray water temperature 
varied from 32.6 to 37.1 degs., and the 
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Results of tests using brine and sweet water (water to which no salt had been added) 

in a unit cooler refrigerating a beef chill room. Despite higher temperature of the 

Sweet water sprays, they chilled carcasses more rapidly than has been accomplished by 
lower temperature brine sprays. 
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CHILLING WITH CLEAR WATER 


Beef coolers of Chester Packing Co. where tests 


were made. Spray unit shown at left. 
Niagara Blower Co.) 


room temperature from 35.5 to 40.0 
degs. In other words, clear water spray 
temperature was 6 to 11 degs. higher 
and room temperature as much as 7 to 
8 degs. higher than when using brine 
sprays. During the early period of the 
test chilling with water at the higher 
temperatures proceeded more rapidly 
than has been the case when chilling 
with brine. 

To some chilling experts the result 
of this clear water chilling test is 
rather difficult to account for, in view 
of the fact that no attempt was made 
to offset the higher clear water spray 
temperature by moving a larger volume 
of air through the unit cooler. The 
speed of the unit cooler fan was the 
same during both tests. 


Effect of Ammonia Stoppage 


The accompanying illustration shows 
average temperatures of carcasses and 
room temperatures during these tests. 
The rise in the room temperature near 
the end of the chilling period during 
the clear water test is accounted for by 
the fact that for an interval during the 
night, when no temperature readings 
were taken, ammonia was not passing 
through the cooling coil, due to a stop- 
page in the float valve. The fact was 
discovered and corrected the next morn- 
ing. 

Had not this occurred, it is thought, 
the chilling curve for clear water would 

(Continued on page 21.) 
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Sausace Saues /ncreased 
by ‘Radio (ontest FEATURE 


ARIATIONS in the straight pro- 
gram form of radio advertising 
have been found effective by some 
packers who use broadcasting as an im- 
portant part of their sales promotion. 
These variations have been developed to: 
1.—Bring the listeners right into the 
packer’s retail outlets; 
2.—Provide a check on whether con- 
sumers are listening to the program 
and responding to it; 
3.—Acquaint some consumers with 
certain meat products—free—with the 
idea that they will ultimately be pur- 
chasers. 


Use of Contest Feature 


Radio advertising with a contest fea- 
ture to secure lasting interest of listen- 
ers for the sausage manufacturer’s line 
of products, introducing one of those 


least two opportunities for contact with 
the consumer—once when he asks for a 
contest blank—once when the prize 
salami is awarded. 


Learn to Like Sausage 


Results of the campaign are reported 
to be very satisfactory. There has been 
a noticeable increase in demand for the 
company’s products, and hundreds of 
letters have been received from winners. 
Many of these had never eaten salami 
before, but enjoyed its flavor and de- 
clared that they would always ask for 
the firm’s meat products in the future. 

Placards advertising the program and 
contest show an attractive array of the 
sausage manufacturer‘s meat products. 
They advise the reader to “Serve the 
Best—Zion National Kosher Meat Prod- 
ucts.” 








a 


“Voices You Remember” 


CONTEST WINNER'S CERTIFICATE 








ot 


Please present this contest winner's certificate to Delicatessen Store 





By 


and you will receive a ZION NATIONAL KOSHER SALAMI. 
Zien National Kesher Sausage Factory, Inc. 








Received by 

















RADIO CONTEST WINNERS GET SAUSAGE TASTE 


Winners of radio guessing contest get this certificate, which entitles them to a salami 
prize. Many who never before ate salami are now buying it. 


products to many, is being used success- 
fully by the Zion National Kosher Sau- 
sage Factory, Inc., New York City. 

The campaign to increase consumer 
demand for the company’s products is 
built around a weekly program of re- 
cordings broadcast from station WMCA. 
This program is publicized and supple- 
mented by newspaper advertising and 
placards in motor coaches. 

Listeners are offered a salami sausage 
if they can guess correctly the names of 
the three singers heard on the program 
of recordings. Listeners are informed 
that they can obtain an entry blank for 
the ““Voices You Remember” contest at 
a nearby delicatessen store. The con- 
sumer obtains the card, fills it in and 
returns it to the sausage manufacturer. 
The first 100 correct cards are the 
weekly winners. 

Each winner is sent a certificate bear- 
ing his name as well as the name of the 
store where he can obtain his salami 
prize. The firm’s retail outlets have at 
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MEAT IN THE FOOD STORE 


Fresh meat constitutes 20 per cent 
of the volume in leading chain stores, 
and fresh and smoked meats combined 
constitute 25 to 30 per cent of the typi- 
cal food store volume, according to 
“Modern Food Merchandising,” a 
book of practical suggestions for profit- 
able operation of the complete food mar- 
ket, compiled and published by C. V. 
Hill & Co. for the benefit of the trade. 
The volume is now in its fourth revised 
and enlarged edition. 

Careful surveys indicate that fully 
one-half of the better food stores of 
this country now have fresh meat de- 
partments, at least 10 per cent of 
which have been installed in the past 
two years. Trend in the direction of 
the food store is strong because buy- 
ers, whether shopping personally or by 
telephone, prefer to do all of their mar- 
keting in one place. Also the food mar- 
ket is large enough and does enough 
business to permit modernization. 





Such markets are not necessarily 
planned as the owner would like best, 
but along lines which have been dem. 
onstrated to be most popular with 
women buyers. Owners realize that the 
success of a meat department, for ex. 
ample, is not in skillful meat cutting 
but in selling and merchandising, ” 

Meat sales are reported to be the 
second largest group of any in the mod. 
ern food market. Sales by store depart. 
ments stack up somewhat as follows: 


Per cent. 

Dry groceries 27 to 35 
Fresh and smoked 

meats 25 to 30 


Fruits and vegetables 20 to 25 


Dairy products 10 to 15 
Bakery goods 10 to 12 
Delicatessen 5 to 15 


In addition to being a large volume 
item, meat is a good profit item, not 
only because of fair margin, but be 
cause of rapid turnover. In one mar. 
ket, regarded as fairly typical of a mod- 
ern up-to-date food store, meat sales 
constituted 25.5 per cent of total sales 
and turned over 37.8 times during the 
year. It has been found that a fresh 
meat stock will turn five to ten times 
as fast as a dry grocery stock. 


Belief is expressed that “net profit 
per dollar of sales in well-managed 
meat departments will range from 3¢ to 
8c, and in exceptional markets higher 
than that,” per dollar of sales. It is 
“center of activity” department, as 
most buyers think of their meats first 
and build their other purchases around 
the meat “buy.” Consequently it is not 
unusual to place the meat department 
at the back of the store, as the buyer 
is sure to go to it anyway and the path 
leading to it is lined with other and 
less-demanded products. 

In addition to a discussion of the im- 
portance of the general food store, to 
the need for the grocery and vegetable 
market to add meats and for the meat 
market to add other lines, the book dis- 
cusses merchandising, display, new ideas 
for selling and display, the importance 
of advertising, the service end of man- 
agement and the “spirit of progress” as 
it relates to the food merchandising 
field. Publishers state that “a limited 
number of copies are available to bona 
fide food merchants upon application to 
any C. V. Hill & Co. sales office. To 
others the price is $2.50 per copy.” 


CARDS SUGGEST MEAT MEALS 


A supply of placards with illustra- 
tions of various meat dishes will aid the 
retailer in selling more and a wider 
variety of meat to his customers. Illus- 
trations may be clipped from better 
women’s magazines and pasted on cards 
with menu and recipe suggestions. A 
different card may be shown daily on 4 
bulletin board or easel in the store. By 
having 20 or 30 such cards the dealer 
can make a different suggestion for 4 
meat meal almost every time the house 
wife comes into the store. 


The National Provisioner 














*sSarily 
ce best, 
nN dem- 
r with 
hat the 
for ex. 
cutting, 
ng. 

be the 
he mod- 
depart- 
Ows: 


ent. 
35 


» 30 
. 25 
. 15 
» 12 
» 15 


volume 
em, not 
but be- 
ne mar- 
f a mod- 
at sales 
tal sales 
ring the 
a fresh 
en times 


et profit 
managed 
‘om 3¢ to 
s higher 
. Itisa 
nent, as 
pats first 
S around 
it is not 
partment 
he buyer 
the path 
ther and 


f the im- 
store, to 
vegetable 
the meat 
book dis- 
new ideas 
nportance 
1 of man- 
gress” as 
handising 
‘a limited 
e to bona 
lication to 
office. To 


~” 


ypy. 


MEALS 


1 illustra- 
rill aid the 
1 a wider 
ers. IIlus- 
om better 
d on cards 
sstions. A 
daily ona 
store. By 
the dealer 
tion for 4 
the house- 


ovisioner 





TRUCK 
'ypes 


Packers’ Distribution 
Needs Govern Choice 


ment—trucks, semi-trailer units and 

truck-trailer units—have found a 
place in the packer’s scheme of meat 
distribution. 

Services in which smaller unit trucks 
are most economical and practical seem 
to be quite well defined in practice. The 
place at which units of large capacity, 
including semi-trailers and_ truck- 
trailers, come into the meat distribution 
picture is more difficult to determine. 


Many factors influence the choice of 
equipment types, among the most im- 
portant of which, of course, is unit 
transportation costs. Fleet investment, 
state highway regulations, reliability, 
speed, safety, service to customers, con- 
venience in operation—particularly 
when parking at customer’s place of 
business—these are factors which must 
be taken into consideration. Any one of 
these may determine types of distribu- 
tion equipment, regardless of unit dis- 
tribution costs. 


Toe types of automotive equip- 


Field for Light Trucks 


Field for the light truck—% to 2 
tons—in meat distribution is rather 
better defined than for trucks of larger 
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SOLUTION TO SOME MEAT DISTRIBUTION PROBLEMS 


Cab-over engine—also known as “camel-back”—type of trucks and tractors makes it 

possible to meet highway regulations and increase loading space in trucks and semi- 

trailer bodies as much as 3 ft. and increase payloads as much as 10 per cent in some 

instances. A number of truck manufacturers are producing cab-over-engine units. 
This is a Mack CH traffic type chassis. 


capacities. For rapid delivery from 
plant to retail stores, for capacity loads 
of less bulky products, including sau- 
sage, the light truck is universally used, 
and for these purposes very often the 
truck is equipped with refrigerator 
body. 


Semi-Trailers 


More lighter trucks and tractors, par- 
ticularly in semi-trailer units, are being 
used in packers’ fleets for heavy loads 
over long distances. For very heavy 
loads four-wheel-drive axles have been 
developed by some truck manufacturers 
for use under standard light truck jobs. 





ADVERTISES FIRM AND PRODUCT 


This most recent addition to the truck fleet of the James Henry Packing Co., Seattle, 

Wash., is a model C-30 International. It is used in city delivery service. Use of an 

illustration of a ham in natural colors with a dark background on an attractive truck 
is an effective way to increase advertising value. 


Week ending August 1, 1936 


An Eastern packer, for example, is 
convinced from data collected over a 
considerable period that semi-trailers 
are the most economical units to use for 
city deliveries. But congested traffic 
conditions and lack of space for parking 
and maneuvering these units at cus- 
tomers’ stores have forced him to stick 
to trucks in city service. He uses semi- 
trailers, however, for interurban de- 
liveries and for long hauls. 

Other packers serving the same terri- 
tory say trucks are cheaper to use than 
semi-trailers for city deliveries. Both 
the advocate of the semi-trailer and 
those favoring trucks can show cost 
figures to prove their contention. This 
indicates that, after all, particular and 
not general conditions must be the guide 
in selecting truck equipment. 

In bulk hauling—from plant to branch 
houses and wholesale establishments, 
for example—semi-trailers and truck- 
trailer combinations seem to be favored 
over individual trucks. A lower invest- 
ment per ton carried is often cited by 
packers as the reason for use of these 
units in such service. One tractor, it is 
pointed out, can be used with several 
trailers. 


Trailers in Shuttle Service 


Economy of semi-trailers in regular 
shuttle service is quite apparent—where 
the loaded trailer can be left for unload- 
ing and an empty trailer returned to the 
plant. Savings are not so clearly de- 
fined when the tractor and its driver 
must stand idle while the trailer is 
being loaded or unloaded. 

The same economies apply, of course, 
in the case of truck-trailer combina- 
tions, when the trailer and its load is 
dropped at an unloading point and the 
truck continues to its destination, pick- 
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ing up the empty trailer on its return. 
It seems to be a quite general opinion 
among packers that the 4-wheel trailer 
is economical only when it is used in 
this manner, or for carrying heavy loads 
over long distances. 


Roads and Loads 

Types of roads and character of coun- 
try through which routes lead influence 
the type of equipment in use in many 
cases. 


what in the use of automotive equip- 
ment. Highway regulations limiting 
length of trucks and trailer combina- 
tions was the main consideration in- 
fluencing development of the design. 


The gain for a given overall length, 
when the camel-back design is used, is 
approximately 3 ft. In a semi-trailer 
combination this gain is just as im- 
portant as in a single truck unit. In 
both cases the increase in payload 
capacity is approximately 10 per cent 
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TRUCK TYPE POPULAR IN MEAT INDUSTRY 


Many packers use semi-trailers on their longer routes. They are particularly econom- 


ical in “shuttle” service. 


The lifelike picture of the Hilgemeier baked ham on this 


Freuhauf trailer adds considerably to advertising value of this unit. 


Trailers and semi-trailers can be oper- 
ated to best advantage, one packer 
thinks, on paved roads with few or no 
long or steep grades. Another packer be- 
lieves it is not good policy to use trailers 
on any routes where grades exceed 6 or 
8 per cent. He is influenced mainly by 
the accident hazard under such condi- 
tions. 

Other packers operate semi-trailers 
and 4-wheel trailer combinations in hilly 
country without trouble. The secret, 
they say, is in the careful selection of 
equipment and drivers for these routes. 

There is also much difference of 
opinion among packers as to the load 
point at which it is profitable to sub- 
stitute semi-trailers and truck-trailer 
combinations for single truck units. 
Some think loads as light as 3 or 3% 
tons can be carried more economically on 
semi-trailers than on trucks. Others 
consider loads of from 5 to 8 tons are 
necessary before the semi-trailer can be 
used more economically than single 
trucks, 


Investment cost should be the guide, 
say other packers. A semi-trailer or a 
truck-trailer costs more than a single 
truck of the same carrying capacity, 
they point out. They favor trucks, 
therefore, for capacity up to the legal 
limit. 

Use of “Camel-Backs” 

Cab-over-engine models, also known as 
“camel-backs,” in both truck and tractor 
models, are being studied by many 


packers. It is possible that this new 
design will change packer practice some- 
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over units of conventional design. 


At the present time the cost of camel- 
back units is about 10 per cent greater 
than the conventional design of the same 
carrying capacity. Production of camel- 
back trucks and tractors is increasing, 
however, and it is thought this price 
differential will gradually be reduced. 
A more even weight distribution on 
axles, shorter turning radius and better 
maneuverability are other factors caus- 
ing packers to give this new design seri- 
ous consideration. 


Trucks and tractors in which front 
axle is set back from front bumper g 
greater distance than has hitherto been 
the rule also permits more equal weight 
distribution on front and rear axles, and 
further gives the packer more latitude in 
selecting equipment to meet his specific 
requirements and comply with highway 
regulations. 


Effect of Truck Design 


To some extent, therefore, packer 
practice in the use of semi-trailers and 
4-wheel trailers may be expected to un- 
dergo change, particularly to the degree 
that the new truck and tractor designs 
can be used to fill meat distribution re. 
quirements most economically and con- 
veniently. 

Most packers agree, all influencing 
factors being equal, that fewer accidents 
will be experienced with individual truck 
units than with semi-trailer or truck. 
trailer combinations. There are fewer 
accidents with semi-trailers than with 
truck-trailers. Only thoroughly experi- 
enced drivers should be used on com- 
bination units. The most common cause 
of accidents with semi-trailers is “jack- 
knifing.” 


TIRE WEAR 


Crowned roads are hard on the in- 
side tire on dual wheels. One packer 
gets even wear on both inside and out- 
side dual tires operating over such roads 
by keeping the pressure in the inside 
tire 5 lbs. less than that in the outside 
tire. 


WEAR ON CLUTCH 


Wear on clutch throwout fingers is 
guarded against on one packer’s heavy 
duty trucks by the simple process of 
welding a stellite facing on the contact 
areas of the throwout fingers. 





FOR HEAVY DUTY HAULING AT HIGH SPEED 


Gross capacity of this truck trailer is 40,000 Ibs., distributed as follows: Tractor front 

axle, 10,000 Ibs.; tractor rear axle, 15,000 Ibs.; semi-trailer axle, 15,000 lbs. Weight 

distribution is secured by placing front axle 53 in. from front bumper. (Photo Four 
Wheel Drive Auto Co.) 
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@ The beautiful Model C-15 offers a new 
combination of truck features of unusual 
interest. It has a 6-cylinder engine, 136-inch 
wheelbase, 3-speed synchro-mesh transmis- 
sion, and full-floating rear axle, providing 
capacity and load space for almost any light, 
bulky load you'll ever want to haul. Its 
modern V-type radiator grille, sloping wind- 
shield, valanced fenders, and steel ventilated 
disc wheels are beauty details that make 
people notice and admire this International 
Truck wherever it goes. Standard and 
special bodies can be supplied to meet every 
requirement, the panel body shown above 
being an excellent example. 








Back of the new International Model 
C-15 is more than 30 years’ experience in 
building trucks for commerce and indus- 
try. Also guarding your International Truck 
investment is the nation-wide Interna- 
tional Harvester service organization, with 
230 Company-owned branches and well- 
established International Truck dealers 
everywhere. 

For further details, phone the nearest 
International Truck representative or write 
to the address below. Internationals are 
available in sizes ranging from the Half-Ton 
Light Delivery Truck to the big Heavy-Duty 
Six- Wheelers. 


INTERNATIONAL HARVESTER COMPANY 


606 So. Michigan Ave. 


(Incorporated) 


Chicago, Illinois 


The New INTERNATIONAL Model C-15 


—a 3% to I-ton truck that brings you 
Style, Beauty, Economy, and Performance 
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Chili In Casings 


Consumers like to buy chili con carne 
stuffed in casings. Neatness and handi- 
ness of this packaged product appeals 
to the housewife; it has distinct display 
and merchandising advantages for the 
dealer. A Western sausage manufac- 
turer writes to ask about it. He says: 


Editor THE NATIONAL PROVISIONER: 


Could you send us a good formula for making 
chili con carne to be stuffed in casings? Some 
of our dealers have been asking about this product 


and we want to make it. 

Following formula and directions for 
chili con carne make a very tasty prod- 
uct and one adapted to stuffing in 
Visking casings. 

Ingredients: 

28 lbs. beef trimmings 
50 lbs. beef chuck meat 
20 lbs. oleo stock 
2 lbs. yellow cottonseed oil 


Seasoning: 

2 lbs. 6 oz. salt 

2 lbs. 4 oz. binder flour 

2 lbs. 6 oz. chili pods 

6 oz. ground chili pepper 
oz. cumin seed 
oz. origanum 


wow > 


oz. garlic 


Grinding. — Beef trimmings and 
chucks are ground through -in. plate. 
A larger percentage of beef chuck meat 
can be used, or even some hearts, to re- 
duce cost if desired. Chili pods should 
be stemmed and seeded. Use only red 
meaty portion. Grind pods and seed 
spice through fine plate. 

Processors may find it convenient to 
use ready-prepared seasonings, specially 
prepared seasoning or other materials 
as manufactured by reputable firms in 
making this product. Use of these in- 
sures that each batch of chili will be 
flavored like other batches. 

Cooking.—Place oleo stock in jacketed 
kettle and heat slowly up to 200 degs. 
Fahr. Add ground meat to this hot oleo 
and cook at 200 degs. for 1% hours. 
If meats have been frozen or contain 
a high percentage of moisture, they 
should be cooked longer—up to 2 hours. 
Thirty minutes before meats are com- 
pletely cooked the cottonseed oil and 
spices are added, so they will cook a 
half hour with other material. Remove 
entire batch from kettle and allow to 
cool off. Stir well from time to time, 
otherwise meats will settle. 

If oleo stock is not available, rendered 
beef suet may be substituted. After suet 
is rendered, skim off and use liquid or 
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oil. Cracklings in bottom of kettle 
should not be used. 

Stuffing —Warm stuffing machine by 
flushing with hot water. Stuff chili con 
carne into 1%x11-in. casings, tie off and 
chill quickly, so that oil does not sep- 
arate. After chilling, wash off with hot 
water so outside will be clean. 


Another Formula 
Another formula is as follows: 
Ingredients: 
30 lbs. beef chucks 
35 lbs. beef lips 
25 lbs. beef cheeks 
10 lbs. beef trimmings 
15 lbs. edible tallow 
6 lbs. cottonseed oil 
2 lbs. binder flour 
Seasoning: 
1% lbs. salt 
2% oz. cayenne pepper 
1 oz. ground pimiento 
1 oz. cloves 
1 oz. origanum 
1 oz. cumin 
1 oz. garlic 
2% lbs. ground chili pepper 
Processing.—Beef lips are cooked for 
3 hours just below boiling point and 
spread in a cooler over night. The next 
day they are ground through %-in. 
plate, each separately. First heat tal- 
low and oil to 265 degs. Fahr.; then add 


ground chucks, lips, cheeks and binder 
flour (such as soya flour) and cook for 





Liver Loaf 


Liver loaf is a “best seller” at 
any season of the year. 

Directions for making this at- 
tractive item have been prepared 
by THE NATIONAL PROVISIONER, 
including suggestions for packag- 
ing in various forms. 

If you want a copy, fill out and 
mail the following coupon: 





The National Provisioner 
407 So. Dearborn st., Chicago, Ill. 


Vlease send me instructions for making 
and packaging liver loaf. 


Name 


SE .<5 0.2 wk ihe 3s O54 Rabo eels eae a paasoaresereand 


(Enclosed find 10¢ in stamps.) 











PRACTICAL POUNTS « 


por the Trade 


25 minutes. Pepper is added and batch 
is cooked for another hour and a half 
after which spices are added and cook. 
ing continued for another 90 minutes, 
Top of the kettle is then skimmed prac- 
tically free of oil. 

When chili is cooked, take it into the 
cooler and stir until cool, but not cold, 
Stuff at once into casings. After it js 
stuffed, dip in warm water to remove 
grease from outside, and hang up to 
harden. If chili will not cool off with- 
out tallow separating, try stuffing it 
at a higher temperature and let it cool 
off in a truck of cold water. 


TALLOW IN VEAL BONES 


An Eastern packer inquires if there is 
any tallow in veal bones. He writes: 


Editor THE NATIONAL PROVISIONER: 
Is there any tallow in veal bones? What per- 
centage of tallow could be obtained from 100 Ibs, 


of bones? 


Veal bones are very high in gelatinous 
material and yield only a small per- 
centage of tallow. If rendered with other 
products they are actually likely to 
absorb some of the tallow from the other 
materials. If cooked under live steam 
the best obtainable yield would be 3 
to 4 per cent tallow. Bones from mature 
cattle yield only about 15 per cent tallow 
when rendered. 


SOYA FLOUR STUDIES 


A modern laboratory for food tech- 
nology has been equipped by Stein Hall 
& Co., 285 Madison ave., New York 
City. Headed by Dr. Alexander Frieden, 
the staff will devote itself to the study 
of the best applications of soya flour, 
starches, natural gums and dried eggs 
in the food industries. Another function 
of the laboratory is to furnish informa- 
tion and technical service to food manu- 
facturers. The food industry every- 
where is invited to avail itself of these 
facilities. 


FREE FATTY ACIDS IN LARD 


What causes high free fatty acid con- 
tent in lard? Holding fats in the tanks 
too long before rendering, especially if 
fats contain moisture, is one reason. 
There are others. “PoRK PACKING,” 
The National Provisioner’s pork plant 
book, tells how to keep free fatty acid 
content low. 


Are your questions answered here? 


The National Provisioner 
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Plant Operations 


Pointers for the Superintendent, 
Engineer, Master Mechanic and 
other Operating Executives 





CLEANING SMOKEHOUSE 
WALLS 


An Eastern sausage manufacturer 
writes to ask about a good method of 
cleaning smokehouse walls of the 
grease, soot, creosote and other material 
that collects on them. He says: 


Editor THE NATIONAL PROVISIONER: 

From time to time I read of a packinghouse 
fire that started in a smokehouse. I am informed 
that such fires are often due to accumulation of 
grease, creosote and other material on smokehouse 
walls. What is the best way to clean off this 
combustible material? 


Packers and sausage manufacturers 
who allow soot, creosote, etc. to accumu- 
late on smokehouse walls, gratings and 
rails are gambling with a fire hazard. 
A fire in the smokehouse may not only 
destroy product, but may spread to the 
rest of the plant. 

In the new type of air-conditioned 
smokehouses this fire hazard does not 
exist, because of type of construction in 
which there are no fire pits, and elimina- 
tion of soot through screening the smoke 
before it reaches the meats. (See THE 
NATIONAL PROVISIONER, Oct. 5, 1935.) 


Smokehouses should be cleaned fre- 
quently and any fat or meat drippings 
entirely removed. The walls may be 
washed with a strong caustic solution 
consisting of 1 lb. of flake caustic to a 
gallon of water. This solution is sprayed 
over the walls and equipment in the 
smokehouse with a hand or power spray. 
It is allowed to stand for 2 hours after 
which it is washed off with hot water 
under pressure. Spraying should be 
started at the bottom to avoid caustic 
dripping on the workmen. Cost of clean- 
ing with caustic is slight. 

Many brick smokehouses are built so 
that the fire pit is connected with a 
drain leading to the sewer. Such a 
smokehouse can be cleaned easily with 
caustic and water and residue can be 
flushed out through drain. 


A scraper can be used for cleaning 
walls built of steel. Such a scraper will 
readily take off tar, creosote and grease. 
Scrapings may be shovelled out of bot- 
tom of smokehouse when cleaning is 
completed. This method of cleaning is 
especially desirable when smoke pit runs 
4 or 5 feet below ground level and where 
a drain might not be possible because 
below sewer level. 

Some smokehouses are equipped with 
a 2-in. live steam line which may be 
opened in case of fire to smother the 
blaze. When live steam is available it 
may be used for cleaning by closing all 
openings into the house and heating it 
with steam until creosote deposit on 
the walls has softened and run down 
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into the fire pit. The pit is then cleaned 
out. 

Clean smokehouses prevent fires and 
also produce better looking smoked 
meats. Drip from sooty walls will give 
meat a spotty appearance and make it 
less desirable to consumers. 


NO HUMAN HAND NEEDED 


Cattle killing capacity in the new 
beef house of Armour and Co. at Chi- 
cago is so large (12,000 head per week) 
that two traveling viscera inspection 
tables, each 60 ft. long, are required. 
To divide the line of carcasses on the 
way to these tables an “electric eye” 
has been installed. This operates a 


track switch, so that each table receives 
every other carcass. 

After dressing the carcasses are re- 
assembled alternately from the two 





WATCHING THE ELECTRIC EYE 


Three generations of a Chicago meat dealer 
family (L. to R.—Robert J., Joseph T. and 
Wm. G. Meilinger) observe this mechanical 
wonder at the opening of Armour's new Chi- 
cago beef house. Joseph Meilinger bought his 
first bill of goods from Armour in 1883. 


tables in the proper order. Both vis- 
cera inspection tables operate at the 
same speed. If one table lags, an auxili- 
ary motor automatically speeds it up. 
If an inspector stops one table, the 
other table also will come to a halt auto- 
matically. 


PORK CUTTING POINTERS 


Pork cutting is the one operation in 
pork packing where precision is most 
necessary. Do your men know all they 
should know about it? Chapter 5 of 
“PorRK PACKING,” The National Provi- 
sioner’s pork plant handbook, is alone 
worth the price. Write for information. 








New Trade Literature 





Spray Nozzles (NL 239).—Illustrates 
and describes new spray nozzle of sim- 
ple design. Gives capacities in gallons 
of water per minute for different diame- 
ters of orifices at various water pres- 
sures.—Link-Belt Co. 


Fans and Blowers (NL 240).—A new 
catalog in two colors illustrating and 
describing a complete line of fans, 
blowers and unit heaters and containing 
much technical data for meat plant and 
air conditioning engineers.—Autovent 
Fan & Blower Co. 


Refrigerating Units (NL 243).—Air 
and water cooled condensing units in 
sizes from \% to 2 h.p. and V-type water 
cooled condensing units in sizes from 3 
to 7 h.p. are described in this 4-page, 2- 
color folder.—Carbondale Machine Corp. 


Conveyor Chain Book (NL 247).—An 
illustrated book on Silverlink conveyor 
chains giving complete dimensions, 
weights, ultimate strengths and list 
prices. Three pages are devoted to tabu- 
lation of cut-tooth sprocket wheels 
available for each size of chain.—Link- 
Belt Co. 


Iron Pipe (NL228).—Fourth edition of 
“Toncan Iron Pipe for Permanence.” 
Profusely illustrated with test charts 
and tables. New sections deal with 
threading, air conditioning, industrial 
maintenance and process uses. Includes 
photographs showing increasing appli- 
cations for which this type of pipe is 
utilized.—Republic Steel Corp. 


Overhead Tracking (NL208).—Various 
types of hangers for overhead rails, 
track switches, trolleys for every meat 
plant need, and track scales are illus- 
trated and described in two-color fold- 
er. Included are specifications for all 
kinds of trolleys.—Allbright-Nell Co. 


Truck Insulation (NL211).—Main fea- 
ture in a recent issue of Dry Zero News 
is an article by Harvey B. Lindsay, 
president of the company, on influence 
on truck body efficiency of moisture in 
the insulation. It contains facts every 
meat plant transportation man will be 
interested in.—Dry-Zero Corp. 








To obtain information on new 
trade literature mentioned in THE 
NATIONAL PROVISIONER, write: 


Editor THE NATIONAL PROVISIONER: 


Please send, without obligation, publications 
listed below. (Give key number only): 








The Most Advanced Equipment 
For the Brine Spray or Sweet Water Methods of Cooling 
for Packing House Processes-- 


1. Corrosion resistance: 4.. Low installation cost: 


Niagara All Aluminum equip- 
ment lasts longer, costs less to 
maintain, gives trouble free serv- 
ice. (Aluminum resists all forms 
of corrosion; equipment made of 
one metal only causes no elec- 
trolytic reaction in the presence 
of moisture.) 


Space saving: 


High capacity equipment avail- 
able in both floor and ceiling 
suspended types. 


Range of sizes: 


Exact required capacity avail- 
able thru combination of seven 
standard sizes. 


Convenient sizes and modern 
construction methods make pos- 
sible the erection of equipment 
in existing buildings without 
costly remodeling. Light weight 
aluminum saves installation ex- 
pense. 


High capacity: 


Niagara design gives full capac- 
ity; full cooling effect reaches 
all points in the room. 


Air conditioning control: 


Niagara design gives full con- 
trol of temperatures and humid- 
ity, saving loss thru shrinkage, 
improving the quality of product. 


= 


Suspended Type Niagara 
Fan Cooler: Dry Coil, Brine 
Spray or Sweet Water 
Models. 





Floor Type Niagara Spray 
C oo 1er—Brine or Sweet 
Water. 


NIAGARA BLOWER COMPANY 


6 E. 45th Street New York City 


The assistance of engineers’ experience in packing house 
installation is available. Address inquiry to 


REPRESENTATIVES IN PRINCIPAL CITIES 




















Nothing Like It Ever Printed 
The New Frick Catalog of Ammonia Valves and Fittings 


Showing flanged pieces both separately and com- 
plete with companion flanges, bolts and gaskets... 
with weights and principal dimensions listed in the 


same tables ... and with only one discount applying 
to everything ... Frick Catalog H is the answer to 
your need for a manual of valves and fittings that 
is convenient to use. Many new items, including re- 
pair parts for valves, are presented. 

Your copy is waiting. 





DEPENDABLE REFRIGERATION SINCE 
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Chilling With Water 


(Continued from page 13.) 


have dropped more than is shown. But 
even with this handicap, chilling pro- 
ceeded as quickly with clear water as 
with brine. 

A study of the data accompanying 
these curves reveals no unusual con- 
ditions to account for the better chill- 
ing showing made by the clear water 
sprays, other than the fact that the 








CARCASS TEMPERATURES IN BRINE SPRAY 
TEST. 


Table 1 


Carcass 3 3 6 6 7 7 
No. Left Right Left Right Left Right 
half half half half half half 
Timein 38:45 3:45 3:50 8:50 8:55 3:55 


Weight in ——630——- -——680——- -——600—— 


BONE TEMPERATURES. 
P.M. 
4:15 97.0 
4:30 96.2 94.0 
5:00 95.2 92.0 
5:30 94.0 89.8 
6:00 92.5 87.3 
7:30 88.5 82.0 
8:15 86.5 79.8 89.0 
9:00 85.0 78.0 88.0 
10:00 82.0 75.0 84.5 
11:30 78.0 71.0 80.0 


A.M. 
9:15 59.5 
P.M. 
3:30 49.5 


Weight 
out 


96.0 99.0 
98.6 
96.8 
96.0 
92.3 
89.0 


99.2 
99.1 
98.0 
97.0 
92.8 
91.5 
89.5 
86.5 
82.0 
54.0 


62.0 62.0 


47.5 54.0 








CARCASS TEMPERATURES IN CLEAR WATER 
TEST. 
Table 2 
Carcass 20 20 21 21 23 23 
No. Left Right Left Right Left Right 
half half half half half half 
Time in 12:00 12:00 12:00 12:00 12:00 12:00 
Weight in 520-——- ——450——-  ——455. 
_ BONE TEMPERATURES. 
3:00 95.0 
4:00 92.0 
5:00 88.0 


94.2 88.2 89.0 
92.2 83.5 84.5 
88.5 79.8 81.0 
6:00 84.5 76.5 77.0 
7:30 80.0 72.0 73.0 
8:15 77.0 69.5 71.0 
9:00 74.8 67.2 69.0 
10:00 72.0 65.0 66.8 
11:00 70.0 64.8 
A.M. 

10:00 53.0 

Weight 


water chilling test is sure to arouse 
among packers and meat plant engi- 
neers, and as a check against any other 
tests of clear water sprays for chilling 
and cooling that may be made, all data 
collected during these comparative tests 
is given here. 


Data on the Tests 


Carcass temperatures during the 
brine spray test are given in table 1. 
Weights of test carcasses into and out 
of the chill room are also given. Table 
2 gives the same information for the 
clear water spray test. Numbers and 
weights of hot and cold carcasses in the 
chill room are shown in tables 3 and 4. 


During the brine spray test the room 
contained 5,765 lbs. of hot carcasses 
and 5,935 Ibs. of cold carcasses. While 
making the clear water test there were 
4,800 Ibs. of hot carcasses in the room 
and 4,360 Ibs. of cold carcasses. The 
cooling load, therefore, was less dur- 
ing the clear water test. Test carcasses 
were also lighter. These conditions 


REFRIGERATION « 


and ir Conditioning 


may have had an influence on results 
to some extent. 


New Factors Need Consideration 


Relative humidity of chill room aver- 
aged somewhat higher during the clear 
water test. Dew point of air during 
both tests was below the temperature 
of the cold carcasses. Suction pres- 
sures, spray temperatures, room tem- 
peratures and air conditions during 
both tests are shown in tables 4 and 5. 

Considering all factors, it seems pos- 
sible that the results with clear water 
chilling may be due to some factors 
which heretofore have not been suf- 
ficiently recognized. The tests were 
carefully made and with due appreci- 
ation for the need of collecting all 
influencing data. There seems to be no 
basis for seriously questioning the ac- 
curacy of the results. 

Outside of carcass numbers, weights 
of hot and cold carcasses in the room 
during the two tests and temperatures 
of the sprays, all conditions were the 





SUCTION PRESSURES, TEMPERATURES AND HUMIDITIES DURING BRINE SPRAY TEST. 
Table 4 


——AIR INTO UNIT—— 
W.B. 


Time Suction Brine Room  D.B. 


pressure spray temp. 
Ibs. temp. degs. F. 
degs. F. 
P.M. 


4:15 36 32 
4:30 36 34.2 
5:00 33.8 
5:30 36 33.0 
6:00 33.0 
7:30 36 32.5 
8:15 32.0 
9:00 36 32.0 
10:00 31.5 
11:30 36 31.5 
A.M. 

9:15 36 


26.0 30.2 


26.0 31.5 31.0 


30.0 


31.0 


29.5 


30.0 


——AIR OUT OF UNIT— 


oF. BE. D.B. W.B. D.P. &B.H. 


26.1 93.0 


90.0 27.2 26.0 93.5 


28.2 92.0 26.8 25.0 92.0 


28.3 90.0 27.7 27.2 26.4 94.0 


D.B.—Dry bulb temperature; W.B.—Wet bulb temperature; D.P.—Dew point; R.H.—Relative humidity. 





SUCTION PRESSURES, TEMPERATURES AND HUMIDITIES DURING CLEAR WATER SPRAY TEST. 
Table 5 


——AIR INTO UNIT—— 
W.B. 


Suction Water Room 

pressure spray temp. 

Ibs. temp. degs. F. 
degs. F. 


D.B. 


P.M. 


3:00 45 35.0 36.0 


——AIR OUT OF UNIT—— 


DP. 8.8. D.B. W.B. OD.P. R.H. 


4:00 45 
5:00 45 
6:00 45 
7:30 45 
8:15 

9:00 45 
10:00 46 
11:00 46 
A.M. 

10:00 46 


36.3 
37.1 
34.2 
33.0 
32.6 
32.6 
33.3 
33.2 


38.0 
40.0 
37.0 
36.0 
35.5 
35.5 
35.5 
35.5 


38.9 37.9 36.6 92.0 








38.0 
36.8 
36.4 
36.0 
36.2 
36.0 


37.0 
35.8 
35.4 
35.0 
35.2 
35.0 


35.8 
34.2 
33.9 
33.7 
33.8 
33.7 


92.0 
91.0 
90.5 
91.0 
91.0 
91.0 





chilling load was lighter during the 
clear water test. Offsetting this, per- 
haps, was the fact that there was a 
greater weight of chilled carcasses in 
the room during the brine spray test. 

Because of the interest this clear 





41.0 42.0 42.0 41.0 40.0 93.0 


D.B.—Dry bulb temperature; W.B.—Wet bulb temperature; D.P.—Dew point; R.H.—Relative humidity. 
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@ Wherever the fre- 
quent checking of 
temperatures is an essential function of pro- 
duction or machine operation MOTOCO 
Industrial Instruments have found a ready 
acceptance. 


In Power and Chemical plants of every 
size, they are safeguarding valuable equip- 
ment; in the preparation and preserving of 
food stuffs they protect the product from 
spoilage; in steam laundries they save time, 
soap, steam and clothes—and so on through 
many other lines. 


The initial cost of installing MOTOCO In- 
struments on your equipment is slight when 
compared with the saving which you can 
effect in more satisfactory and efficient 
operation. 


Advise us your temperature indicating 
and recording problems, we shall be 
pleased to quote you on your require- 
ments. 


THE ELECTRIC 


AUTO-LITE COMPANY 


MOTO METER GAUGE & EQUIPMENT DIV. 
CHRYSLER BUILDING - NEW YORK CITY, N.Y. 
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-NEW!! AIR BLAST FANS 


for Lower Cooling Costs 


TYPE C. T. Moves 4,000 cu. ft, 


| Equipped with %4 ° . 
| H. P. totally en- air per minute! 


closed motor. 





LOOK!! 
at the 
IP RICE 


110 V., A.C. 
F.O.B., N.Y.C. 


Special introductory offer 
Two Weeks Free Trial 


Unconditionally guaranteed for 1 year 


Chelsea Fan & Blower Co., Inc. 
370 W. 15th Street New York, N. Y. 








“C-B” Cold Storage Door 


The Better Door 
That Costs No More 


The “C-B” Track Door is 
the only cold storage door 
having the new “C-B” 
Track Door Operating 
Device (patent pending), 
the biggest improvement 
for twenty-five years in 
Cold Storage Doors. 


Heavier “‘C-B” hinges 
and the new “C-B” fas- 
tener, which were espe- 
cially designed for Cold 
Storage Door use, are 
also new and exclusive 
improvements found only 
in use on “C-B” Cold 
Storage Doors. 


Write for the ‘“C-B” 
Cold Storage Door cat- 
alog. Get full and com- 
plete information. 











New “*C-B” Track Door 


The Cincinnati Butchers’ Supply Corporation 


1972-2008 Central Ave., 
CINCINNATI, OHIO 


824 Exchange Ave., U. S. Yards 
CHICAGO, ILL. 
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same when both the clear water and 
brine tests were being made. 


Saving in Power and Equipment 


If results similar to those of the 
clear water test are securable in other 
instances and under different condi- 
tions, possibilities are apparent for 
considerably reducing chilling and cool- 
ing costs. At least every packer operat- 
ing brine spray units might very easily 
explore these possibilities with little or 
no expense. 











NUMBER AND WEIGHT OF CARCASSES. 
Table 3 


—Brine Spray Test. Clear Water Test 


Hot Cold Hot Cold 
Carcasses Carcasses Carcasses Carcasses 











Wt., Ibs. Wt., Ibs. Wt., lbs. Wt., Ibs. 
325 515 410 325 
290 525 410 290 
205 665 315 520 
305 530 445 500 
325 670 410 690 
250 565 520 655 
25. 650 210 502 
225 600 450 290 
520 665 440 305 
500 550 455 325 
630 325 
680 410 
600 
655 

5,765 5,933 4,800 4,392 








If clear water can be used satisfac- 
torily to refrigerate chill rooms, there 
would seem no doubt of its adaptability 
in other departments of the meat plant 
where higher temperatures ordinarily 
are used. 

Two main savings in using clear wa- 
ter are apparent—a lower refrigerat- 
ing cost, through use of higher suction 
pressure, and less expense for main- 
tenance and replacements of equipment 
because of less corrosion. These sav- 
ings would be great enough to warrant 
further investigation to determine 
whether or not they can be made in 
other plants. If a packer’s tests did not 
indicate the advisability of using clear 
water, they might still show the way 
to the use of brine of weaker concen- 
tration. 


REFRIGERATION NOTES 


Monroe Packing Co., Inc., Monroe, 
N. C., has recently been organized to 
operate a packing plant and maintain 
cold storage house. Building of the J. 
D. Futch Cold Storage Co. has been 
purchased for remodeling. 

Fayette Electric Ice & Cold Storage 
Co., Fayette, Mo., has made improve- 
ments to its plant, including cold stor- 
age locker space. 

Humboldt Artificial Ice Co., Hum- 
boldt, Ia. has installed individual cold 
Storage locker system, about 200 new 
lockers made available. 
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PACKERS ARE MODERNIZING 


E. R. Renfrow is erecting a sausage 
factory near Bonner Springs, Kans. 
The building is near completion and 
machinery will be installed during 
August. Country sausage will be manu- 
factured. 

Armour and Company has let a con- 
tract for construction of a $400,000 
branch house at Boston, Mass. The new 
Armour unit was designed by the firm’s 
engineering department with emphasis 
on minimizing movement of product in- 
side the branch and providing adequate 
loading facilities. About 265 persons 
will be employed at the branch when 
operated at capacity. 

Kentucky Independent Packing Co., 
Lexington, Ky., held the formal open- 
ing of its new plant at the Lexington 
stock yards on July 25 and 26, attended 
by 5,000 visitors. The plant has a 
capacity of 2,000 sheep and 150 cattle 
per day and will be operated under gov- 
ernment inspection. Equipment fur- 
nished by John J. Dupps Co., Cincinnati, 
O., includes many novel modern fea- 
tures. John T. Ruddy is president; 
Julian Rogers, vice president; Nelson 
Ruddy, secretary and treasurer. 


FINANCIAL NOTES 


Directors’ proposed plan of capitaliza- 
tion for Amalgamated Leather Com- 
panies, Inc., calls for issuance of one 
new share of $50 par value with $3 
cumulative preferred yield for each 
share of old preferred held, plus five 
new shares of common. Common share- 
holders would get two-fifth shares of 
new common for each old common share. 

Quarterly dividends of 40 cents on 
common stock, $1.50 on 6 per cent pre- 
ferred and $1.75 on 7 per cent preferred 
stock have been declared by Kroger 
Grocery & Baking Co. Common stock 
payment is due September 1, to stock- 
holders of August 10; 6 per cent divi- 
dend is payable October 1, to share- 
holders of September 18, and 7 per cent 
dividend is due on November 2, to stock- 
holders of record on October 20. 

Jewel Tea Co. has declared a quar- 
terly dividend of $1, payable September 
30, to shareholders of record on Sep- 
tember 16. 


KROGER EARNINGS LESS 


Earnings of Kroger Grocery & Bak- 
ing Co. for first 24 weeks of 1936 
totaled $984,840.25, compared with 
$2,353,947.68 in similar period of 1935. 
Included in the latter, however, was 
$402,764.35 in amounts charged against 
earnings in previous years and returned 
because of the invalidity of certain chain 
store tax laws. 

Commenting on the reduced earnings 
president Albert S. Morrill said that 
“the grocery price structure in our ter- 
ritory has been lower and more demoral- 
ized than at any time within the knowl- 


edge of your management. This has 
resulted in a materially lower gross 
profit during the first 24 weeks of 
1936, and this low gross profit has ac- 
counted for the major part of the de- 
cline in earnings.” 

Serious labor difficulties, floods in the 
Middle West which ruined merchandise 
in many stores and in one large ware- 
house, and unusually severe weather 
conditions in the early part of the year 
contributed to the lower earnings. 

Average number of ‘stores in opera- 
tion during the first 24 weeks of the 
year was 4,263 as compared with 4,313 
a year earlier. 


CHAIN STORE SALES 


National Tea Co. reports sales of 
$32,635,166 for the 284% weeks ended 
July 18, compared with $33,544,367 in 
the like 1935 period, a decrease of 2.7 
per cent. Dollar volume for four weeks 
ended July 18 amounted to $4,504,609 
against $4,588,974 in the corresponding 
1935 period. 

Sales of Jewel Tea Co. for 28 weeks 
ended July 11 totaled $10,605,694 
against $9,969,278 in the like period last 
year, a gain of 6.4 per cent.. Sales for 
four weeks ended July 11 amounted to 
$1,579,602 and were 12.2 per cent 
greater than sales of $1,407,423 in cor- 
responding period last year. 


PACKER AND FOOD STOCKS 


Price ranges of listed stocks, July 29, 
1936, or nearest previous date: 


Sales. High, Low. — Close. — 

Week Ended. July July 

July 29. — July 29.— 29. 22. 

Amal, Leather. 3,800 3 3 3 3% 

Do. Pid. ..... 1,100 52 52 52 4645 

Amer. H. & L.. 4,800 6 5% 5% 5% 

Do. PfG..... 1,400 36 35% 36 34% 

Amer. Stores... 700 28 28 28 27% 

Armour Ill..... 18,350 47g 4% 4% 47% 

Pe. Diiccccs 1,800 72% 72% 72% 72% 
De. Del. Pea. .... ooee “20s csoe 306 

Beechnut Pack. 600 94 93% 94 9414 

Denaee, B. Gise cece cans ae 54 


Childs Co...... 4,200 8% 84 8% 87% 
Cudahy Pack.... 500 38 37 37 39 
First Nat. Strs. 2,400 45% 454% 45% 46 
Gen. Foods..... 19,700 38%, 375 38 407% 
Gobel Co....... 2,300 414 4% 41%, 4% 
Gr.A.&P.1stPfd. 300 127 127 127 127% 
Do. New..... 70 118% 118% 118% 115% 
Hormel, G. A.. 150 18 18 18 17 
Ilygrade Food.. 1,700 4% 4% 414 4 
Kroger G. & B.10,900 21% 21% =214 £421% 
Libby MeNeill.. 3,150 &ly 84 8% 8% 
Mickelberry Co. 2,350 3 3 3 314 
M. @ oH. Ped... 50 6% 6% 6% 6 
Morrell & Co... 200 461, 46% 46%Q 46 
Nat. Leather.. 950 1% 1% 13, 14 
Mat. BOR... 2,500 8% 81, 81, 8 
Proc. & Gamb.. 4,200 45% 445, 445, 476 
Do. Pr. Pfd.. 30 120 120 120 118 
Rath Pack..... ease wees ones ene 24 
Safeway Strs...15,800 29 27 29 31% 
Do. 6% Pfd.. 70 110 110 110 110 
Do. 7% Pfd.. 170 111% 111 111 111% 
Rtahl Meyer... se. AA ane Sa 2% 
Swift & Co..... 10,950 207% 205% 207% 21 
Do. Intl..... 3,450 31 3034 30% 30% 
U. S. Leather... 600 65g 6% 65g 6 
Do. A........ 3,200 124 114 11% 12% 
Do. Pr. Pfd.. 500 84 838% 8&4 83 
Wesson Oil..... 1,800 39 39 39 39 
ee aad awe ae wi 81 
Wilson & Co...10,700 8 ™, 7% 7% 
me. Tie... Ce w 75 75 77% 


A good man may meet a good job 
through the “Classified” pages of THE 
NATIONAL PROVISIONER. 
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WHEN you need a pump for any liquid, 
there is one best way to get the most for 
your money. It is to call in the man who 
has the most to offer ... the widest variety 
of types ... the best range of capacities in 
each type. 

Fairbanks-Morse men never have to guess! 
They never have to compromise! For they 
can select from a line of many pumps in 
many types, that one which is exactly 
right for the service required. 


Before you buy any pump or motor-pump 
combination, see the man from Fairbanks- 
Morse. See how much more he has to 
offer for your pump dollar. Behind him, 
he has the experience and resources of 
Fairbanks-Morse, with its factories and 
branches from coast to coast ready to 
serve you. For full information on spe- 
cial pumps for food products handling, 
address Department K651, Fairbanks, 
Morse & Co., 900 S. Wabash Ave., Chicago, 
Ill. 34 branches at your service through- 
out the United States. 

















Single Purpose— 


Junior Forming & 


Lining 


Senior Forming & Lining 


LOWER COSTS! 


All Peters Packaging 
Machines are built for 
the purpose of cutting 
packaging costs—and 
they do! 


Our engineers can show 
you the way to immedi. 
ate savings that will pay 
substantial profits on 
your investment. Get the 
full details today—no 
obligation! 


Machine 


ETTER 
PACKAGING 


Come to 


PETERS 


MACHINERY CO. 


4700 Ravenswood Ave. 
Chicago Illinois 


achine 
with 


Equipped 
Automatic Feeding Device 








Sausage Makers 


ATTENTION! 


Are You Ready for theWinter Season? 


NOW is the time to take stock of your Sausage 
Equipment. For instance, is your Grinder up 
to par? Will it produce the best Sausage for the 
lowest cost in labor and upkeep? If you are 
using a Model A Sander Compound Meat 
Grinder you are sure of producing the best 
sausage at the least cost. The double cutting 
feature finishes 
the meat in 
ONE operation. 
No re-grinding. 
No re-handling. 
No mashing or 
heating of the 
meat. AND if 
you want to 
grind coarse, 
just insert a 
Ring and you 
have a_ Single 
Grinder. TWO 
TYPES OF 
GRINDING 
Grinders in the same ma- 
since 1875 chine. 


Specialists in 





FAIRBANKS - MORSE 


POWER, PUMPING AND WEIGHING EQUIPMENT 
6583 PA 24.20 


SANDER MANUFACTURING CO. 
238-240 S. 20th St. Newark, N. J. 
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Changes in Tax Law 


There are Many New Provisions in 
Addition to "Windfall" Tax 


By J. S. Seidman, C.P.A. 


LTHOUGH packers have been pri- 
marily interested in “windfall” 
tax provisions in the new revenue law, 
the measure also includes radical 
changes in the tax structure which will 
affect meat packing companies as cor- 
porations and also their stockholders. A 
new tax—a levy on undistributed prof- 
its—has been added to the list and 
other corporation taxes modified. 

No change has been made from the 
previous law in the income tax rates 
for individuals. However, an impor- 
tant change has been made with respect 
to the tax to be paid on dividends. In 
virtually all laws heretofore, dividends 
were subject only to surtax. They were 
exempt from normal tax, on the prin- 
ciple that profits out of which divi- 
dends were paid were already taxed to 
the corporation. The 1936 act wipes 
out this exemption. Dividends will now 
be subject to the normal tax as well 
as surtax. This means, in effect, that 
insofar as dividends are concerned, the 
tax rate on individuals has gone up 4 
per cent. 


Corporate Rates 


Corporate rates have been widely re- 
vised. But most important is the fact 
that a brand new form of tax has been 
added to the list. It is the undistributed 
profits tax. Corporations may now be 
liable for four taxes with respect to 
their incomes, namely, the normal tax, 
an excess profits tax, an undistributed 
profits tax, and either a personal hold- 
ing company tax or an unreasonable 
surplus accumulation tax. 


Under the old law, the basic corpo- 
rate tax rate began at 1242 per cent and 
was graduated to 15 per cent. The 15 
per cent maximum continues in the new 
law. The 12% per cent minimum has 
been lowered to 8 per cent, with cor- 
porations having a net income of less 
than $15,000 as the beneficiaries. Con- 
cretely, the first $2,000 of income will 
be taxed at 8 per cent, the next $13,000 
at 11 per cent, the next $25,000 at 13 
per cent, and everything over $40,000 
at 15 per cent. 


Excess Profits Tax 


In figuring taxable income for this 
purpose, corporations will be entitled 
to a new deduction, namely, the amount 
of the excess profits tax. On the other 
hand, corporations, somewhat like in- 
dividuals, will have to pay a higher tax 
on dividends. Under the old law, 90 
per cent of the amount of dividends 
was exempt. The new law lowers this 
to 85 per cent. To put it another way, 
heretofore only 10 per cent of the divi- 
dends received by a corporation were 
subject to tax, whereas 15 per cent will 
now be taxable. 


As regards the excess profits tax, no 
important change has taken place. Cor- 
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porations will by July 31 declare anew 
the value of their capital stock, on 
which, incidentally, the tax has been 
reduced by the new law from $1.40 per 
$1,000 to $1 per $1,000. Ten percent of 
this value measures the exemption for 
excess profits tax. On the income in 
excess of 10 per cent, but not in excess 
of 15 per cent, the excess profits tax 
rate is 6 per cent. On all income above 
15 per cent, the excess profits tax rate 
is 12 per cent. 

In the old law, the normal tax was 
figured as a deduction in arriving at 
the income on which the excess profits 
tax was based. This deduction is elim- 
inated in the new law. 


Undistributed Profits Tax 


The undistributed profits tax ranges 
from 7 per cent to 27 per cent on re- 
tained income, depending on the per- 
centage that the amount retained bears 
to the total income. Banks, insurance 
companies, foreign corporations, com- 
panies in bankruptcy and companies in- 
solvent and in receivership, are exempt 
from the tax. The computation works 
as follows: The starting point is the 
net income as computed for normal tax 
purposes. This means the net income 
with dividends received included 100 
per cent, and not merely 15 per cent 
on which the normal tax is paid. 


The net income is then adjusted by 
deducting for the normal tax itself and 
for tax-free interest on federal govern- 
ment obligations. The net amount so 
arrived at is the so-called adjusted net 
income that is supposed to be available 
for distribution as dividends. There is 
now deducted the amounts paid out in 
dividends, and the remainder is the 
amount undistributed. 

There is, however, an important ad- 
ditional deduction, and that is for 
amounts that the corporation was pre- 
vented from paying out as dividends 
or was required to pay or set aside 
out of current profits for the discharge 
of a debt, under written contracts en- 
tered into prior to May 1, 1936 and 
expressly dealing with dividend pay- 
ments or the debt payments, as the case 
may be. An agreement, for example, 
not to pay dividends unless the current 





UNEMPLOYMENT TAX CREDIT 


South Carolina packers with eight or 
more employees may now get up to 90 
per cent credit toward payment of their 
federal unemployment tax for contribu- 
tions made to their state unemployment 
fund. South Carolina’s unemployment 
compensation law has been approved by 
the U. S. Social Security Board, making 
the credit possible. The 15 states with 
unemployment compensation laws are 
Alabama, California, District of Colum- 
bia, Indiana, Massachusetts, Louisiana, 
Mississippi, New Hampshire, New York, 
Oregon, Rhode Island, South Carolina, 
Utah, Washington and Wisconsin. All 
these laws, with the exception of those 
of Utah and Louisiana, have been ap- 
proved by the Social Security Board. 


assets were twice the liabilities, or an 
agreement to apply a given part of the 
profits to the redemption of bonds, 
would give rise to the deduction to the 
extent of the amounts required to live 
up to the agreement. 


Deductions for Dividends 


The matter of actual dividends paid 
may bear further consideration. The 
dividend need not be in cash. It can 
be paid in kind. In that event, the 
amount of the dividend is regarded as 
either the value of the property at the 
time of payment or its cost to the cor- 
poration, whichever is lower. (This is 
only for the purpose of the corporation. 
The stockholder is required to take the 
dividend in as income on the basis of 
the fair market value of the property, 
regardless of its cost to the corpora- 
tion.) 

The dividend can also be paid in 
scrip or other obligation of the cor- 
poration. If it is so paid, the amount 
of the dividend is regarded as the face 
value of the obligation or its fair mar- 
ket value at the time the dividend is 
paid, whichever is lower. The dividend 
can also be paid in the form of stock 
in the corporation, or stock rights, of 
a character that would make the stock- 
holders taxable on them. If that is done, 
the dividend is regarded as equal to the 
value of the stock or the rights. 

In any event, the important thing is 
that dividends paid and amounts that 
the corporation is by contract restricted 
from paying, are deductible in arriving 
at the amount on which the undistrib- 
uted profits tax is based. If more 
dividends are paid than the year’s 
adjusted income, the excess can be car- 
ried forward and used as a deduction 
in the next two years, until absorbed. 


Computing the Tax 


Knowing the adjusted net income and 
the amount remaining undistributed, 
the tax can now be computed. It works 
in this way: 7 per cent is paid on the 
part of the undistributed profits that 
does not exceed 10 per cent of the 
adjusted net income; 12 per cent on 
the next 10 per cent; 17 per cent on the 
next 20 per cent; 22 per cent on the 
next 20 per cent, and 27 per cent on 
the amount of the undistributed prof- 
its that exceed 60 per cent of the 
adjusted net income. As an illustration 
suppose Corporation A has a net income 
in 1936 of $100,000, that its normal tax 
is $15,000, and that the corporation paid 
out during the year $25,000 in divi- 
dends. Its undistributed profits tax 
would be determined as follows: 


Net income $100,000 
Less: normal tax 15,000 


Adjusted net income $ 85,000 
Dividends paid 25,000 
Undistributed net income $60,000 


For the first 10 per cent of adjusted 
net income—$8,500, the rate is 7 per cent 


(Continued on page 35.) 
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Theurer Bodies Carry 


BIGGER PAYLOADS 


They stand the gaff! Great 
strength and stamina. Built to 
meet your needs — designed by 
experts for efficiency and econ- 
omy. We will gladly send list 
of prominent packers using 
Theurer Bodies and complete 





Your old trucks 





can be made more 
efficient and pro- 
fitable with the 
Theurer ICEFIN 
Refrigerating 
Unit. Air-condi- 
ene and svliip- particulars of our service. Write 


| 
today! 


THEURER WAGON WORKS, inc. 


| 
COMMERCIAL BODIES | 
| 


erates entire body 


interior. 


Write for 
details! 


New York, N. Y. North Bergen, N. J. 








Heavily insulated type Truck Body for safe delivery of 
Meats, Food Products and Provisions. Ceiling, walls, 
floor and doors are protected by high efficiency in- 
sulating material. Interior lined with galvanized steel. 
Any desired method of refrigeration can be installed 
and in capacities for all standard chassis. 


LUCE MANUFACTURING CO. 
Lansing, Michigan 


SJTUDEBAKER 


Ideal Transport for Food Hauling 
“CAB-FORWARD” TRUCKS 


get in and out where other trucks can't! 






*S95 


chassis at 
pate gv d, Ind 


STANDARD TRUCKS 


*363 


up, chassis at factory 








Our Consulting Service Will 
Solve Your Problems 


Steam... Power... Water... 
Refrigeration .. . Air Conditioning 
Consult Us Before 


BRADY, McGILLIVRAY & MULLOY 
CONSULTING ENGINEERS 


37 West Van Buren St. 1270 Broadway 
Chicago, Ill. New York City, N. Y. 


You Spend 












































AIR CONDITIONING 
































For the Meat Packing Industry 


WHAT it is... 


These are the general subjects discussed in this hand- 
some binder full of authoritative articles which have been 
printed in THE NATIONAL PROVISIONER during the last 
year. Not only the What, Where and Why are discussed, 
however. The case-histories of other packers’ installations 
give concrete information on HOW to determine the ex- 





407 S. Dearborn St. 
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WHY it is needed... 


THE NATIONAL PROVISIONER 


WHERE it should be used... 


tent to which you might benefit from modernizing specific 
departments. Since reprints of articles published currently 
are furnished owners of the binders, a ready reference 
file of the latest information available is constituted. The 
price—soc postpaid—automatically suggests that every 
packer should buy his copy today. 





Chicago, Illinois 


The National Provisioner 
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NEW HAND LIFT TRUCK 


Hand lift trucks are coming into more 
general use in the meat packing indus- 
trv for transporting product—offal to 
cooler and cuts to curing cellar, for ex- 
ample. Ordinarily a truck with a lift of 
from 156 to 5 in. is used, but there might 
be conditions in some plants that would 
require a higher lift, such as curing vats 
lifted to a second tier in the cellar. 

Model illustrated here has a lift of 10 
in. and a capacity of 8,000 lbs. It is the 
Yale XB multi stroke truck, equipped 
with chain lifts. Capacity load may be 
elevated to full height by one operation. 


-—_— 





FOR LIFTING HEAVY LOADS 


Twenty-two forward strokes of the 
handle elevate the load. The deck raises 
on rollers in the channel uprights. Two 
heavy duty hydraulic release checks 
lower the load without jar. Twin front 
wheels and full side lift make the truck 
easy to maneuver in close quarters. 
Wheels are smooth faced and mounted 
on heavy duty ball bearings, so that two 
men can pull heavy loads without strain- 
ing. 


LARD FILLING PROBLEMS 


The Fee Corporation, manufacturers 
of a highly-specialized line of equip- 
ment for filling, metering and process- 
ing lard, shortening and all plastic or 
viscous products, have now located 
their main office and factory at Belling- 
ham, Wash. Originally a Canadian 
company, with head offices in Vancou- 
ver, B. C., they had been manufactur- 
ing for the U. S. market in Seattle, 
Wash. Wide acceptance of their equip- 
ment and necessity for larger premises 
due to a heavy increase in business has 
necessitated the new and modern plant. 


In addition to up-to-date machinery 
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 PUIRCEIASIING Departments 


for manufacturing Fee packagers, the 
company has installed an experimental 
workshop and research laboratory. This 
will be under the supervision of T. A. 
Fee, inventor and developer of the Fee 
principles of density-controlled meter- 
ing and Feemogenization (the Fee proc- 
ess of homogenization). The Fee Cor- 
poration has been recognized as an au- 
thority on problems in packaging lard 
and similar products, and will now be 
in a position to assist the trade with 
improved manufacturing rhethods. This 
service will be at the disposal of manu- 
facturers. 

A more recent development of the 
Fee Corporation is a new type of meter 
which automatically compensates for 
any variation in temperature and dens- 
ity of the product being measured, and 
accurately records amount of product, 
irrespective of these variations. 


NEW THERMOMETER DESIGN 


Features of thermometer design de- 
veloped in modern practice are incor- 
porated in the new gas-filled recording 
thermometer developed by Republic 
Flow Meters Co., Chicago. It has a heli- 
cal coil, “cartridge sealed” as a protec- 
tion against dirt, moisture and damage 
by handling. The helix, capillary tubing 
and sensitive bulb are welded together, 
filled with nitrogen gas, calibrated and 
sealed in the laboratory to form a com- 
plete thermal unit. This unit can be 
readily removed from the reading in- 
strument for recalibration, repair or 
change of temperature range, without 
disturbing or exposing any mechanism. 
Sensitivity, accuracy and trouble-free 
performance are the features stressed 
in this new design, which was developed 
for modern industrial use. 

The instrument has a wide range of 
applications, and standard bulbs are 
available for measuring flue gas tem- 
peratures, average temperatures of 
large areas, temperatures in open vats 
or tanks, closed tanks under pressure 
or vacuum, pipe lines, refrigeration sys- 
tems, drying rooms, ovens, kilns, air 
ducts, insulated tanks, etc. Operating 
ranges are between 20 degs. below zero 
and 1000 degs. F. 

The reading instrument may be 
placed at any point up to 200 feet from 
the point of temperature measurement, 
with the instrument so compensated 
that effects of temperature changes on 
the capillary may be disregarded. 
Capillary tubing is furnished with vari- 
ous types of protective armor. The 
reading instrument is_ attractively 
mounted on a 16x16 in. black steel 
panel. Bezels are aluminum, and a dust- 







proof door protects the chart. The re- 
corder is complete with automatic pen 
lifter and non-removable chart knob. 
Either electrical or mechanical clocks 
are furnished. 

The 10-inch charts are standard and 
available for any range. All charts 
have evenly-graduated scales. One, two 
or three records may be obtained on a 
single, round chart and the thermome- 
ter may be combined with other Repub- 
lic instruments to provide records of 
related factors, such as flow, CO”, 
draft, pressure, etc., on a single chart. 
Republic multiple strip chart recorders 
make possible from two to six records 
on one strip chart. Data book No. 210 
contains a complete description and is 
filled with illustrations. It will be 
mailed on request by Republic Flow Me- 
ters Co., 2240 Diversey Parkway, Chi- 
cago. 


TO CONTROL STEAM USE 


A new multiple bellows thermostatic 
trap intended for use in removing con- 
densate from large steam coils or 
jackets requiring considerable capacity 
has been put out by Sarco Company, 
New York City. This makes available 








[a 


THERMOSTATIC CONTROL 


for large units the thermostatic princi- 
ple for which the makers claim impor- 
tant economies in steam consumption 
for all heating and processing applica- 
tions. It is said to adapt itself auto- 
matically to variations in the rate of 
condensation. The new trap is made in 
sizes 1%4-inch to 2-inch in two pres- 
sure ranges, 0 to 60 Ibs. and 0 to 200 
Ibs. Separate valves are provided for 
each bellows. Seats and discs are of 
stainless steel. 


Watch the Classified Advertisements 
page for bargains in equipment. 
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The ad ayata bil ity of the Lixate Process 


The three-way saving effected by the Lixate 
Process in every one of its many installations is 
proved again by the experience of a prominent 
Indiana meat packer. Savings are made in the 
cost of handling salt, producing brine and han- 
dling brine after production. Clear, pure, fil- 
tered brine for every meat packing purpose, 
is produced from economical grades ofrocksalt. 

This meat packer gained such increased 
efficiency with his original installation that he 
has now installed a second Lixator. The illus- 
tration shows, on the left, the Lixator used to 
produce brine for general meat packing pur- 
poses. The second Lixator is used exclusively 


for resaturating brine returned from the spray 
brine cooling system. This brine is also used 
to wash calfskins for which a premium price 
is received. 

The Lixate Process works twenty-four hours 
a day without manual attention. The brine 
produced is always fully saturated. From the 
storage tank it can be piped to any part of 
the plant, ready for use. 

A skilled Lixate engineer will be glad to 
call at your plant to discuss your individual 
brine production problems. Write for the 
Lixate Book, for further information about 
the Lixate Process. 


INTERNATIONAL SALT CO., INC. 


GENERAL OFFICES —SCRANTON, PA., and NEW YORK CITY 


SALES OFFICES: Buffalo, N.Y. + Philadelphia, Pa. + Boston, Mass. + Baltimore, Md. © Pittsburgh, Pa. « Newark, N. J. 
New York, N.Y. * Richmond, Va. + Atlanta, Ga. *» New Orleans, La. * Cincinnati, Ohio + St. Louis, Mo. REFINERIES: 
Watkins Glen, N.Y. + Ludlowville, N.Y. © Avery Island, La. MINES: Retsof, N.Y. Detroit, Mich. ¢ Avery Island, La. 
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PROVISIONS AND LARD x 


WEEKLY MARKET 


ARKET for hog products dis- 

played a fair degree of activity 
during the week and maintained a firm 
tone. Particularly was this true of lard, 
that market responding to the unfavor- 
able situation surrounding the corn 
crop and the strength in hogs. Move- 
ment of hogs to market on a liberal 
scale had little or no effect on lard 
prices as hog prices moved up to a new 
high for the year, to 11.30¢ at Chicago. 
Cash lard demand was on a fairly good 
scale, but demand for meats was moder- 
ate with hot weather proving to be an 
adverse influence. 


Commission houses and professionals 
were fairly good buyers of lard, with a 
good part of the absorption brought 
about by strength in the grain markets. 
Hedging pressure was encountered on 
swells, but neither this nor the disposi- 
tion to raise cotton crop ideas following 
improved weather in the South had 
much influence. There was scattered 
realizing on the upturn with modest 
daily fluctuations in lard but there was 
no questioning the firm undertone pre- 
vailing in the market. 


The corn-hog ratio was being watched 
closely as owing to prospects of reduced 
feedstuffs production there was a 
tendency to regard the situation as one 
that might result in a decrease in the 
number of animals in the country. 


In general the corn crop continued to 
deteriorate in most of the principal pro- 
ducing sections according to govern- 
mental advices. That there has been 
considerable irreparable damage to the 
crop was the unanimous belief of both 
semi- and official crop observers. The 
ultimate extent of the damage remains 
to be seen, but there is a certainty that 
the corn crop this year will be a small 
one, unless unusually favorable climatic 
conditions prevail the balance of the 
season. 


Receipts of hogs at Western packing 
points last week totalled 300,500 head, 
compared with 285,500 the previous 
week, and 206,900 the same week last 
year. Top hogs at Chicago rose to 
11.30¢ compared with 11e¢ the previous 
week. The average price of hogs at 
Chicago at the outset of the week was 
9.80c against 9.70c the previous week. 
9.95¢ a year ago, and 4.30c three years 
ago. Average weight of hogs at Chicago 
last week was 267 lbs. compared with 
268 Ibs. the previous week, 262 lbs. a 
year ago, and 242 lbs. two years ago. 


Exports of lard, official, for the week 
ended July 18 were 972,000 lbs. against 
1,027,000 Ibs. the same week last year, 
making exports January 1 to July 18, 
some 63,074,000 lbs. compared with 
72,525,000 lbs. the same time last year. 
Exports of hams and shoulders for the 
week were 778,000 Ibs. against 1,177,000 
lbs. the same time last year, bacon 
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353,000 Ibs. against 134,000 lbs. and 
pickled pork 231,000 lbs. against 45,000 
lbs. last year. 


PORK—Demand was fair at New 
York and the market stronger during 
the week, with mess quoted at $31.00 
per barrel, family $30.00 per barrel and 
fat backs quoted at $21.00 to $24.00 per 
barrel. 


LARD—Demand was fair at New 
York and the market firm with prime 
Western quoted at 11.55@11.65c, middle 
Western 11.45@11.55c, New York City 
tierces 11c, tubs 11@11%c, refined Con- 
tinent 11%@11%c, South America 
11% @12c, Brazil kegs 12@12%c, com- 
pound in car lots New York 12c, smaller 
lots 12%c. 


At Chicago, regular lard in round 
lots was quoted at 7%c under Septem- 
ber, loose lard 70c under September and 
leaf lard 574%c under September. 


(See page 40 for later markets.) 


BEEF—Demand was fair at New 
York and the market steady with mess 
nominal, packer nominal, family $15.00 
to $16.00 per barrel and extra India 
mess nominal. 


CHICAGO PROV. SHIPMENTS 


Provision shipments from Chicago for 
the week ended July 25, 1936: 


Week Prev. Same 
July 25. week. week '35. 
Cured meats, Ibs..17,753,000 18,431,000 17,119,000 
Fresh meats, Ibs..41,016,000 43,594,000 30,783,000 
Lard, lbs 959,000 1,878,000 3,055,000 


LARD AND GREASE EXPORTS 


Exports of lard from New York City, 
July 1, 1936, to July 29, 1936, totaled 
664,125 lbs.; greases, 657,000 lbs.; stear- 
ine, 109,600; tallow, none. 





Market Trading Hours 


Members of the Chicago Board of 
Trade will vote August 12 on a proposed 
change in trading hours. The vote will 
be on a proposal to fix trading hours for 
commodity futures other than cotton 
from 10:15 a. m. until 2 p. m. (EST). 
Saturday hours will be from 10:15 a. m. 
to 12:30 p. m. The market now opens 
at 9:30 a. m. and closes at 1:15 p. m. 
(EST) with the exception of Saturday, 
when operations are halted at noon. If 
adopted the new hours will become ef- 
fective September 28, the date when 
other sections of the country are ex- 
pected to return to normal time stand- 
ards. 


CZECHS BUY MORE U. S. LARD 


Exports of United States lard to 
Czechoslovakia increased to 1,183,500 
Ibs. during the first five months of this 
year compared with 77,100 lbs. during 
the corresponding period of 1935, ac- 
cording to the U. S. Department of 
Commerce. The United States has reg- 
istered a sharp percentage gain but 
remains an unimportant supplier be- 
cause of continued quota restrictions. 
Czechoslovakia imported about 12,360,- 
000 lbs. of lard from all sources during 
the first five months of this year. 
American share in this trade amounted 
to only about 9.5 per cent. Hungary 
and Yugoslavia were the principal sup- 
pliers. 


BRAZIL SEEKS LARD SALES 


Commercial representatives of Brazil 
are negotiating with Italy in the hope 
of making large scale lard sales to 
that country, according to American 
consular reports. Brazilian lard syndi- 
cate has been trying to expand its sales 
in Europe for several years with ship- 
ments directed principally to the Lon- 
don market. At the same time lard 
interests are reported to be enlarging 
their productive facilities. Consequently, 
Brazil is examining all possibilities for 
increasing exports of lard to other 
countries. 


EXPORT NOTES 


German trade interests report that 
about 1,400,000 Ibs. of lard from the 
United States was received at the free 
port of Hamburg on July 18, having 
been forwarded by a Chicago meat 
packer for transshipment to Essen. 

Information on the following trade 
opportunities may be secured from the 
U. S. Department of Commerce, Wash- 
ington: 

A firm in Lima, Peru, wishes the 
agency for canned sausage. 

A firm in Marseilles, France, desires 
an agency for frozen pork livers. 

A firm in Lima, Peru, wishes to pur- 
chase animal tallow. 


GERMAN HOGS AND LARD 


Top hogs at Berlin for the week 
ended July 17, 1936, were quoted at 
$17.70 per cwt., compared with the same 
price a week earlier, and $17.04 in the 
like period of 1935. Lard in tierces at 
Hamburg was quoted as $12.29 per cwt. 
compared with $12.22 the previous week 
and $16.84 a year earlier. 
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HOT 


causes substitute wrappgt 


TRY THIS WATER-TEST ON THE WRAPPER YOU ARE USING Ty 
; "> PF, o S | 












































ti va 
SOAK IT ... CRUSH IT ORDINARY SHEETS GO TO PIECES PATAPAR KEEPS ITS FULL STRENGTH 


Note moisture content of Bacon, Pork Loins, Ham! A 
You need an insoluble wrapper! 


o Your products are SAFE w 


ar? 
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ATHER 


ypdto disintegrate and leak! 


USING) These are tough days for meats in wrappers that are only grease-proof. 


















Heat brings water and grease to the surface. This surface water and 
\) surface grease work fast on a substitute wrapper causing it to quickly 


7 } disintegrate and leak...or “fog up”. So, for real protection, a meat wrapper 


MUST BE both INSOLUBLE and GREASE-PROOEF .. . like Patapar. 


-L STRENGTH 


A wrapper that is only grease-proof simply won’t do. Why try to get 
along with a single-job wrapper when you can get the double-job 


wrapper like Patapar for your meats? 


Let us quote prices on Patapar for your product. Then judge for 
yourself whether it is worth while any longer to take a chance on 
substitutes. Write or wire to Paterson Parchment Paper Company, 
Bristol, Pennsylvania. Sales Branches: 74 Rincon Street, San Francisco; 
111 West Washington Street, Chicago; 120 Broadway, New York. 


y Patapar is both insoluble and 
grease-proof...The ideal year- 


OPULAR NAME FOR GUD VEGETABLE PARCHMENT round — for moist foods. 








wihey’re wrapped in Patapar pm 
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The Adelmann Ham 
Boiler —The Kind Your 
Ham Makers Prefer. 


HAM BOILING EQUIPMENT 


for modern packers! 


ADELMANN 
Foot Press 
Applies correct 
pressure to retain- 
ers to insure per- 
fect product. Sturdy 
and efficient. A 

real cost cutter. 





Liberal Trade -in 


Your wasteful, obsolete 
ham boilers may be 
traded in on new, mod- 
ern, efficient Adelmann 
Ham Boilers. Complete 
trade-in schedules and 
helpful ham boiling hints 
are contained in the new 
Adelmann booklet-——*“The 
Modern Method.” Send 
for your copy today! 





ADELMANN 
Washer 
Cleans all types of 
retainers quicker, 
better, easier, 
cheaper. Cleans 
even neglected 

boilers! 








IL e( ) R 
- tok —_ Viecier, 33 7 
3 : see E ¢. z “ if8 


Office and Factory—Port Chester, 


Chicago Office: 332 S. Michigan Ave. 


x 








Adelmann Ham Boiling Equip- 
ment incorporates all modern 
features to insure maximum 
profit from boiled hams. 


Adelmann Ham Boilers are 
sturdily built for long service, 
offer exclusive advantages for 
insuring profits. Close fitting 
cover, elliptical yielding 
springs, tilt-proof cover, easy 
cleaning — each of these fea- 
tures helps produce boiled 
hams of superior quality that 
bring in profits. 


Adelmann Ham Boilers are 
made of Cast Aluminum, 
Tinned Steel, Monel Metal, 
and Nirosta (Stainless) Steel 
—the most complete line 
available. 


Write for details! 





New York 


European Representatives: R. W. Bollans & Co., 6 Stanley St., Liverpool & 12 Bow Lane, London 
Australian and New Zealand Representatives: Gollin & Co., Pty. Ltd., Offices in Principal Cities 
Canadian Representative: C. A. Pemberton & Co., Ltd., 189 Church St., Toronto 





Your Search for SAUSAGE COOKING ECONOMY 
ENDS 





The Jourdan Process Cooker gives finer, faster, 
more uniform sausage cooking—with substan- 
tially lower costs! It pays for itself through 
savings, and pays extra profits by improving 
the quality of the product. 

The Jourdan Process Cooker eliminates over- 
cooked or undercooked sausage. It eliminates 
handling of the product after it is placed on the 
cage. It eliminates burst, broken or tangled 
sausage. It insures uniformly fine results at all 
times. 

New low prices now in effect make the 
JOURDAN even easier to buy, and more 
profitable to use. Write for complete particu- 
lars and details of our free trial offer! 


JOURDAN 
PROCESS COOKER 


COOKS 
Complete 
Batch At One 
Time 
ie 
COOKS 
in Less Time 
& 
COOKS 


Sausage More 
Uniformly 


. 
COOKS 


at Lower Cost 
i 


COOKS 
and Colors At 
Same Time 


JOURDAN PROCESS COOKER CO. 


814-832 West 20th Street 


Manufactured under the following patents: No. 
1,690,449 dated Nov. 6, 1928, and No. 1,921,231 dated 
Aug. 8, 1933. Other Patents Pending. 


Chicago, Illinois 
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Hog Cut-Out Results 


OTH hog and product prices moved 

up this week, hogs reaching the 
year’s top at Chicago at $11.30. This 
price was paid for quality 210 to 225-lb. 
butchers. Light hogs cut out somewhat 
Jess satisfactorily than a week ago but 
the heavier averages showed little 
change in net value, the 220 to 260-lb. 
hogs showing a cutting loss of $1.32 
per head as against $1.30 a week ago 
and the 260 to 300-lb. averages show- 
ing a loss of $2.41 per head, which was 
be less than the loss of the previous 
period. 

Some strength was evident in the 
market, not only as a result of better 
demand for fresh meats, with the ad- 
vent of cooler weather throughout the 
heavy consuming areas, but as a result 
of continued unfavorable weather con- 
ditions in some of the heavy producing 
regions. At some markets receipts of 
sows were unusually heavy, including 
a larger number of bred sows. This 
situation did not prevail at Chicago 
where sow buyers were reported to have 
difficulty filling their requirements. 


Marketings at the principal points 
showed little change in total numbers 
from those of a week ago, indicating 
that weather conditions have had no 
serious influence during the period. 


The test shown on this page is 
worked out on the basis of average 
costs and credits prevailing on the Chi- 
cago market. Every packer should con- 
tinue to make frequent yield tests as 
quality varies considerably at this time. 
Tests here shown apply to quality hogs 





which average to yield slightly less 
than top quality butchers during the 
cold months. 


PORK PRODUCTS EXPORTS 


PORK 

Week Week Nov. 1 
ended ended 1935 to 
July 25, July 27, July 25, 

1936, 1935, 1936, 

To bbls. _bbis. bbls. 
United Kingdom......... 67 eee 184 
Continent ..cccccccccccce cove cove 857 
West Indies........+..+. eece cece 160 
tal ccccccceccccecce 67 eoce 1,201 


Mibs. Mibs. M lbs. 
United Kingdom......... 1,348 1,202 


Continent ..cccccccccccce eos 95 
West Indies....cccccccee 8 cove 184 
Other Countries.......... sane 3 5 
Total .ccccccccccccccece 1,351 1,205 66,798 
LARD 
Mibs. Mlbs. M Ibs. 
United Kingdom........... 1,907 466 66,986 
CMOS 606 cc ccusesvece 22 eens 6,714 
Sth. and Ctl. America.... 29 67 876 
West Indies............. 95 coe 2,266 
. N. A. Colonies........ eos cece eee 
Other Countries.......... eee ecee 3 
Total .cccccccccccccces 2,053 533 76,845 
TOTAL EXPORTS BY PORTS 
Bacon and 

Pork, Hams, rd, 

From bbls. M lbs. M Ibs. 
Mew WetRecccccccceceses 67 869 101 
BOGOR ccicccvccccssoece¥s o<e 3 eee 
NOW GFIGRRS..ccccccceses kone cove 123 
OS ae aoe 440 1,828 
Halifax ccccccccccccccce eeee 3 1 
Wetel Week. cscseceesese 67 1,351 2,054 
Previous Week.......... oee6 1,109 2,280 
fee cove 970 4,179 
Cor. week 1935........... eoee 1,206 533 


SUMMARY NOV. 1, 1935 TO JULY 25, 1936 


1935 to 1934 to De- 
36. 1935. Increase crease 
Pork, M Ibs..... 240 322 cece 82 
Bacon and Hams, 
BE IRS... ccccce 66,798 94,145 27,347 
Lard, M Ibs..... 76,845 89,752 12,907 


GERMAN MEAT AND CASINGS 


Beef shortage continued but pork 
supplies were adequate in Germany 
during June, according to the U. S. 
Department of Commerce. Prospects 
for better conditions for casing imports 
from the United States were discourag- 
ing. Meat prices were unchanged under 
government control. Hog receipts at 36 
markets totaled 520,000 head, a gain of 
6 per cent over May and 25 per cent 
over June, 1935. 

Germany imported 27,786 hogs and 
20,613 cattle in May. Need for hog im- 
ports has diminished and some pork is 
being stored for fall. Meat imports con- 
tinued during May and receipts during 
the first 5 months of 1986 reached 
108,315,000 Ibs. compared with 18,705,- 
000 Ibs. in 1935. Hungary, Yugo-Slavia 
and Italy supplied most of pork with 
beef coming from Argentina and 
Uruguay. 

Lard imports fell off slightly in May 
but totaled 40,311,000 lbs. for the first 
5 months of the year. While Germany 
is importing more lard from Denmark, 
Hungary, Yugoslavia, Argentina and 
Brazil than from the United States, im- 
ports of American lard amounted to 
2,951,000 Ibs. in the first 5 months of 
the year, an increase of about 56 per 
cent over 1935. The gain is attributed 
to the 4,000,000-lb. lard barter deal. 

German casing imports in May totaled 
3,894,000 lbs. Supply of Chinese hogs 
casings is ample, but shortage of beef 
middles and bungs is developing with 
increased hard sausage production. Ar- 
tificial casing factories are busy and 
behind on orders. 





HOW SHORT FORM HOG CUTTING TEST RESULTS ARE FIGURED 


(Hog prices and product values based on THm NaTIONAL PROVISIONER MARKET SERVICE, cutting 
percentages taken from actual tests in Chicago plants.) 














Per cent 
live 
wt. 

180- 
DO ee Peer ee ee 14.00 
ME oad x aca: charac ucalone win wa aera 5.60 
SEN oid o's eee ecaliodcnavers 4.00 
ee 9.80 
eS er re 11.00 
Noss caine moar een cen mee 
MN fea ais 5a Sia opi Tlie 2.00 
ENG SOWUIB o a.655. 6: cicrsio' wd xree vee 2.50 
eR ree corre te 2.00 
Pee Oy SOM, Wh... cccscccceences 11.60 
0 SE Pere ee 1.50 
EY clits achicd cdc iesowaaians 3.00 
Feet, tails, neckbones............... 2.00 
MME ON TIMES, 5.6: 5c: 20s cai ne eae owe ed oie 
TOTAL YIELD AND VALUE............ 69.00 


Cost of hogs per cwt 
Condemnation loss 


TOTAL COST PER CWT ALIVE 
TOTAL VALUE 


er 


SL SR err ne 
Loss per hog 


ee 


Week ending August 1, 1936 

















Price Value Per cent 
per per cwt. live 
lb. alive wt. 

220 Ibs. 

21.12% $ 2.96 13.70 

14.80 83 5.30 

19.25 Bis j 4.00 

21.87% 2.14 9.50 

19.17 2.11 8.70 
ae Some 3.00 
8.50 “at 4.00 
9.50 24 2.50 

10.50 21 2.10 

10.65 1.24 10.90 

11.25 Bs j 1.50 

10.12% 30 2.80 
! .06 2.00 

34 Sakae 

$11.54 70.00 
$11.06 
05 
61 
$11.72 
$11.54 
18 
36 


























Price Value Per cent Price Value 
per per cwt. live per per cwt. 
lb. alive. wt. Ib. alive. 
220-260 Ibs. 260-300 lbs. 

20.62% $ 2.83 13.30 20.00 $ 2.66 
14.17 75 5.00 11.82 59 
19.25 ane 4.00 19.25 ate 
19.12% 1.82 9.00 16.50 1.49 
18.17 1.58 3.50 17.29 61 
12.62% 38 9.00 12.25 1.10 
9.25 37 5.00 10.25 51 
9.50 24 3.00 9.50 .24 
10.50 22 2.00 10.50 al 
10.65 1.16 11.00 10.65 E17 
11.25 at 1.50 11.25 at 
10.12% 28 2.70 10.12% P| 
eae .06 2.00 ies .06 
34 eee 34 
$10.97 71.00 $10.19 

$10.91 $10.50 

.05 .05 

56 52 

$11.52 $11.07 

$10.97 $10.19 

55 .86 

$1.32 $2.41 
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Use PRAGUE POWDER 


This Delicious Baked 
us Baked Ham ae « Pracue owner dissclvesin the water like snow. 


Cured with Prague Powder Pickle The curing elements used are fused and changed in charac- 
ter and deep penetration results. The cure is hastened. 


PRAGUE POWDER is a Curing Salt with Integrity, for 
hams or picnics. 


Bake with bone in, or first bone and prepare for oven. In 
all cases cure your hams the ‘PRAGUE POWDER WAY" for 
sweeter, moister, better slicing, better flavored ham. 


The short-time PRAGUE POWDER cure lends itself beau- 
tifully to this style of ham. 


It costs less to cure with PRAGUE POW- 7 2 © 


DER. The quality and flavor will increase Make your High Cost Hams Move Faster, 
your sales. Baked Hams and Boiled Hams 


take on the Prague flavor. and with less shrinkage 


THE GRIFFITH LABORATORIES 


1415-25 West 37th Street, Chicago, Illinois 


Canadian Factory and Office: 1 Industrial St., Leaside, Toronto, Ontario 




















Complete equipment for the 


MEAT AND SAUSAGE PLANT 


Globe Equipment is built to give long, lasting service and 


Boltless method of securing produce perfect results in all manufacturing and processing 
running gear to Sausage P ” . 
Meat Truck No. 103. An operations. It helps to boost quality, improve sales appeal 
exclusive feature of all Globe 


Veostel of the product, build volume and profits. Use GLOBE 
Equipment—it pays! 


< _  Smokestick and 

Tables of all types F Gambrel Washer 

and sizes. Adjust- No. 310. Steel slat 

able legs. Top of % Sa cylinder with re- 

any metal, includ ON movable _ section. 

ing stainless steel. CP Strong, fast, effi- 
cient. 

















: | 
<n 
a 


‘ecaniekeausiia THE GLOBE COMPANY 


for transporting and finishing 
sausage. Run it right into - ios 
oe 4 dry ‘mn 7 smoke- 818-26 West 36th Street Chicago, Illinois 


house! 
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NEW TAX LAW PROVISIONS 


(Continued from page 25.) 


or $595; next 10 per cent of adjusted 
net income—$8,500, the rate is 12 per 
cent or $1,020; next 20 per cent of 
adjusted net income—$17,000, the rate 
is 17 per cent or $2,890; next 20 per 
cent of adjusted net income—$17,000, 
the rate is 22 per cent or $3,740 and 
remaining undistributed income — 
$9,000, the rate is 27 per cent or $2,430. 
The undistributed profits tax on $60,000 
is therefore $10,675. 

There is an important exception to 
this general method of computation. It 
has been made to alleviate the situa- 
tion of corporations with small incomes. 
The law provides that where the ad- 
justed net income is less than $50,000, 
then up to $5,000 comes in the 7 per 
cent bracket regardless of the percent- 
age that the $5,000 may be of the in- 
come. A corporation, for example, that 
had a net income of only $5,000 and 
paid none of it out in dividends, would 
pay an undistributed profits tax of 
only 7 per cent. If this exception had 
not been made, the rate would go to 
27 per cent since the corporation re- 
tained 100 per cent of its income. 


Taxes on Retained Profits 


The underlying principle is to put 
an incentive on corporations to dis- 
tribute their profits to stockholders, or 
conversely, to pay a penalty for not 
doing so. The two other taxes remain- 
ing for consideration are the personal 
holding company tax and the unreason- 
able surplus accumulation tax. The 
personal holding company tax continues 
as before, except that the rates have 
been lowered 12 per cent all the way 
through. Under the 1935 Act, the un- 
distributed profits of a personal hold- 
ing company would have been subject 
to tax at rates from 20 per cent to 60 
per cent. The new law makes the rates 
from 8 per cent to 48 per cent. 

In the case of the unreasonable sur- 
plus accumulation tax, there has also 
been a reduction in rates, this time of 
10 per cent. The rates heretofore were 
25 per cent on the first $100,000 of 
retained net income and 35 per cent 
on the remainder. Now, they are 15 
per cent and 25 per cent respectively. 

The old law provided, as regards both 
the personal holding company tax and 
the tax on unreasonable accumulation 
of surplus, that these taxes could be 
eliminated if the stockholders reported 
as dividends in their own personal re- 
turns their share of the corporate in- 
come, whether distributed or not. This 
continues in the new law with an im- 
portant modification to the effect that 
the elimination of the tax does not 
apply if more than 10 per cent of the 
stock is owned by corporations. 


When Taxes First Apply 


The time when the taxes first apply 
under the new law is important, because 
they do not start uniformly for every- 
body. The controlling principle is that 
they apply for all accounting periods 


Week ending August 1, 1936 


CHICAGO PROVISION MARKETS 


Reported by The National Provisioner Daily Market Service 


FUTURE PRICES 


SATURDAY, JULY 25, 1936. 





















Open. High. Low. Close. 
LARD 
WE x04 ean Sane ce 10.95n 
Sept. ..11.05 11.05 11.00 11.02% 
Oct. ..«. 3am 11.10 11.05 11.07 ix 
Dec. ...11.12% 11.12% 11.05 11.07 tax 
Fen a ara ——aw 11.02%ax 
CLEAR BELLIES— 
ae rine eoee 12.95n 
ee one pews 13.25n 
MONDAY, JULY 27, 1936. 
LARD— 
July ...10.95 11.02% 10.95 11.02%4ax 
Sept. ..11.07% 11.10 11.07% 11.10ax 
Oct... 11.15 11.10 11.15ax 
Dec. ...11.15 11.20 11.15 11.17%-15 
Jan. ...11.15 wore ween 11.15ax 
CLEAR BELLIES— 
Aha wees ase sie 2.95n 
BOG. os eaes eee ye 13.25n 
TUESDAY, JULY 28, 1936. 
LARD 
July ...11.10 11.15 11.15 
Sept. ..11.15 11.20 11.20ax 
Oct. ...ak20 11.22% 11.221%4b 
Dec. ...11.20-25 11.27% 11.2744ax 
Jan. ...11.25 11.25 11.25ax 
CLEAR BELLIES— 
: . eee oer me 12.95n 
ee siose oan 13.25n 
WEDNESDAY, JULY 29, 1936. 
LARD— 
July ...11.27% 11.35 11.27% 11.35 
Sept. ..11.30 11.42% 11.30 11.40-42%ax 
Oct. ...11.30-35 11.45 11.30 11.42 5 
Dec. ...11.35 11.57% 11.30 
Jan. ...11.30 11.55 11.30 3 
May ...11.70 11.75 11.70 11.72%ax 
CLEAR BELLIES— 
. .. ere Stele wnes 13.25b 
| are ee ee 13.40b 
THURSDAY, JULY 30, 1936. 
LARD— 
July ...11.55 esasaes jean 11.55 
Sept. ..11.55-45 11.70 11.70ax 
Oct. ...11.60-65 11.75 11.75b 
Dee. ...11.70-72% 11.90 11.90-8744 
Jan. ...11.70 11.95 11.95ax 
May ...11.90 12.17% 12.17% 
CLEAR BELLIES— 
aoe case er 13.25n 
Sept. ..13.50 13.75 13.50 13.75ax 
FRIDAY, JULY 31, 1936 
LARD— 
July ...11.70 11.87% 11.70 11.75 
Sept. ..11.85-80 11.95 11.77% 11.77% 
Oct. ...11.80-90 12.00 11.80 11.80b 
Dee. ...12.00-07% 12.15 11.97% 12.02%-12.00 
Jan. ...12.05 12 12.05 2.05ax 





5 2.15 12 
12.30-32% 12.47% 12.22% 12.27% 








May ... 2 

CLEAR BELLIES— 

Jaly ... on 13.25n 

Sept. ...13.75 13.75 
Key: ‘ax, asked; b, bid; n, nominal; —, split. 








beginning on or after January 1, 1936. 


That means that all taxpayers re- 
porting on a calendar year basis come 
under the new provisions for the full 
year 1936. On the other hand, a cor- 
poration preparing its returns on the 
basis of a fiscal year, ending November 
30, would not be subject to the new 
provisions until the period December 
1, 1936 to November 30, 1937. 

In other words, its income during the 
first eleven months of 1936 will come 
under the old law and hence be free 
from the undistributed profits tax, and 
the changes in rates, etc. applicable to 
the other taxes. 

















CASH PRICES 


Based on actual carlot trading Thursday, 
July 30, 1936. 


REGULAR HAMS. 





Green. *8.P. 
op MELEE Ce 21% 21% 
WOES uea-cwnsaveseeecaeas 21% 21% 
i, Ee ae ee 21% 21% 
P) 21% 
°*8.P. 
20% 
2014 
20% 
SKINNED HAMS. 

Green. *8.P. 
22% 231% 
23 

23 
22% 
211% 

21 
19% 

18 
16% 
16% 

PICNICS. 
Green. °8.P. 
TD Ws dwn ba sree e taleradcie cen 15% 15% 
WR in cuincremoaessa poeta 414 1414 
ROE CL: 1214 ig 
BEE Saviiescutosnds ceases 12 12% 
RP Speen nese 12 12% 
Short Shank 4c over. 
BELLIES. 
(Square cut seedless) 
(S. P. 4e under D. C.) 

Green. *p.C. 

Ere er 20% 21 
Paueena ane 20% 20% 
SR AE et RAE 19% 193, 

iehistteneheeken 19 
Panimmaacee sen aoa peel 18% 18% 
cewaeneen. 174 17% 

*Quotations represent No. 1 new cure. 
D. 8S. BELLIES. 

Clear. Rib. 
















9% 
9% 
105% 
115, 
11% 
117% 
12 
12% 
OTHER D. S. MEATS. 
Extra Short Clears.. 35-45 13n 
Extra Short Ribs 45 13n 
Regular Plates 8 10% 
Clear Plates . - 6 9% 
PE cha rohieceecs ans 11% 
Green Square Jowls........ 13% 
Green Rough Jowls......... 114%@11% 
LARD 
ee 11.57%4b 
Pe IIR, INO 9.655. eccnie dinine <eemaedoen 11.00 
Refined, boxed, N. eee kee unquoted 
SO, Se CUINS vie cneeesighsntssnsvecba 13.25n 
MD DIE n's'0ds can sgts eaten nndacueneue 11.00n 


LOSS IN HOG SCALDING 


Careless work in hog scalding costs 
money. Read “PORK PACKING,” The Na- 
tional Provisioner’s pork plant hand- 
book. 
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YEARS 


Serving the Packing Industry 


Sheet 
Mausve 


for Sweet Pickle 


You no longer have to worry about pro- 
ducing a good lard from Sweet Pickle 
Fat. 

NUCHAR (activated carbon) removes 
undesirable color, odor and flavor by 
physical adsorption. It is not a chemical 
bleach and will in no way break down or 
change the natural condition of the fat. 
Purification by adsorption with NU- 
CHAR produces sweet pickle lard with 
surprisingly white color and sweet flavor. 


New type ball bearings and pul- 
leys on Gruendler Equipment cut 
lubrication 90%, reduce power 
consumption 30%. Gruendler 
Hogs are fool-proof! Give more 
uniform results, quicker render- 
ing, better yields. Gruendler Gut 
Hashers and Washers have latest 
design, most modern construction. 


WRITE FOR BULLETIN! 


There are Gruendler Crushers 
and Pulverizers for horns, hoofs, 
bones (dry and green), beef and 
lard cracklings, tankage and all 
by-products. 


WRITE! 


GRUENDLER CRUSHER & PULVERIZER Co, 


St. Louis, Missouri 


2915 North Market St. 





The New 


FRENCH 
CURB PRESS 


The results will be a revelation to 
those who have not used this ““Modern 
Purifier.” . F 
Get IN TUNE WITH THE TIMES / 
by applying NUCHAR to your sweet 


[NUCHAR 


230 Park Avenue 
New York, N. Y. 





pickle fats in the rendering process. 


Write for full information to 


INDUSTRIAL CHEMICAL SALES CO., INC. 


205 W. Wacker Drive 
Chicago, Ill. 




















Will Give You 
MORE GREASE 
PURER GREASE 

LESS REWORKING 

GREATER CLEANLINESS 


We invite your inquiries 
The French Oil Mill 


Machinery Company 
Piqua Ohio 





EASTERN FERTILIZER MARKETS 


(Special Report to The National Provisioner.) 
New York, July 29, 1936. 


Offerings of tankage and blood are 
still not very plentiful with more in- 
terest being shown in tankage than in 
blood. 


The nitrate of soda producers ex- 
tended for one month the present scale 
of prices which are effective to August 
31st. Very little business is being done 
at present as this is an off season. 


The market in cracklings is quieting 
down a little and buyers are not reach- 
ing for offerings in the manner of two 
weeks ago. Stocks on hand are not 
heavy, however. 


Offerings of fish scrap are still scarce 
and producers claim the fishing has been 
poor. 


Bonemeals are selling freely and some 
domestic producers of raw bonemeal 
have withdrawn from the market. 


TALLOW IMPORTS MAY STOP 


New duties on greases and tallows 
may close the American market to the 
British trade, according to a statement 
made at the annual meeting of British 
Glues & Chemicals, Ltd., at London 
recently. T. Walton, chairman, declared 
that the new duties might not only close 
the American market, but also might 
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result in a heavy disturbance of prices 
generally. While not believing that the 
price level would go much lower, he 
pointed out that British trade must look 
to glues, fertilizers and feeding stuffs 
for profits, rather than to tallow and 
greases, 


SAFE DRIVING 


In one large fleet of meat delivery 
trucks 21.7 per cent of the accidents 
since the first of the year occurred when 
drivers were backing up to curb. Acci- 
dents of this type can be lessened by 
using extreme caution when parking, 
and allowing sufficient room in front 
and behind. 

Next in line as a cause of accidents 
in this packer’s fleet were slippery 
streets. Accidents attributed to this 
cause were 10.9 per cent of the total. 
“There is a remedy for the prevention 
of such accidents,” the packer says. 
“More care should be taken in wet 
weather, and truck operators should 
understand the correct use of brakes 
under such conditions.” 

Failure of drivers to observe signals 
at “stop” and “go” intersections in- 
volved this packer’s trucks in accidents 
numbering 9.7 per cent of the total. 


Watch “Wanted” page for bargains. 


FERTILIZER MATERIALS 


BASIS NEW YORK DELIVERY. 
Ammoniates 
Ammonium sulphate, bulk, per ton, 
basis ex vessel Atlantic ports: 
Aug., 1936 
Ammonium sulphate. double 
per 100 Ibs. f.a.s. New York nominal 
Blood, dried, 16%, per unit 3.00 
Fish scrap, dried, 11% ammonia, 
10% B. P. L., f.o.b. fish factory.... 2.85 & 10¢ 
Fish meal, foreign, 1144% ammonia, 
BOGE BD. Fe Ene GiReccccvevesecvcces 
Fish scrap, acidulated, 6% ammonia, 
3% A.P.A. f.o.b. fish factories...... 
Soda nitrate, per net ton; bulk, Aug, 
in 200-lb. bags 
in 100-Ib. bags 
Tankage, ground, 10% ammonia, 15% 
B. P. L. bulk 
Tankage, unground, 10-12% ammonia, 
15% B. P. L. bulk 


bags, 


@39.00 


2.25 & 50¢ 


Phosphates 
Foreign bone meal, steamed, 3 and 
SD TAG, BOP GR, CEEvcvcccccseccss 
Bone meal, raw, 4% and 50 bags, 
OP GE. BiB sctctaccccicweececona 
Superphosphate, bulk, f.o.b. Baltimore, 
per ton, 16% flat 


@26.0 


@26.00 


Dry Rendered Tankage 


50% unground 
60% ground 


WATCH YOUR GREASE TANK 


Does your grease tank get items 
from your offal room that should go to 
the lard tank? Give your foreman 8 
copy of “PorK PACKING,” The National 
Provisioner’s pork plant book. 


The National Provisioner 
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TALLOWS AND GREASES x 


WEEKLY MARKET REVIEW 





TALLOW—A fair trade and an eas- 
ier tone featured the tallow market at 
New York the past week, prices declin- 
ing %¢ from the year’s highs, with sales 
of extra at 5%c f.o.b. Smaller con- 
sumer demand and increase in offer- 
ings from smaller renderers brought 
about a lower range. The turnover dur- 
ing the week was estimated at around 
500,000 Ibs. Indications were that pur- 
chases of foreign tallows for import had 
adversely influenced the market at least 
for the time being. There was more of 
a disposition among some renderers to 
move stocks on hand and the fact that 
the market gave ground so readily ap- 
peared to have created a mixed senti- 
ment for the time being at least. 

Foreign tallows were neglected this 
week especially when the market dis- 
played an easier trend. Soapers, par- 
ticularly the larger ones, are reported 
to have built up a goodly supply of raw 
materials which probably explained to 
some extent the indisposition to continue 
to follow the advance. 

At New York special was quoted at 
5%e, extra 5%c f.o.b., and edible 8% @ 
8c f.0.b. 

On the New York Produce Exchange 
tallow futures dropped 25 to 30 points 
during the week, with a fair turnover. 
September ranging from 6.09c to 5.90c 
and October from 6.10 to 6c. 

At Chicago, moderate trading fea- 
tured tallow, with edible quoted at 8%c, 
fancy 64% @6'%c, prime packer’s 6@ 
6\¢, special 534 @6c and No. 1 at5%@ 
5%4e. 

There was no London tallow auction 
this week. At Liverpool Argentine good 
frigorifico tallow, July-August ship- 
ment, was quoted at 27s 6d, off 6d for 
the week, while Australian good mixed 
at Liverpool, July-August shipment, 
was quoted at 22s 6d, unchanged for the 
week, 

STEARINE—Market was quiet at 
New York and about steady, with oleo 
quoted at 9%@10c. At Chicago, trade 
was moderate and market steady and 
unchanged with oleo quoted at 9%4c. 

OLEO OIL—Trade was routine at 
New York and the market barely steady, 
with extra quoted at 9144@10c, prime 
8%@9%4e and lower grades 8% @9c. 
At Chicago, demand was fairly good 
and the market firm, %c better than 
the previous week, with extra quoted at 


9%e, 
(See page 40 for later markets.) 

LARD OIL—Demand was routine at 
New York and the market displayed 
little change. No. 1 was quoted at 9c, 
No. 2 at 8%c, extra 10%c, extra No. 1 
at 9%c, prime edible 13%c, inedible 
1l%e, extra winter strained 10%éc. 

NEATSFOOT OIL—Market  dis- 
played little or no change during the 
week but demand was not active. At 


Week ending August 1, 1936 


New York cold test was quoted at 16c, 
extra 946c, extra No. 1 at 9%c, pure 
11%c and special 10%c. 

GREASES—While the market was 
moderately active and steady most of 
the week, the trade was a little un- 
settled by the easing in tallow prices. 
Consumers were hesitant in taking 
hold, feeling that any further easing in 
tallow might readily bring about a 
lower market in greases. At the same 
time reports indicated that the larger 
soapers were pretty well stocked up for 
the time being. Brown grease at New 
York was reported to have sold at 5%c 
during the week and yellow and house 
at 544 @5%c. Those levels were quoted 
later, but there was no particular 
activity. 

At New York choice white was quoted 
at 7% @8c, A white 6@6%c, B white 
5% @6%c, and yellow and house at 5% 
@5%ke. 

At Chicago, trading in greases was 
moderately active but prices were rather 
steady with choice white all hog quoted 
at 64% @6%c, A white 5% @6c, B white 
5% @5%e, yellow 54% @5%ce and brown 
5c. 


BY-PRODUCTS MARKETS 
Chicago, July 30, 1936. 


Blood. 
Market quiet and prices nominal. 
Unit 
Ammonia. 
RR $3.35@3.50 


Digester Feed Tankage Materials. 


Digester tankage materials market 
quiet and somewhat easier. 


Unground, 10 to 12% ammonia. ..$3.50@3.75 & 10c 
Unground, & to 10%... cccscccsccce @4.25 & 10c 
EAMES GION 000c0teseseccceccons 2.25 
Packinghouse Feeds. 
Market strong at quoted prices. 
Carlots, 
Per ton. 
Digester tankage meat meal, 60%...$ @50.00 
Meat and bone scraps, 50%.......... @52.50 
Steam bone meal, 65%, special feed- 
C.D Wo scccconnnceesseceeves @30.00 
Raw bone meal for feeding.......... @35.00 


Dry Rendered Tankage. 
Crackling market quiet. No pressure 
from either buying or selling side. Little 
change in market for South American 
product. 


Hard pressed and exp. unground per 


UNIt protein ...ccccccccccccsccvecs $ .80@ .85 
Soft, prsd. pork, ac. grease & qual- 3 

gh RE age nae eaves . @55.00 
Soft prsd. beef, ac. grease & qual- 

te, Sen $a8+0eke Race ranneseeeeeeee @45.00 


Fertilizer Materials. 


Market nominal with little change in 
price from week ago. 
High grd. tankage, ground, 10@ 


TBS GER. cccccvccccesssoveces $ 3.00@ 3.25 & 10¢ 
Bone tankage, ungrd., low gd., 

St Se..0<<465siwensacateneens $ @18.00 
Hee! Meel on cccccccceveccesses 2.60@ 2.65 





Gelatine and Glue Stocks. 
Gluestocks market firm. 


ORE PRE icin ickascewiecwns $ @28.00 

NL: SE anita cinta tigre hibiaeeweudes @20.00 

Cattle jaws, skulls and knuckles..... 25.00@26.00 

ee I ibibo inne wreaks @15.00 

Pig skin scraps and trim, per lb...... @5ic 
Animal Hair. 


Hog hair market easy. Some outlet 
for April-October take-off. 


Coil and field dried"hog hair............ 1% @2%e 
\.. ££ fF ee eipqeepeee tesa 34%,@3%c 
Processed, black winter, per Ib.......... 5 @8e 
SOONG, EEE o:s'00. 6's 0:0 <0 v0e-ueeeses @4c 
Cattle Switches, each*..............000. 1% @1%ec 


*According to count. 


Horns, Bones and Hoofs. 


Demand good for bones. Sellers’ ideas 
stronger on cattle hoofs. 


Per ton. 
Horns, according to grade............ $45.00@75.00 
EMT sic ncuncaaicavouerossench 25.00@30.00 
GUE GN ax erin tcanesiaecsesonwad 17.00@17.50 


(Note—Foregoing prices are for mixed carloads 
of unassorted materials indicated above.) 
Bone Meals (Fertilizer Grades). 
Market unchanged. Ground 2 per 


cent ammonia 27 per cent phosphoric 
acid quoted in 100 lb. second hand bags. 


Per ton. 
Steam, ground, 3 & 50............... $18.00@19.00 
Steam, ground, 8 & Bl... .cciccvcvocss @17.50 
TALLOW FUTURE TRADING 


Tallow transactions at New York: 
SATURDAY, JULY 25, 1936. 





High. Low. Close. 
So e0ee *5.80 
Oe ees 5.85 
| SPE Sea ays 5.96@6. 
Ty setecKceebebeens 6.05@6.15 
a ae 6.1 
MEE: conocnduceneeanes 6.25@6.35 
MONDAY, JULY 27, 1936, 
om eo 5.81 
tea ee 
5.95 5.92@5.95 
ot. 6.05 6.10 
BG 03-6cnscedeaeeuwas — cess 1 
BG. Se cetcecscvavedas 6.25 6.25 6.20@6.30 
TUESDAY, JULY 28, 1936. 
ae 15.85 
ae ooo. %5.90 
5.90 5.89@5.92 
6.05 6.00@6.10 
*6.05 
6.20@6.25 
*5.75 
5.70@5.80 
5.75@5.91 
*5.85 
6.10@6.25 





THURSDAY, JULY 30, 1936. 


cose «= 95". 
5.80 5.79@5.90 
6.00 5.95@6.02 
coos = 5.95 





6.20@6.30 
*6.25 
FRIDAY, JULY 31, 1936, 
Ms’ ncetdcukure rece ect eam 5.82@5.95 
MSE caxcca posse ues ie 6.25@6.30 
No sales. 





*Nominal; tbid. 





AID FOR DOMESTIC FATS 


Georgia’s tax on margarine contain- 
ing other than certain specified fats and 
oils has been upheld by a superior court, 
and the state is trying to collect $17,250 
in taxes under the decision. The amount 
is due from a dealer who filed suit a 
year ago, seeking to enjoin collection 
of the tax on the ground that it was 
discriminatory and unconstitutional. 

The state contends that margarine 
sold by the dealer contained cocoanut 
oil, which is not among allowed ingredi- 
ents of tax-free margarine. An appeal 
by the dealer is now pending in the 
Georgia supreme court. The Georgia 
law imposes a tax of 10 cents per lb. 
on margarine containing any fat or 
oil ingredient other than oleo oil, oleo 
stearine, oleo stock, corn oil, soybean oil, 
cottonseed oil, milk fat or peanut oil— 
in other words, domestic fats. 


TAXES ON OILS AND FATS 


Packers and handlers of animal and 
vegetable fats and oils may find “Fats 
and Oils and the Excise Taxes of 1936” 
(a survey prepared by the U. S. Bureau 
of Agricultural Economics) of value in 
determining the present and future 
status of excise taxes and duties on 
foreign fats and oils. The bureau’s 
bulletin gives a complete schedule of 
rates on all fats, oils, products and raw 
materials and includes the changes 
made by the last Congress. 

Original excise taxes on imported fats 
and oils were enacted in 1934, compen- 
satory taxes were added in 1935 and 
this year Congress imposed further 
excise taxes and made some changes in 
levies under the 1934 act. These most 
recent changes will become effective on 
August 21. Any uncertainty as to the 
excise taxes and duties on foreign fats 
and oils after August 21 should be 
cleared up by the bureau’s survey. 


INDICATING CONTROLLERS 


For use where close throttling control 
is imperative, but where a record of the 
processing is not essential, Taylor In- 
strument Companies, Rochester, N. Y., 
have just put on the market a moderate- 
priced, highly adaptable, air-operated 
controller of the indicating type. Prac- 
tically every advantage of a custom- 
built instrument is possible through the 
great diversity of optional construction 
features, it is said. But what is claimed 
to be of even greater importance is 
simplicity of numerous adjustments by 
means of which controller may be 
adapted to any change in future process- 
ing requirements. 

Among outstanding features claimed 
for this controller are these: 

Either high-range or full-range sen- 
sitivity, as required. The former for 
processes having small time lags; the 
latter for time lags of any magnitude. 
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Both are fully adjustable by turning a 
graduated dial. 

Control point may be adjusted to any 
value within the control range. Direct- 
set feature is optional. 

Controller action may be quickly re- 
versed in the field by altering the posi- 
tion of a link. 

Many standard control ranges to 
choose from within the limits of minus 
100 and plus 1200 Fahr., or full vacuum 
and 3,000 lbs. pressure. Control ranges 
are interchangeable. 

Temperature controllers may _ be 
equipped with mercury-, vapor-, or gas- 
actuated tube systems. 

The large scale with bold numerals 
and graduations enable the operator to 
make accurate observations from a dis- 
tance. 

The black finished cast-aluminum 
case is available in both face and flush 
mounting styles. 


HULL OIL MARKETS 


(Special Cable to The National Provisioner.) 

Hull, England, July 29, 1936.—Re- 
fined cottonseed oil, 30s, Egyptian crude 
cottonseed oil, 27s 6d. 


When you need good, experienced 
men, try the “Classified” pages of THE 
NATIONAL PROVISIONER. 


Refining Edible Oils 


Up-to-date practices in refining 
edible oils and their manufacture 
into shortening and salad dress- 
ings have resulted in product of 
superior keeping quality, fine fla- 
vor, good color and desirable con- 
sistency. 

This is due to improvement in 
neutralizing oils, resulting in 
more complete deodorization and 
better decolorizing and clarifying. 
Improved manufacturing equip- 
ment has been introduced and 
great strides have been made in 
packaging the product for maxi- 
mum consumer acceptance. 

These up-to-date methods, as 
well as some of the older prac- 
tices still in use, are described in 
a series of articles which have 
appeared in THE NATIONAL PRO- 
VISIONER. Copies of these re- 
prints are available at 50c. To 
secure them, send the following 
coupon with remittance: 

THE NATIONAL PROVISIONER, 

Old Colony Bldg., Chicago, II. 


Please send copy of reprint on oil re- 
fining and manufacture. 


(Enclosed find 50c in stamps.) 


COTTON OjL TRADING 


COTTONSEED OIL—Southeast ang 
Valley crude was quoted new crop 8%¢ 
bid, old crop prompt and nearby ship- 
ment 8%c; Texas new crop sold at 8%¢, 
with 15 to 20 tanks said to have changed 
hands. 


Market transactions at New York: 


Friday, July 24, 1936. 


—Range— 
High. 


—Closing—. 
Low. Bid. Asked, 


oee< See 
985 a bid 
970 a nom 
973 a 976 
970 a 972 
965 a nom 
968 a 69tr 
963 a 965 
965 a nom 


Sales. 

985 (984 
978 
968 


978 
973 


969 965 


Saturday, July 25, 1936. 


ee ee 
985 a bid 
970 a nom 
982 a 985 
978 a 980 
970 a nom 
974 a trad 
972 a trad 
975 a nom 


‘981 
977 


985 
980 
975 974 
972 971 


Monday, July 27, 1936. 


coe eau 
997 a 1024 
990 a nom 
989 a 990 
986 a trad 
980 a nom 
982 a trad 
979 a 982 
980 a nom 


6 1025 1020 


986 
980 


991 
987 

= 
978 


983 
978 


Tuesday, July 28, 1936. 


ee 
1014 1014 1014 a trad 
990 a nom 
985 a 987 
981 a 984 
980 a nom 
979 a trad 
978 a trad 
978 a nom 


987 
982 


‘992 
989 
977 
978 


984 
978 


Wednesday, July 29, 1936. 


» Se 
SS 
990 a nom 
992 a trad 
988 a 990 
985 a nom 
985 a 84tr 
983 a 985 
985 a nom 


‘990 
979 


995 
992 

wie 
980 


pie 
986 


Thursday, July 30, 1936 


ree 1002 996 1002 a trad 
Ee 1003 995 1003 a trad 
Lo 999 990 999 a 98tr 
Jan. 998 989 997 a 999 
NEY wicecewenre 1001 1001 1004 a 1006 


(See page 40 for later markets.) 


Watch Classified page for bargains. 


The National Provisioner 





VEGETABLE OILS x 

















St and 
i WEEKLY MARKET REVIEW 
t 8c, 
langed 
PERATIONS in cotton oil futures active at New York and the market was SOUTHERN MARKETS 
rk: were on a smaller scale the past easier owing to heavier arrivals of 
week than of late, but the market main- copra. Oil was offered at 45%c New New Orleans. 
sian tained a firm undertone and scored York. (Special Wire to The National Provisioner.) 
Asked. modest um. Again ut was evident that CORN OIL—Market was quiet and New Orleans, La., July 30, 1936— 
® 0059 the situation surrounding the a on nominal at New York with offerings Cotton oil spots and futures were 
a bid — ene . oe kaa ee a tie lacking and prices quoted at 9%4c. more active with strong indications of 
an easly ou : ? : . : ine 
a 976. ae and a disposition to raise cotton SOYA BEAN OIL—A better demand pent. saan ot ee oe 
a 972 crop ideas. While the latter caused and « firm market featured this oil at short-lived. Crude stocks negligible; 
a nom hesitation in some quarters at no time New ben Mid-western mills made SK @Se Ib, fob. wills, nominal quate- 
a 69tr was there any material pressure on the sales at 7%2c but it was later indicated tions. Bleachable firm at 9%4c¢ lb., loose 
a 965 oil market either in the way of liquida- that at the West, 8c was the best that New Orleans. With late crop pa an oil 
a nom tion or hedges. — be done, with Decatur, Ill., asking faces tight situations during the next 
Professional operators were more or — sixty to ninety days of the current trad- 
less bearish and were operating against PALM OIL—A better inquiry was _ ing season. 
4225) swells in prices. However, they ran noted at New York and a fair trade 
a bid quickly when any concentrated buying passed at steady prices, with spot Nigre Memphis 
a nom appeared. The fact that weather con- quoted at 4%c, shipment Nigre 4.30c (Special Wire to The National Provisioner.) 
a 985 ditions in the cotton belt with the excep- and Sumatra oil, December forward, M his. T July 30. 1936 
a 980 tion of Oklahoma were generally at 3%c. 7 empais, tenn., July ’ an 
tisfactory created bearishness among Crude cottonseed oil, 8%c lb. Valley; 
& nom oy .. and @ report that the eothen PALM KERNEL OIL—Market was cottonseed meal, $32.50 f.o.b. Memphis. 
a trad the locals, and a repo quiet with shipment stuff quoted at Prompt shipment. 
cooperatives had estimated the cotton : p p 
a trad coop cs : ° 4.70c, New York. 
a nom crop at 12,850,000 bales compared with 
recent expectations of around 12,000,000 OLIVE OIL FOOTS—Market was Dallas. 
bales and about 11,800,000 bales a month firm at New York at 8c with the situa- (Special Wire to The National Provisioner.) 
a ago, caused some selling of oil but failed tion _somewhat unsettled by Spanish Dallas, Texas, July 30, 1936.—Forty- 
a 1024 to bring about any general liquidation. __ political troubles. Seren per ounk aetna tone cine ont 
a nom A cotton crop of 12,500,000 bales PEANUT OIL—Market continues meal, basis, Little Rock, for interstate 
a 990 under average conditions would pro- more or less nominal at New York at shipment, $34.00. Prime cottonseed oil 
a trad duce 3,000,000 bbls. of oil, andacropof g14¢, Offerings were scarce with some was quoted at Dallas at eight and one 
a nom 13,000,000 bales an oil crush of about consumer buying interest in the market. half to eight and five-eighths cents. 
a trad 3,110,000 bbls. The fact that even the 
a 982 larger cotton crop would fail to add to 
a nom the carryover should consumption prove 
average this season, which is to be ex- 
pected, and the less favorable situation CASH LOOSE LARD & 
a for hog feeds checked selling somewhat. 


= ted Corn Crop Outlook Helps Oil cents pert. B. P. S. COTTONSEED OIL 


a nom 

























































a 987 Prospects of a short corn crop to- 22 

a 984 gether with modest production of other CASH LOOSE LARD 

Reade - feed grains and wheat would appear to 20 

a trad be ultimately at the expense of the 

do trad number of animals in the country. Al- B.P.S.COTTONSEED OIL 

oon though the hog run was fairly liberal, 18 _ 
top hogs at Chicago went to a new high 
for the year this mid-week at 11.30c, 

A sess creating more or less strength in lard 16 

A wee and having considerable sympathetic 

) a nom influence on cottonseed oil. 14 

a trad On the whole, the week’s weather was 

a 990 favorable for cotton, except in the hot 

3 and dry Northwestern portions. On 12 I 

a 8dtr corn, the weekly weather report indi- \ 

a 985 cated continued deterioration in most 10 Cee, * 

> a nom of the principal producing sections. —_ 
Showers were helpful and the crop 
showed improvement in much of Ohio R 

a trad and parts of Indiana, while there was 

a bs — local help in Illinois where late 6 

ia r elds sti s q i rj 

fie tae etl Mave prospects. In Missouri 6 1 mamma ee GAN FE LAR IAPR lay [sue suLe 

| a 1006 ing up somewhat better than in 1934, 1 9 3 5 1 9 3 6 
while in Iowa, weather conditions were 


more trying for corn than in 1934, and Relationship of cash loose lard prices and bleached prime summer cottonseed oil 


the crop appears to have suffered during 1935 and 1936 to date are shown in this chart which is part of THE NA- 
greater damage than in that year. TIONAL PROVISIONER DAILY MARKET SERVICE series. The competitive 
argains. COCOANUT OIL—Demand was less nature of these two products makes their price relationship of first importance. 
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FRIDAY'S CLOSINGS 


Provisions 


Hog products were active and strong 
during latter part of week with lard 
making new highs following advancing 
corn prices, continued droughty condi- 
tions and unfavorable corn crop reports. 
Selling mostly realizing. Hogs steady, 
top at Chicago, $11.25. 


Cottonseed Oil 


Cotton oil in heavy trade with strong 
market prices at new seasons highs fol- 
lowing lard and corn, also broader out- 
side commission house absorption. Profit 
taking and hedge selling furnished bulk 
of offerings. Renewed fears of unfavor- 
able weather in the south aided the 
advance. 

Quotations on bleachable cottonseed 
oil at close of market on Friday were: 
July, $9.85 bid; Sept. $10.00 sales; Oct., 
$9.98@10.02; Dec., $9.98 sales; Jan., 
$9.97 sales; Mar., $10.01@10.02. Tone 
steady; sales 217 lots. 


Tallow 
Tallow, extra 5%c lb., f.o.b. bid. 


Stearine 
Stearine, 9%c sales. 


Friday's Lard Markets 


New York, July 31, 1936.—Prices are 
for export. Lard, prime western, $11.95 
@12.05; middle western, $11.85@11.95; 
city, 11%@11%c; refined Continent, 
12% @12%c; South American, 12%4%@ 
12%c; Brazil kegs, 123¢@12%c; com- 
pound, 12c in carlots. 


BRITISH SUBSIDIZE BEEF 


Payment of a subsidy to cattle produ- 
cers in the United Kingdom has been ex- 
tended until October 31, according to 
the U. S. Department of Commerce. The 
original subsidy expired on March 31, 
1935, but has been extended during nego- 
tiations between the British government, 
the meat-producing dominions and Ar- 
gentina. These negotiations have not 
been completed and the British beef in- 
dustry has been in need of further as- 
sistance. Up to the end of May, 1936, 
about $32,500,000 had been paid in sub- 
sidies to producers for 2,750,000 ani- 
mals. 


ARGENTINE BEEF EXPORTS 


Cable reports of Argentine exports 
of beef this week up to July 31, 1936, 
show exports from that country were 
as follows: To the United Kingdom, 
71,716 quarters; to the Continent, 
14,606. Last week to the United King- 
dom 118,816 quarters; to the Continent, 
none. 
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BRITISH PROVISION MARKETS 


(Special Cable to The National Provisioner.) 


Liverpool, July 30, 1936.—General 
provision market steady but firm; no 
demand for hams; lard dull. 

Friday’s prices were: Hams, Ameri- 
can cut, 94s; hams, long cut, exhausted; 
Liverpool shoulders, square, none; pic- 
nics, none; short backs, unquoted; bel- 
lies, English, 74s; Wiltshires, unquoted; 
Cumberlands, 69s; Canadian Wiltshires, 
83s; Canadian Cumberlands, 72s; spot 
lard, 56s 6d. 


LIVERPOOL PROVISION PRICES 


Prices of first quality product at 
Liverpool, with comparisons: 


July July July 
15, 8, 17, 
1936. 1936. 1935. 
American green bellies...... $16.72 $16.70 $13.61 
Danish Wiltshire sides...... 20.35 19.99 20.37 
Canadian green sides....... 17.80 17.41 17.49 
American short cut green 
ROME ceccccescesccsvccoes 22.22 19 20.37 
American refined lard....... 12.44 12.37 14.15 


MEAT AND LARD EXPORTS 


Exports of bacon and lard through 
port of New York during week ended 
July 29, totaled 102,816 lbs. of lard, 
200,000 Ibs. of bacon. 





















Watch the Markets! 


It’s just as important to know 
the market when prices are high 
as when they are low. It is vital 
to know the market when prices 
are fluctuating up or down. 

A car of product sold at %c under the 
market costs the seller $37.50; at “ec 
under he leses $75.00; at %c under he 
loses $150.00; at le under he loses 
$300.00. 

The same is true of BUYERS 
of carlot product. If they pay 
over the going market they stand 
to lose similar amounts. 


THE NATIONAL PROVISIONER’S 
DAILY MARKET SERVICE gives an 





exact reflection of the market and 
the market prices on each of the 
full trading days of the week. 

















Cost of this service for a whole 
year can be more than saved in a 
single carlot transaction made at 
4c variation from actual market 
price. 

Information furnished by THE DAILY 
MARKET SERVICE is vital to anyone 
handling meats on a carlot basis. For full 
information, write THE NATIONAL PRO- 


VISIONER, 407.8. Dearborn St., Chicago, 
Til. 















CANADIAN LIVESTOCK PRICES 


BUTCHER STEERS, 
Up to 1,050 Ibs. 


Top Prices . 
er i ' 
eee 5.75 65 $ br 
I 5.50 5.25 6.50 
RE iia wc wice sern ete 5.00 5.00 4.50 
SE. weevanerewncacar 4.00 4.00 5.75 
Prince Albert .......... 3.25 4.25 4.25 
SS eee 4.25 4.50 4.50 
Ee 4.50 4.75 4.65 
VEAL CALVES. 
WOMENS ccccccccceccond $ 7.50 $ 8.00 
Memtreal ......0ccccece 6.50 7.00 . ~ 
. So 5.00 5.25 4.50 
MEE (us 5540 vocananes 3.50 4.00 4.0 
OE Ree 4.00 4.50 3.50 
Prince Albert .......... 8.50 3.75 2.75 
SS, Serer 4.00 4.25 4.00 
Saskatoon ......-.sse0. 4.25 4.00 4.00 
BACON HOGS. 
ED . cicoveenecwannel $ 9.25 $ 9.10 $ 9.90 
Be £EP cc eveccess 9.75 9.75 10.00 
... ££ ea 9.25 9.00 9.10 
GE cicccccctcescece 8.50 8.50 8.75 
DE, vc cctccccceee 8.65 8.50 8.65 
Prince Albert .......0¢ 9.00 8.75 8.70 
Moose Jaw ......-.+e00 9.00 75 8.85 
Saskatoon ..........00. 9.00 8.75 9.70 
(1) Montreal and Winnipeg hogs sold on a “‘feq 


& watered’’ basis. All others ‘‘off trucks.” 


GOOD LAMBS, 
WORN osccwncscevosed $ 9.25 $ 9.50 $ 9.00 
SE, -stc-areaawenseaa 8.00 8.50 8.50 
OED vc ccacarg/eemtecewe 7.00 8.00 6.50 
| Pee 7.00 8.00 5.75 
I nia inceraiue areca 7.00 7.00 5.50 
Prince Albert ....cccee 5.50 5.50 4.75 
DE EE ccsncceecue 6.50 6.50 5.50 
err 6.00 6.00 5.00 


MEAT IMPORTS AT NEW YORK 
For week ended July 24, 1936: 


Point of Amount 
origin. Commodity. Lbs. 

Argentine—Edible tallow .............04.. 110,248 

—Dry salt pork bellies............ 30,514 

en, TD, ss 0c cccecdesesdeacome 19,879 

— > 5 nena ae 12,208 

Canada—Smoked bacon ..........seeeeeeee 1,445 

—Fresh chilled beef..............4 493 

—Fresh chilled veal.............00. 245 


a GD. a0. 4:0:0:0006600200Ren 

—Fresh frozen pork.... 

—Fresh chilled pork. . 
Cuba—Beef sausage 
Denmark—Liverpaste 
England—Smoked bacon 
Estonia—Cooked ham 

—Cooked shoulders 
Holland—Cooked sausage 

—Cooked ham 

——Getntine of pork... ..cccccccsres 
Hungary—Cooked ham 

—Cooked picnics 
Lithuania—Cooked picnics 





—Fresh frozen ham.............. 
—Fresh frozen pork bellies....... 15,248 
—Fresh frozen picnics........... 4,661 
—Fresh frozen backs...........++ 5,670 
Poland—Cooked hams ..........seeeeseees 154,164 
I HUGE 6 .a'0100:0:00:046 606 neue 1,908 


ADVERTISING MARGARINE 


Rise in margarine sales during 1935 
was partially due to increased advertis- 
ing, according to the “Dairy Record,” 
which points that principal margarine 
manufacturers used 632,386 lines of 
newspaper advertising in 1935 against 
about 135,237 used by butter manufac- 
turers. Not only was a greater volume 
of margarine advertising used in 1935 
than in 1934, but it also appeared in 4 
far greater number of newspapers. The 
“Dairy Record” points out that mar- 
garine has taken advantage of its mer- 
chandising opportunities. 





The National Provisioner 
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LIVE STOCK MARKETS x 


WEEKLY REVIEW 





LIVESTOCK PRICES AT LEADING MARKETS 


Livestock prices at five leading Western markets, Thursday, July 30, 1936, 
as reported by the U. S. Bureau of Agricultural Economics: 


Hogs (Soft or oily hogs, excluded). CHICAGO. E.ST. LOUIS..OMAHA. KANS.CITY. ST. PAUL. 


Lt. wt., 140-160 Ibs., 
FN OOO er $10.10@10.75 $10.10@10.75 $ 


9.25@10.30 $ 9.85@10.65 $ 9.50@10.80 
Medium .....-eeeseeeeseees 9.50@10.50 9.75@10.60 8.50@ 9 


5@ 
90 8.75@10.35 8.75@10.35 


Lt. wt., 160-180 lbs., 


Good-choice 10.50@11.10 10.60@11.15 9.90@10.50 10.35@10.70 10.35@10.80 














Medium ..... .. 9.90@10.75 10.25@11.00 9.25@10.35 9.15@10.45 9.85@10.50 
ie og 0.35@10.60 10.45@10.75 10.50@10.80 
; “ChOICE ..ccccccccccses 10.75@11.25 11.00@11.15 10.35@10. .45@10.75 -50@10. 
aon ee as0eson'seecnnees 10.35@10.90 10.75@11.00 9.75@10.45 9.85@10.50 9.85@10.50 
Med. wt., Ps - 
200-220 Ibs., gd-ch.......... 10.90@11.30 11.00@11.15 10.45@10.60 10.50@10.75 10.50@10.75 
220-250 Ibs., gd-ch.......... 10.70@11.25  10.75@11.15 10.20@10.60 10.45@10.75 10.00@I10.70 
~* @10.90 9.75@10.35 10.00@10.70 9.35@10.20 
250-290 Ibs., gd-ch.......... 10.25@11.10 10.10@10. -75@10.35 y a . 20 
590-350 lbs., Sach ae: 9.75@10.50 9.65@10.25 9.15@10.00 9.50@10.30 8.90@ 9.65 
PACKING SOWS: ate nee abit 
275-350 lbs., good.......... 9.00@ 9.60 9.00@ 9.50 8.75@ 8. .85@ 9. 3 2 8.90 
350-425 oe. onek £60006 00008 8.50@ 9.40 8.75@ 9.35 8.75@ 8.85 8.50@ 8.90 8.25@ 8.65 
425-550 lbs., g00d........6. 8.25@ 8.90 8.50@ 9.10 8.50@ 8.80 8.25@ 8.65 8.15@ 8.35 
275-550 lbs., medium........ 7.90@ 9.25 7.85@ 9.00 8.00@ 8.65 7.75@ 8.90 8.15@ 8.75 
SLAUGHTER PIGS, 100-140 lbs. : 
Good-choice ...ccccccccccces 9.65@10.35 8.00@10.25 8.25@ 9.75  8.50@10.00 8.75@10.00 
MeMUM ..cccccccccsccccces §.50@10.10 7.50@10.00 7.35@ 9.25 7.50@ 9.85 = ..eseeeeee 
Slaughter Cattle, Calves and Vealers: 
STEERS, 550-900 Ibs., 
CRONE cnc vvvvecdeccceceves 8.50@ 9.00 8.25@ 9.00 8.00@ 8.75 8.00@ 8.75 .......... 
RS OA 7.50@ 8.25 7.25@ 8.50 7.50@ 8.25 7.00@ 8.25 7.25@ 8.25 
MD <ivcnsstie’cceueniie 6.50@ 7.50 5.75@ 7.50 6.75@ 7.50 5.10@ 7.00 6.35@ 7.40 
Common (plain) ........... 5.25@ 6.75 4.75@ 5.75 5.00@ 6.75 4.25@ 5.10 5.00@ 6.50 
STEERS, 900-1100 lbs., 
WOE cc cieccnstscteccescws OT lsttsheoese seneeunnne 8.75@ 9.25 sesseeees . 
DED. ev ditivesevecueveseses 8.25@ 9.00 8.50@ 9.00 8.25@ 8.75 8.25@ 8.75 8.25@ 8.85 
EE cc piccevhoceceseceswaens 7.50@ 8.25 7.50@ 8.50 7.25@ 8.25 7.00@ 8.25 7.35@ 8.40 
Medium .....cccccccccccece 6.75@ 8.00 5.75@ 7.50 6.50@ 7.25 5.10@ 7.00 6.50@ 7.35 
Common (plain) .........+.- 5.50@ 6.75 4.75@ 6.00 5.25@ 6.75 4.25@ 5.10 5.00@ 6.50 
STEERS, 1100-1300 lbs., 
POND ccccccccecvcceveeses STE OTE cesccccsse §«§«—overevccioe 8.75@ 9.25 seseeeeees 
GRECO cccccccscvesceseeese 8.25@ 9.00 8.50@ 9.00 8.25@ 8.75 8.15@ 8.75 8.25@ 8.75 
MEE oi us.nuswbeaveyeceeabae 7.75@ 8.50 7.50@ 8.50 7.25@ 8.25 7.00@ 8.25 7.25@ 8.35 
ee Pee 6.75@ 7.75 6.00@ 7.50 6.50@ 7.25 5.10@ 7.00 6.35@ 7.35 
STEERS, 1300-1500 Ibs., 
IRE x ain ahaa, arene vevacminairaiors A” 8 4 eee 8.75@ 9.00 _.........- “we ° 
ME caceucsecsnateceauees 8.25@ 9.25 8.25@ 9.00 8.25@ 8.75 8.00@ 8.75 .......... 
WOOD. dccccctsacenvceeseceee 7.50@ 8.50 7.25@ 8.50 7.25@ 8.25 7.00@ 8.15 7.25@ 8.25 
HEIFERS, 550-750 lbs., 
Choice ‘i 8.00@ 8.75 8.00@ 8.75 8.25@ 8.75 8.00@ 8.50 
Good ° 7.25@ 8.00 7.25@ 8.00 7.00@ 8.25 7.25@ 8.00 
Common (plain), medium... 4.50@ 7.50 4.50@ 7.25 3.75@ 7.25 3.75@ 7. 4.50@ 7.25 
HEIFERS, 750-900 Ibs., 
Ee rrr - |) ar 7.2@ 8 75 6.75@ 8.65 7.25@ 8.50 
Common (plain), medium... 4.50@ 7.50  ......e6- 3.75@ 7.25 3.75@ 7.00 4.50@ 7.25 
cows: 
GROEED ccccccccccccccccecees C.2EQ@ 7.00 —ccccccccce ceccccccce cescccccee  ceecce e660 
EE enna 4.75@ 6.25 4.75@ 5.50 4.75@ 5.50 4.75@ 5.50 5.00@ 6.00 
Common (plain), medium 4.00@ 4.75 4.00@ 4.75 3.75@ 4.75 3.85@ 4.75 4.15@ 5.15 
Low cutter-cutter ....... . 8.00@ 4.00 3.50@ 4.00 2.75@ 3.75 2 3.85 @ 4.25 
BULLS (Yearlings excluded): 
eT ore 5.75@ 6.50 5.50@ 6 5.25@ 5.75 5.15@ 5.40 5.50@ 6.00 
Cutter, com. (plain), med.. 4.75@ 6.00 4.25@ 5.50 3.50@ 4.25 3.50@ 5.15 3.65@ 5.65 
VEALERS: 
CE. sncecdcccioeeber 7.75@ 9.00 7.00@ 8.25 5.50@ 7.00 5.50@ 7.5 6.00@ 8.00 
Ere 6.00@ 7.50 5.50@ 7.00 4.50@ 5.50 4.50@ 5.50 5.25@ 6.00 
Cull-common (plain) ........ 5.00@ 6.00 3.75@ 5.50 3.00@ 4.50 3.50@ 4.50 3.00@ 5.25 
CALVES, 250-500 Ibs., 
bh pn OL OC 5.25@ 7.50 6.00@ 8.00 5.50@ 7.50 5.00@ 7.00 6.00@ 7.50 
Common (plain), medium... 4.25@ 5.25 3.75@ 6.00 3.00@ 5.50 3.25@ 5.00 38.50@ 6.00 
LAMBS: 
DI Svicnescescabeannees 10.25@10.50 9%.50@10.00 00@ 9.75 9.25@ 9.75 9.50@10.00 
Naren sce wmatecwwieaeieaenee 9.25@10.25 9.00@ 9.50 8.50@ 9.00 8.50@ 9.25 8.75@ 9.50 
a eee een eee 7.50@ 9.25 7.00@ 9.00 5@ 8.50 7.50@ 8.50 7.25@ 8.75 
Common (plain) .......eee0. 6.00@ 7.50 5.00@ 7.00 @ 7.75 6.00@ 7.50 6.00@ 7.50 
YEARLING WETHERS: 
Good-choice 7.00@ 8.00 7. 8.00 6.75@ 7.50 6.75@ 7.50 
Medium ...... 6.00@ 7.00 6.00@ 7.00 6.00@ 6.75 00@ 7.00 
EWES: 
Good-choice ............+0. 3.00@ 4.00 3.00@ 4.00 2.50@ 3.75 3.00@ 3.75 2.25@ 3.75 
Common (plain), medium.. 1.50@ 3.00 1.50@ 3.00 1.25@ 2.50 1.50@ 3.00 1.25@ 2.75 


Week ending August 1, 1936 


DROUGHT CATTLE SITUATION 


No drought cattle were purchased for 
the government during the first four 
days of this week, as the market con- 
tinued steady while absorbing greater 
receipts at principal Western markets. 
A little easiness developed in some 
grades of cattle on Wednesday, but the 
following day’s market showed no 
further important price recessions. 

Long-range effects of the drought re- 
ceived more attention this week with 
prices of corn and other feed crops 
rising, as government reports indicated 
that continued lack of moisture last 
week took a heavy toll of pastures and 
cornfields in important producing areas. 
Early rains, particularly in Iowa, might 
help corn, but much of the crop has 
been seriously damaged. 

Seven large Western markets of the 
United States received a total of 158,- 
000 cattle during the first three days 
of the week, an increase of almost 25 
per cent over receipts of 119,000 head 
during the same period last week. Ar- 
rivals during the corresponding period 
last year totaled only 80,000 head. 

Secretary of Agriculture Wallace re- 
ported on Wednesday that only gen- 
erous rainfall in the next week or 10 
days could prevent the 1936 corn crop 
from being the shortest since 1881, with 
large feed imports or a_ livestock 
slaughter program as a consequence. 
Without bountiful rains, he declared, 
the corn crop may be reduced 200 or 300 
million bushels below 1934 and more 
than a billion bushels below normal. 

“The big question,” Wallace declared, 
“is what to do with the cattle. If 
enough feed is saved, we believe it is 
better to feed them but, if not, the 
maximum conservation of the human 
food supply would be accomplished by 
slaughtering.” 





U. S. INSPECTED HOG KILL 
Kill at 8 points week July 25, 1936: 








Week Cor. 

ended Prev. week, 

July 25. week. 1935. 

CD ios cerns saioe aaa 67,143 77,757 53,017 
Kansas City, Kans........ 31,802 35,807 17,191 
CE steve denen pncneeese : 832,094 16,142 
St. Louis & East St. Louis. 38,183 35,174 856 
ce i aS: 24,075 28,618 17,873 
ee 11,182 12,816 7,409 
OS eae 29,939 36,752 18,842 
N. Y., Newark and J. C.... 27,944 24,220 21,484 
EL write stan vinweees . -- 263,128 283,238 172,264 





BUYING HOGS 


Does your hog buyer know all he 
should about the hogs he buys? 
Wouldn’t “PorK PACKING,” The Na- 
tional Provisioner’s plant handbook, be 
a good investment for you? 
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PACKERS’ PURCHASES 


Purchases of livestock by packers at principal 
centers for the week ending Saturday, July 25, 
1936, as reported to The National Provisioner: 


CHICAGO. 
Cattle. Hogs. 

4,803 

5,781 


Sheep. 
Armour and Co.......... 
Swift & Co. ...6s. 
Morris & Co... 
Wilson & Co....... 
Anglo-Amer. 
G. H. Hammond Co... 
Shippers 
Others .... ' 
Brennan Pac hen Co., 1,3 





Prov. Co 








» hogs: Western Pack- 


ing Co., Inc., 1,204 hogs; Agar Packing Co., 4,115 
hogs. 
Total: 45,050 cattle: 6,352 calves; 52,497 hogs; 


15,455 sheep. 
Not including 1,681 cattle, 256 
hogs and 11,680 sheep bought direct. 


calves, 23,084 


KANSAS CITY. 





Cattle. Calves. Hogs. Sheep. 
Armour and Co.... 3,063 745 1,961 
Cudahy Pkg. Co... 2,452 891 1,156 
Morris & Co 496 
Swift & Co.. 975 3,568 
Wilson & Co.. 1,077 1,189 
Indpt. Pkg. Co...... ‘ 273 
Kornblum Pkg. Co... 1,048 caus ey ee 
CONE ccsescoveces 5.037 111 3,471 1,484 
WEEE wskewesoncca 18,292 4.295 11,618 14,692 
Not including 28,252 hogs bought direct. 
OMAHA. * 


Cattle and 


Calves. Hogs. Sheep. 


Armour and Co....... 2. 4,423 493 5.099 
: 3 6,112 


Cudahy Pkg. Co... —- 
cf 3 Serres 
pT DS GB  aererer rere 
Bwite & Gee< occce 
GUD scvcceesss oe 

Eagle Pkg. Co., 22 cattle; Grt. Omaha Pkg. Co., 
109 cattle; Geo. Hoffman Pkg. Co., 67 cattle; Lewis 
Pkg. Co., 683 cattle: Omaha Pkg. Co., 119 cattle; 
John Roth & Sons, 40 cattle; So. Omaha Pkg. Co., 
220 cattle; Lincoln Pkg. Co., 257 cattle; Wilson & 
Co., 634 cattle: Nagle Pkg. Co., 36 cattle. 

Total: 20,361 cattle and 45,501 
18,763 sheep. 








calves; hogs: 


Not including 1,663 hogs and 4,569 sheep bought 
direct. 


EAST ST. LOUIS. 

















Cattle. Calves. Hogs. Sheep. 
Armour and Co. 2.312 T4 2 6,642 
Swift & Co..... coe 2,0eN 2,453 2,321 5,134 
Morris & Ooe........ on 475 
Hunter Pkg. Co... 494 3,079 
Heil Pkg. Co....... Sears cae 1,590 
ee Wee. Ces ccccce v0 abate 1,538 
Laclede Pkg. C “ane 669 eau 
Shippers ....... 1,906 9,928 1,460 
GERSTG ccc 285 14,317 1,201 
po eee 15,808 6,712 36,889 14,437 
Not including 2,616 cattle, 3,579 calves, 28,095 
hogs and 3,747 sheep bought direct. 
ST. JOSEPH. 
Cattle. Calves. Hogs. Sheep. 
Swift & Co 654 7,240 
Armour and Co 668 4,403 
Others ..... 38 viens 
Total 6,511 1,360 12,157 11,643 
SIOUX CITY. 
Cattle. Calves. Hogs. Sheep. 
Cudahy Pkg. Co 2.906 629 9.067 1,839 





Armour and Co 51 519 











Swift & Co. 2 867 512 
Shippers cece See 2 
Ge wecnncews 240 15 
Total .. e< .. 14,269 1,699 5,922 
OKLAHOMA CITY. 
Cattle. Calves. Hogs. Sheep. 
Armour and Co 1,913 1,116 : 1,394 
Wilson & Co oe BOee 1,502 1,352 
Others .... aaa 231 43 
Total ° 4,221 2,661 4.993 2.746 
Not including 102 cattle and 647 hogs bought 
direct. 
WICHITA. 
Cattle. Calves. Hogs. Sheep. 
Cudahy Pkg. Co... 973 S57 1.750 1,839 
Dold Pkg. Co . 701 49 1,284 19 
Wichita D. B. Co 18 aoe re eee 
Dunn-Ostertag ..... 25 
Fred W. Dold 
iv enccscesves 90 ee 263 
Sunflower Pkg. Co... no jaree 93 
So. West Beef Co... 23 
WE 64445400004 1,987 906 3.390 1,858 


Not including 1,238 hogs bought direct. 
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ST. PAUL. 
Cattle. Calves. Hogs. Sheep. 
Armour and Co...... d 5 
Cudahy Pkg. Co..... 
Gwire & Ge. .... 
United Pkg. Co..... 
WE viexcescnesma eee 
0 re ee 7,012 
FT. WORTH. 
Cattle. Calves. 
Armour and Co...... 2,970 1,308 
on i he. Cee 2,841 1,530 2'689 
OMe FE. Gieccs case 188 115 
Blue Bonnet Pkg. Co. 181 44 
H. Rosenthal Pkg. Co. 57 26 
po) eer 6,237 3,023 3,545 4,954 
DENVER. 
Cattle. Calves. s. Sheep. 
Armour and Co...... 1,227 190 21,766 
wire & Ges. cccsese 1,156 oo 13.473 
a 2,218 391 25,617 
WOUEE Aawinecndens 4,601 680 5,904 60,856 
MILWAUKEE. 
Cattle. Calves. Hogs. Sheep. 
Plankinton Pkg. Co.. 2,029 3,445 8,359 1,218 
United Dressed Beef, 
cS eae 185 
Omaha Pkg. Co., 147 
Armour and Co., Mil. 878 
N. Y. Butchers 
Be ee rsa ceccses 60 cae 
R. Gumz & Co...... 58 67 mad a0 
CTE 296 15 129 24 
ES res 678 SOS 30 287 
DRE  ascoaanaacies 4,331 6,019 8,518 1,529 
INDIANAPOLIS. 
Cattle. Calves. Hogs. Sheep. 
Kingan & Co........ 1,972 809 4,652 1,588 
Armour and Co...... 1,230 154 1,680 110 
Hilgemeier Bros..... 5 ee 800 
Se oe 101 
Schussler Pkg. Co... 20 Saat 275 
Meier Pkg. Co....... bt) 16 182 
Ind. Prov. Co......". 24 24 
Maas Hartman Co... 46 6 «we eoee 
Age Weems .... 0.0 18 101 re 40 
Shippers . 2,670 1,389 19,204 4,844 
ME < claig tree araetiea 625 171 174 424 
NE 366 54-s0Wans 6,709 2,670 27,068 7,006 
CINCINNATI. 
Cattle. Calves. Hogs. Sheep. 
S. W. Gel¥e Gem..6s ccs dl are 275 
E. Kahn's Sons..... 615 431 5,460 9 3,577 
Lohrey Pkg. Co..... 3 ” F 
H. H. Meyer Pkg. Co. pe |) oe 
J. Schlachter’s Son.. 119 111 
J. & F. Schroth P. Co. 22 eens 
J. F. Stegner & Co.. 359 226 
RE 353 471 
GE viccrerdconects 1,468 895 
2) eer 2,968 2,185 15,334 10,652 


Not including 1,048 cattle, 
and 1,519 sheep bought direct. 


18 calves, 1,363 hogs 








RECAPITULATION. 
CATTLE. 

Week Cor. 

ended Prev. w eek, 

July week. 
RES 36,021 
ee ‘ vw 19,318 
I te alta ia diacen a cdcete 20,361 22,844 
East St. Louis.......... 15,808 16,106 
St. Joseph 5,7 


Sioux City 

Oklahoma City 
Wichita 
Ea oa tserd: 5a. aisha ania 
St. Paul . ace 
Milwaukee ...... 








692 





Indianapolis 5,870 
Cincinnati 3.203 
Ft. Worth 

SE: wicd asta a meweces 117,379 


*Cattle and calves. 


Chicago 
Kansas City 
er er 
East St. Louis 
St. Joseph 
Sioux City .... 
Oklahoma C ity 

Wichita 
Denver 

St. Paul .. 
Milwaukee . 





5, ) 
28,137 








10,008 

Indianapolis 19,964 
Cincinnati ar 9,105 10,341 
PE. WHE vdccvese 2,476 eee 
Total .799 175,607 















Chicago . 16,495 
Kansas City... “es 10,440 
Omaha .......ceccccscee 18.214 
East St. Louis. : 14.514 
POO Se 2 
 _. 7S 
Oklahoma City ......... 
WEED. | Win'a ss 0004 64/0 08.65 
EE re 
it, SAR 
Milwaukee ....... 
Indianapolis 6.491 
Sere 16,065 
eee 

ME cn exedvuwwueeees 177,525 143,626 176,303 





SLAUGHTER REPORTS 


Special reports to THE NATIONAL PROYVI. 
SIONER show the number of livestock slaughtered 
at 16 centers for the week ended July 25, 1936, 






CATTLE. 
Week Cor. 
ended Prey. week, 
July 25. week. 1935. 
Ee re 30,707 20,884 
Kansas City 22,587 21.150 
Omaha*...... 
East St. Louis 
St. Joseph ..... 
Ee 
etentase snes seen 
Fort Worth 
Philadelphia 
Indianapolis ......... 
New York & Jersey vi. 
Guinbomen City® ......... 
CEE aie se So a0s mass 
BIE piss: ba wscawe ee <a 
a carats 
ee eee 
WE sass wens ownges 
*Cattle and calves. 
HOGS. 
CEE: Gwcscoheovceseeen 67,143 9 77,757 
ee 31,802 35,807 
SINE srckate wa 5b are: whe:e'aereras 32,860 32,094 
| & eres 38,183 35,174 
_ OO Ree 11,182 12,816 
IEEE ha. 5c asa otace eae 24,075 28,618 
. . Se SBS P sere: 4,628 4,064 
. & ae 3,545 AT 
Pe ee 


Indianapolis ‘ 
New York & Jersey C ity. 
Oklahoma City 
Cincinnati 
ME digcw aero cccoce tenants wigxe 
St. Peal .... 
Milwaukee 





WOORe ae se: 333.849 







Chicago . 
Kansas C ity 
Omaha ... 
East St. 
2 Eee 
Sioux City 


oveee 32,6: 20 


IL Tsiin: as¥ arte He. clos ora 
Si 
PRMEGCIPOIR 65. scccsccce 


Indianapolis ............ 
ew York & Jersey City. 
Oklahoma C ity 
Cincinnati 
Denver 
St. Paul 
Milwaukee 


Roe vine wee eee Ry 636 
202.287 217.246 


Total 





RECEIPTS AT CHIEF CENTERS 
Week ended July 25, 1936: 












At 20 markets: Cattle. Hogs. Sheep. 
Week ended July 25..... 205,000 328,000 233.000 
be ee ee 330,000 000 

215,000 11,000 
423,000 309,000 
480,000 347,000 
At 11 markets: Hogs. 


Week ended July 25 
Previous week 
1935 
1934 
1933 


341,000 


At 7 markets: 
Week ended July 2 
Previous week 
1935 


Sheep. 


Cattle. 
-_ 000 
. 162,000 
17. 000 












on IEE TPE Orn = 50,000 . 
eee 155,000 341, 000 
BE susesewiesceeeeevees 126,000 298,000 176,000 


National Provisioner 











6,303 


5 


ROVI- 
htered 
365, 


Cor, 
week, 
1935. 
20,884 
21.150 
11.578 








2.748 
10.345 
4.7% 


192.150 





TERS 


Sheep. 
233.000 








251,000 
309,000 
347,000 


Hogs. 





"341,000 


Sheep. 
123.000 
| 131,000 
| 147,000 
) 189,000 
) 194,000 
176,000 


sioner 











CORN BELT DIRECT TRADING 


(Reported by U. S. Bureau of Agricultural 
Economics.) 


Des Moines, Ia., July 30, 1936—At 22 
concentration points and 9 packing- 
houses in Iowa and Minnesota bulk of 
120 to 220-lb. truck hogs, $10.30@10.55, 
long hauls rather numerous at $10.60, 
spots to $10.70; rail consignments 
$10.80, with a few at $10.85; 220 to 250 
lbs., off truck, $10.20@10.50; 250 to 290 
lbs., $9.70@10.25; 290 to 350 lbs., $9.20 
@9.70, few $9.75@9.80. Better grade 
160 to 180 lb. hogs, $9.85@10.25; light 
lights $9.10@9.85; light and medium 
weight sows, off truck, $8.10@8.65, some 
light kinds up to $8.80; rail consign- 
ments up to $9.00; big weights in truck 
lots $7.45 and under. 


Receipts week ended July 30, 1936: 


This Last 

week. week. 

Friday, July 24 . beeen 8,900 
, 16,300 13,700 

28,300 31,400 

waters 14,400 13,100 

29 . 13,800 15,500 

‘ 17.100 16.600 





NEW YORK LIVESTOCK 


Receipts week ended July 24, 1936: 
‘attle. Calves. Hogs. Sheep. 
oa kan Se 6,502 4,949 34,902 
coes 2000 2,163 nee ae 

: 40 3,108 10,864 2,124 





_ - 6.548 11,773 15,8138 48,575 
Previous week . 6.205 15,042 13,496 61,589 
Two weeks ago..... 7.296 16,880 11,887 43.984 


PACIFIC COAST LIVESTOCK 


Receipts five days ended July 24, 
1936: 











Cattle. Calves. Hogs. Sheep. 
Los Angele eee, 200 1,596 361 4,701 
San Francisco . - 1,685 325 1,600 4,050 
Portland ... . + 3,950 520 3,825 7,250 





DIRECTS—Los Angeles: Cattle, 61 cars: hogs. 
ears; sheep, 79 cars. San Francisco: Cattle. 
head; hogs, 1,250 head; sheep, 2,200 head. 
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BELLY TRIMMINGS 


Why is it so important to check belly 
trimmings? Read chapter 6 of “Pork 
PACKING,” The National Provisioner’s 
pork plant handbook. 


LAMB CROP LARGER 


Lamb crop for 1936, totaling 31,413,- 
000 head, was about 2,500,000 head or 9 
per cent larger than the 1935 crop, and 
about 2% per cent larger than the 1934 
crop, according to estimate of the crop 
reporting board of the U. S. Department 
of Agriculture. Increase over last year’s 
crop was all in Western sheep states, 
since native lamb crop was a little 
smaller this year than last. Larger 
lamb crop this year resulted from in- 
crease in percentage lamb crop (number 
of lambs saved per 100 ewes) from 81 
tc 86.5. 


Native lamb crop this year was es- 
timated at 11,376,000 head, a decrease 


of 173,000 head or about 2 per cent from 
1935. It was, however, the second 
largest native lamb crop in at least 13 
years, although there has been but little 
difference in native lamb crops during 
the 5-year period 1932 to 1936. Decrease 
this year from last was caused by a 
somewhat smaller percentage lamb crop, 
since number of breeding ewes was 
somewhat larger. Percentage lamb crop 
this year was 101.4 compared with 104.9 
last year. 

Lamb crop in Western sheep states of 
20,037,000 head was 2,689,000 head, or 
about 16 per cent, larger than that of 
1935, and the second largest on record. 
Increase over 1935 resulted largely from 








MEAT SUPPLIES AT EASTERN MARKETS 


(Reported by the U. 8. Bureau of Agricultural Economics) 
WESTERN DRESSED MEATS 


STEERS, carcass Week ending July 25, 1936 


COWS, carcass Week ending July 25, 1936 


BULLS, carcass Week ending July 25, 1936 


VEAL, carcass Week ending July 25, 1936 
Same week year ago 


LAMB, carcass Week ending July 25, 


Bo a a es 
Same week year ago......... 


MUTTON, carcass Week ending July 25, 1936 
Week previous 
Same week year ago 
PORK CUTS, Ibs. Week ending July 25, 1936 
Week previous 
Same week year ago 
BEEF CUTS, Ibs. Week ending July 25, 1936 
Week previous 
Same week year ago 


Week previous ......ccceeee 
Same week year ago......... 
Co 
Same week year ago......... 
Week GOOVERED ..<< cc ccsceccs 
Same week year ago......... 


Week QROVIONE occccescevices 





LOCAL SLAUGHTERS 


CATTLE, head Week ending July 25, 1936 
Week previous 
Same week year ago 





CALVES, head Week ending July 25, 1936 


-~, 


Week previous 


HOGS, head Week ending July 25, 1936 
Week previous 
Same week year ago 
SHEEP, head Week ending July 25, 1936 
Week previous 


Same week year ago........ 


NEW YORK. PHILA. BOSTON. 
oeke tien eeuee 9,047 2,308 2,695 
weg tlein cee awe 9,82614 2,818 2,696 
Scaep anti 7,051 1,740 2,287 
sank ie aialete es 1,203 728 1,332 
rabwn seine 1,000 1,035 1,305 
eevehndunseS 1,076 1,052 1,489 
Oe 205 547 5 
Pee Ee 19714 483 11 
(ebtea wen eas 393 416 16 
Ridiesawevae wi 13,685 1,938 623 
Pee rary a et 12,581 1,452 568 
9,826 1,113 566 
37,296 9,558 14,293 
ER ee He 24,414 8,592 11,719 
Salen atresia. 30,283 10,776 15,910 
ee 2,985 469 822 
he weswee eae 1,423 527 521 
Sractrasd are. 4 anes 1,787 676 289 
wibtace tien aches 1,545,676 349,204 252,060 
prern P ep ararate ee 1,233,466 390,206 207,441 
nin Gece Ape eeN 945,911 207,664 190,805 
of cme etalerereiee 214,067 earewats SB were 
rie new iere 360.558 eae beats 0 big 
pierarneee atabrt 282,250 era ivties Seeee 
RA ne 8,888 2,641 eee ae 
rca rere acies at askew 8,960 1,719 ose 
Cress Here 6,516 1,430 ee Sere 
gcararesetentie say 14,399 2,739 ewes 
evinmemwenee 15,408 2,742 et Oe 
are nee e 13,713 3,654 eeyer 
bic eeaceeeacs 28,174 9,815 iteks 
ese Nieds wakiees 24,419 9,147 ear hee 
pda eines 20,432 8,749 Rstbielas 
Soe orapet nee 59,848 5,735 conan 
pamctietarnmeees 60,258 6,157 ieee 
Sblivais eisai anee 62,286 5,187 








Order Buyer of Live Stock 
L. H. MeMURRAY 


Indianapolis, Indiana 


=] 




















LIVE STOCK BUYER... 
HOGS a Specialty 


H. L. SPARKS & CO. 


National Stock Yards, Illinois Telephone: Bridge 6261 or L.D. 518 
Springfield, Mo. Telephone 3339 


Detroit, Mich. 
Dayton ,Ohio 
Omaha,Neb. Cincinnati,Ohio Indianapolis, Ind. 




















Crory 


at 
ALL IMPORTANT 
MARKETS 


KENNETT-MURRAY 
Livestock Buying Sewice 





La Fayette, Ind. 
Sioux City, lowa 


Louisville, Ky. Nashville, Tew. 


Montgomery, Ala. 








Week ending August 1, 1936 
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an increase in the percentage lamb crop 
from 70.4 in 1935 to 79.9 in 1936, al- 
though there was an increase of about 
2 per cent in estimated number of breed- 
ing ewes. 

Over one-half the increase in Western 
lamb crop was in Texas, the 1936 crop 
in this state of 3,726,000 head being 
1,521,000 head, or 69 per cent, larger 
than that of 1935. Increase in this state 
resulted mostly from very large increase 
in the percentage lamb crop from 46.0 
in 1935 to 76.0 in 1936—although there 
was an increase of about 2 per cent in 
the number of breeding ewes. 

Of the other Western sheep states, 
nearly all of those that were in area 
where 1934 drought was severe and 
where percentage lamb crop was low in 
1935, had an increase over 1935 in both 
percentage lamb crop and in actual 
number of lambs saved. In California 
and Washington where percentage lamb 
crop in 1935 was relatively large, there 
was some decrease in this percentage 
this year. Death losses of breeding ewes 
in Western sheep states during the first 
half of 1936 are reported as somewhat 
smaller, both as a percentage and in 
head, than during the first half of 1935. 


WEEKLY HIDE IMPORTS 


Imports of cattle hides at leading 
U. S. ports for week ended July 18: 


Week Ending New York Boston Phila. 
July 18, 1936 86,283 12,657 13,025 
July 11, ° ° 43,130 
July 3, ° 16,134 
June 27, 9,669 
Total 1936 
July 20, 1935 
July 13, 1935 ¢ 
Total 1935 3,16 15,281 
Total so far: 1936—1,335,725*—1935—837,922° 
*Does not include imports at Norfolk 








IMPORTS OF CATTLE 
Over 700 lbs. 


1936 
64 Quota 
mos. 


1936 





Imports of cattle weighing over 700 Ibs. during 
the first 6% months of 1936 amounted to more 
than 86 per cent of the global quota for this year 
under the U.S.-Canadian trade agreement. After 
the quota is filled, such imported cattle will pay a 
duty of 3 cents per Ib. rather than the -cent duty 
now in force. Canada supplied 116,087 head, or 
about 86 per cent of the heavy cattle imported 
during the first 6% months of the year with the 
balance of 18,236 coming from Mexico. 
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CHICAGO LIVESTOCK 


Statistics of livestock at the Chicago Union 
Stock Yards for current and comparative periods: 


RECEIPTS: 


Cattle. Calves. Hogs. Sheep. 
Mon., July 20 2,150 18,811 
Tues, July 21 d 


Total this week.... 6,362 
Previous week 36 7,487 
Year ago : 6,035 
*Two years ago 16,411 


*Including 24,888 government cattle and 
government calves. 


SHIPMENTS. 


Cattle. Calves. Hogs. 
Mon., July 20....... 4,564 
Tues., July 21 3,103 
Wed., July 22...... 4,103 
Thurs., July 23..... 2,428 
Fri., July BMeicccccce 1,276 
Sat., July 25 100 


Total this week 5, 11,847 
Previous week 29 504 9,251 
Year ago 7,42 < 6,126 
Two years ago 2 3,934 


Total receipts for month and year to July 25: 


—July—_ ————Year——- 
1936. 1935. 1936. 1935. 
Cattle .... 148,279 124,899 1, 109, 089 1, 019, 962 
24,430 80,267 278 
258,405 208,780 2 
111,949 158,178 1,292,837 1 805, 503 


WEEKLY AVERAGE PRICE OF LIVESTOCK. 


Cattle. Hogs. Sheep. Lambs. 

Week ended July 25.$ . 25 $9.75 $ 3. 10 $10.05 
Previous week 7.85 .35 9.40 
35 8.25 
6.00 
7.55 


5.65 
7.35 


Av. 1931-1935 .... $7.65 $5.95 $2.20 $6.95 


tops tors to 09 ¢ 
aRSRSR 
aacntont 


SUPPLIES FOR CHICAGO PACKERS. 


Cattle. Hogs. Sheep. 


Week ended July 25......29,964 62,914 
Previous week .. 


HOG RECEIPTS, WEIGHTS AND PRICES. 


No. Avg. 

Rec'd. Wt. 

*Week ended July 25. 74,800 267 
Previous week 63,691 268 
262 

242 

259 

260 

257 


Av. 1931-1935 ’ 256 


*Receipts and average weight for week esti- 
mated. 


—Prices— 
Av. 


CHICAGO HOG SLAUGHTERS. 


Hogs slaughtered at Chicago under federal in- 
spection for week ended Friday, July 24, 1936: 
Week ended July 24, 1936.. 

Previous week 


CHICAGO HOG PURCHASES. 


Supplies of hogs purchased by Chicago packers 
and shippers week ended Thursday, July 30, 1936: 


Week ended Prev. 
July 30. week. 


Packers’ purchases «eee 86,044 37,277 
Direct to packers... - 21,393 22,022 
Shippers’ purchases .... 10,690 13,433 


68,127 72,732 


PORK CUTTING WASTE 


Why is the pork trimming depart- 
ment foreman so important? Because 
this is where cutting floor waste shows 
up. Read chapter 6 of “PoRK PACKING,” 
The National. Provisioner’s latest book. 


N. Y. HIDE FUTURE MARKETS 


Saturday, July 25, 1936—No session, 

Monday, July 27, 1936—Close: Sept, 
11.18@11.20; Dec. 11. 52 sale; Mar. 11,89 
@11.85; June 12.11@12. 15; sales 23 
lots. Closing 9@11 higher. 

Tuesday, July 28, 1936—Close: Sept, 
11.22@11.25; Dec. 11.60 sale; Mar, 
11.90 n; June 12.20 n; sales 61 lots, 
Closing 4@9 higher. 

Wednesday, July 29, 1936—Close: 
Sept. 11.40@11.43; Dec. 11.72@11.73 
sales; Mar. 12.02 bid; June 12.32 n; 
sales 123 lots. Closing 12@18 higher, 

Thursday, July 30, 1936—Close: Sept. 
11.37@11.43; Dec. 11.70@11.75; Mar. 
12.02 b; June 12.32 n; sales 57 lots, 
Closing unchanged to 3 lower. 

Friday, July 31, 1936—Close: Sept, 
11.23b; Dee. 11. 57 sale; Mar. 11.87@ 
11.93; June 12.15@12.25; sales 4 lots, 
Closing 13@17 lower. 


CHICAGO HIDE QUOTATIONS 


Quotations on hides at Chicago for the 
week ended July 31, 1936 with compari- 
sons, are reported as follows: 


PACKER HIDES, 


Week ended Prev. 
July 31. week. 


13 @13%n 12%@13 n 
@12% 

@12% 

‘fais @12% 
@12% @12 


11 10 10 
Brnd’ ‘a cows. ou rr 


Hvy. nat. 
@11%b 11 @11% 
ohiies “ao” @11 


Calfskins ..19% G22 


4 @ 
Kips, brnd’ d. 114@ 12 a 
Slunks, reg. 1.05@1.10 
Slunks, hris. 35@40 
Light native, butt branded and Colorado steers 
1c per Ib. less than heavies. 


CITY AND OUTSIDE SMALL PACKERS 
all-wts. ..10 @11 9% @10 
Branded ... 94@ 10% 9 @i0” 
Nat. bulls. 7%2@ 8 @ 7% 


bulls oe 
Calfskins .. 


9%@ 9% 
8%@ 9 


%@17 

2@i8 
@90 
@25 


n 


16 
Kips 12 
Slunks, reg.80 @90 n 80 
Slunks, hris.20 G35 n 20 


COUNTRY HIDES 


Hvy. steers. 74@ 8 
Hvy. cows.. 7%@ 8 
Buffs...... ” 81% @ 9 
Extremes . - 9%@10 
Bulls 6 @ 6% 
--11%@12 
Kip @10% 
Light ealf..80 @95 . 
Deacons ...80 @95 n 
Slunks, reg. 60 @75 n 
Slunks, bris.10 @15 n 
Horsehides. 3.10@3.75 Pe 00@3.70 


SHEEPSKINS 


7%4@ 7% 
7%@ im 
8%@ 8 


ee 
Hit 4 0% 
6 6% 


CAANagn 

RP RE 

SS nmcaartaca 
FRE 


Pkr. 
Sml. pkr. lambs 
Pkr. shearlgs.1.05@1.07% 1.05@1.07% 


55 . 
Dry pelts 18@18% 18@18% 13%@14 


WATCH FOR A POSITION 


If you want a position or a packing- 
house, look for it on the “Classified” 
pages at the back of every issue of 
THE NATIONAL PROVISIONER. 


The National Provisioner 
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HIDES AND SKINS x 


WEEKLY MARKET REVIEW 


Chicago 


PACKER HIDES.—Packers moved a 
total of about 160,000 hides in the Chi- 
cago market this week at higher prices, 
this being the third consecutive week 
of heavy trading. Advances of a half- 
cent were paid for July native steers 
and branded steers and June-July 
pranded cows; light cows sold at %4c 
advance for Junes and %c up for Mays 
in a good way; bulls moved up %c and 
heavy native cows sold up %c at close 
of last week. 


Cattle receipts at the seven western 
markets for first four days of this 
week totaled 188,000, compared with 
147,000 previous week and 98,000 a year 
ago. However, the market appears to 
be absorbing these heavy receipts and, 
so far, no buying of cattle by the gov- 
ernment has been reported. Cattle re- 
ceipts have been heavy from April on, 
and some feel that present drought con- 
ditions have been to some extent dis- 
counted thereby, and that the market 
will continue to absorb cattle offerings. 


The declining of low bids recently on 
offerings of drought hides held by the 
FSCC has also indicated that these 
hides will not be dumped on the market, 
and this has improved sentiment on the 
part of buyers. 


Total of 25,700 July native steers 
moved at 18c and later 3,600 mostly 
Julys but with a few Junes included 
at 13c; 6,500 Aprils sold at 12c, steady; 
1,000 June all lights moved at 11%c, 
steady basis. Native steers well sold 
up except about 20,000 old winter hides, 
held at 11%c, or %c up. Extreme light 
native steers last sold at 12%c, with 
12%¢c asked. 


Most of branded steers moving were 
straight Julys. Total of 8,200 butt 
brands sold at 13c, 18,700 Colorados at 
12%c, and 5,500 heavy Texas steers at 
18¢, all %e up; light Texas steers 1144c 
bid, 12c asked; 2,300 June-July extreme 
light Texas steers sold at 1lc. 


One packer sold 3,700 May-June-July 
heavy native cows late last week at 
11%c; a car April forward moved at 
10%e but bids of 11%c declined for 
straight Julys. One packer sold 25,500 
May-June light native cows at 11c, or 
%@%ec up according to dating; bids 
of 11%e¢ declined for straight Julys, 
mostly River points, asking 11%4c. 
Total of 46,000 June-July branded cows 
were sold by all packers, and Associa- 
tion 2,000 Julys, all at 11c, or %c up. 


One packer sold 4,000 May to July 
native bulls, and Association 800 Julys, 


all at 8%c; later 3,000 June-Julys sold 
at 9c. 


OUTSIDE SMALL PACKER 
HIDES.—Outside small packer all- 
weight natives quotable around 10%c, 
f.0.b. nearby shipping points, for current 
take-off, although some buyers still re- 


Week ending August 1, 1936 


port sales at 10@10%c, presumably for 
earlier take-off. Chicago take-off nom- 
inal at 10% @11c. 


PACIFIC COAST.—The movement 
last week of about 100,000 hides at 10c 
for steers and 9c for cows, flat, f.o.b. 
shipping points, cleaned up Junes and 
so'd well into July; 6,000 Los Angeles 
packer hides reported early this week 
same basis. Later, bids of 10%c and 
9%c declined for balance of July hides. 


FOREIGN WET SALTED HIDES. 
—South American market stronger in 
the face of present winter quality; un- 
sold stocks light. Total of 13,000 Argen- 
tine steers sold early at 72 pesos, equal 
to about 12c, c.i.f. New York, or about 
5S4ec up from last week. Later, 5,000 
mostly LaBlancas sold at 73 pesos or 
12%e. 


COUNTRY HIDES.—A little more 
interest has been shown in country hides 
but upper leather tanners have not been 
giving much support to this market and 
have been inclined to back away from 
advanced asking prices, preferring the 
outside small packer offerings which 
run to later take-off than country offer- 
ings now. Untrimmed all-weights seem 
to top at 8c, with trimmed quoted 84éc, 
selected, delivered Chicago. Not much 
interest in heavy steers and cows at 
7%ec nom., but 8c usually asked. 
Trimmed buff weights sold at 8%c and 
9c is asked; trimmed extremes moved 
at 916c, with 10c now asked, but buy- 
ers slow to pay advances. Bulls around 
6@6%c; glues 54@5%ec. All-weight 
branded 7@74¢, flat. 


CALFSKINS.—Packers well sold up 
earlier to end of June, at 20%c for 
northern heavies 914/15 lb. and 21c for 
Detroit, Cleveland and Evansville, 19%c 
for River point heavies, and all lights 
under 9% lb. at 21c. Packers’ ideas at 
least a cent more for Julys, one packer 
asking 1%c up; trading awaited. 


Chicago city calfskins moved at sell- 
ers’ asking prices, when two cars 8/10 
Ib. sold at 17c, and two cars 10/15 lb. 
also at 17c; now asking 17%c for the 
lights. Outside cities, 8/15 lb., quoted 
around 16%@17c; mixed cities and 
countries 14% @15c; straight countries 
11%@12c. Car Chicago city light calf 
and deacons sold at $1.30, steady. 


KIPSKINS.—Packers well sold up to 
end of June, with last trading at 14%c 
for northern natives and 13%c for 
southerns; over-weights at 13%c for 
northerns and 12%c southerns; brand- 
ed at 11%c. Packers’ ideas around a 
cent more for Julys and trading 
awaited. 

Chicago city kipskins can be sold at 
12%c, with 18c asked. Outside cities 
around 12%@12%¢ nom.; mixed cities 
and countries 11@12c; straight coun- 
tries around 10%c flat. 


Packers offering July regular slunks 


at $1.10, or 5¢ up; hairless at 40c. 

HORSEHIDES.—Market unchanged 
to a shade firmer. Choice city render- 
ers, with full manes and tails, quoted 
$3.60@3.75, f.o.b. shipping points; or- 
dinary trimmed renderers $3.40@3.50, 
delivered Chicago; mixed city and coun- 
try lots $3.10@3.20, Chicago. 

SHEEPSKINS. —Dry pelts quoted 
around 18@18%%c, delivered Chicago, 
for full wools. Shearlings continue 
rather difficult to quote; fairly good in- 
terest reported but production light. 
Quotations usually range $1.05@1.07% 
for No. 1’s, 7744 @82%c for No. 2’s, and 
55@57%c for No. 8’s; buyers talk 
around 5c less but one packer reports 
selling some this week at $1.15, 85¢ and 
60c for good heavy sheep and ascribes 
lower prices reported elsewhere to fact 
that good many lambs are included, run- 
ning to smaller spread and coarse wool. 
Pickled skins rather quiet but quoted 
around $5.50 per doz., reported paid; 
some ask 25c more, with buyers’ ideas 
25¢ less. Big packer native spring 
lamb pelts quoted around $1.40@1.50 
per cwt. live lamb, with $1.35 per ewt. 
last paid for outside packers. Buyers’ 
ideas $1.15@1.25 for outside small 
packer pelts, according to lot. 


New York 


PACKER HIDES.— An advance of 
%e was established early this week 
when one packer moved July native 
steers at 13c, butt brands at 13c, and 
Colorados 12%c; a few branded re- 
ported in another direction same basis. 
One packer still holds July hides. 

CALFSKINS.— Some quiet trading 
reported to have been done on collector’s 
calf on a firmer market, with prices not 
yet available. Last previous sales were 
reported to have been made quietly 
around $1.25 for 4-5’s, $1.40 for 5-7’s, 
$1.85 for 7-9’s and $2.40@2.45 for 9-12’s. 
Packer market only nominal, with trad- 
ing still at a standstill due to con- 
troversy over banking skins for drain- 
ing. 


DROUGHT HIDES OFFERED 


Bids have been requested by Federal 
Surplus Commodities Corp., Washing- 
ton, to be opened August 12, on a total 
of 48,775 drought cattle hides, 32,947 
kipskins and 49,805 calfskins, in 35 sep- 
arate lots, and identified by Catalogue 
No. 9. The offerings are stored at the 
following points: Central Cold Storage, 
350 No. Dearborn St., Chicago, 19,500 
light cows and 11,000 kips, inspection 
date August 3; Terminal Warehouse, 
27th St. & 11th Ave., New York, 29,275 
hides and 9,052 calf and kipskins, in- 
spection date July 30; Armour and 
Company, So. St. Paul, Minn., 62,700 
ealf and kipskins, inspection date 
August 5. 

While recent low bids have been de- 
clined on offerings of drought hides, 
present offerings indicate that FSCC 
intends to continue its policy of at- 
tempting to dispose of a quantity each 
month. Some small lots in present offer- 
ings appear to represent lots on which 
bids were recently declined. 
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It’s Guaranteed for 10 Years—The Famous 


C-D TRIUMPH 


Everlasting Plate 
for All Makes of Meat Grinders 


If you have trouble with your grinder 
plates and knives, consult The Old Timer. CD Cut-More Knives with changeable blades 


P ° P P —The OK Knives with changeable blades 

Send for price lists and information. Seuutes Oh eediindin, Go ele 
. nish plates with any size holes desired from 

Chas. W. Dieckmann Yie-inch up. Special designs made to order, 


SPECIALTY MFRS. SALES CO. 72S 


Chicago, Ill, 














All-Around M 5 . 
ECONOMY ayer Jeasonings are 


That’s what REDRAH Stock- made from the Very 


inettes offer to you! You make 


substantial savings in original Bes t Spices tha t t F eG 


cost. Central location cuts freight 


rates. You make savings by re- | 
ducing shrink in processed World Affords! 
meats. Fresh meats are protected 


against contamination and _ loss 
from bruises. 


They contain only premium grade 
Try REDRAH Soatineene ground natural spices, because 
for All-Around ECONOMY! only natural spices can be de- 


a | pended upon to give full, delicious, 





natural flavor. They season bet- 


STOCKINETTES | ter—and they cost no more to use. 


Investigate ! 


for 


HAMS BEEF LAMBS 


cng ste | a mm H.J.MAYER 
. & SONS CO. 


VALATIE MILLS TRENTON MILLS - »" r | 6819-27 $. Ashland Ave., Chicago 
CORP. INC. sd | Canadian Office, Windsor, Ont. 


Valatie, New York Trenton, Tenn. 











Makers of the famous H. J. 
Mayer Special Seasonings for all 
meat products and NEVERFAIL, 
The Perfect Cure. Write for 
details! 


You Should Use CWI FT’S 
ATLAS GELATIN 


@PURE @HIGH TEST @TASTELESS @ TRANSPARENT 
Meets all state and federal ... Because of this high jelly So that the true meat so the meats can look 
pure food regulations. strength, itiseconomicaltouse. flavor is not obscured. their very best. 


SWIFT & COMPANY General Offices: CHICAGO 
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Meat Packing 40 Years Ago 
(From The National Provisioner, Aug. 1, 1896.) 


Dressed hogs were quoted on the New 
York market at 4%@4%ec for the 
heavier weights and 4% @5%c for the 
lighter weights, with very little trad- 
ing. Choice native beef carcasses were 
quoted at 7% @7'c and good to prime 
Texas at 44% @5c. At Chicago “butchers’ 
sundries” such as fresh pork loins were 
quoted at 6@6%c, tenderloins 12%c, 
spare ribs 3c, Boston butts 3%c, skinned 
shoulders 4c, prime steam lard 3.05c 
and choice medium weight live hogs at 
$2.90@3.15 per cwt. 

Operators in the meat and lard trade 
who faced a long low-priced market 
asked themselves, “Have we struck 
bottom at last?” 

Readers of THE NATIONAL PROVI- 
SIONER were assured, in reply to many 
requests, that the magazine would do 
all in its power to continue agitation in 
favor of the lean hog. (Still doing it 
with little result!) 

A four-story brick addition was made 
to the Boyd-Lunham plant in the Chi- 
cago stock yards. Included were sau- 
sage, killing, cutting and rendering 
departments. 

Swanston & Son, wholesale butchers, 
Sacramento, Calif., approved plans for 
erection of a packinghouse. 

Plans were approved for a four-story 
sausage factory for Blumenhagen & 
Epping, Chicago. 

Central Trading Co., New York City, 
was formed to manufacture and deal 
in sausages, bologna and smoked meats. 
Directors were Paul Mayer, William 
Wetterer and Herman Loeb. 


Meat Packing 25 Years Ago 
(From The National Provisioner, Aug. 5, 1911.) 


Cattle receipts at six principal mar- 
kets during the first seven months of 
1911 were about 21,000 head larger and 
hog receipts nearly 3% million head 
larger than in 1910, a year featured by 
high prices and low receipts. 

Inspection of 419,551 long tons of 


meat at London markets was reported 
for 1910. 


Reports of experiments on use of 
ozone in cold storage warehouses in 
Europe were of interest to American 
meat packers, very favorable results 
being reported by ozonizing the air of 
rooms in which meat was stored. 

Efficiency of reinforced concrete as a 
form of fireproof construction for pack- 
inghouses was given severe test at plant 
of Parker, Webb & Co., Detroit, Mich., 
when fire on the top floor of plant failed 
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to penetrate to lower floors because of 
concrete construction. 


“Con” Yeager published his first book 


entitled “The 
Maker.” 


Swift & Company completed a new 
oil house and lard refinery at the Chi- 
cago plant. 

Standard Provision Co. was incorpo- 
rated in Jersey City with capital stock 
of $500,000 to do general slaughtering, 
packing and curing business. John R. 
Turner, B. S. Mantz and L. H. Gunther, 
Jersey City, were incorporators of the 
new firm. 

J. M. Denholm & Co. made additions 
to their packing plant at Pittsburgh, Pa. 

C. Kalbitzer Pkg. Co., Wheeling, W. 
Va., awarded contract for erection of 
a cold storage plant. 


Up-to-Date Sausage 


Chicago News of Today 


Purchases of livestock at Chicago by 
principal packers for the first four days 
of this week totaled 31,876 cattle, 6,166 
calves, 30,488 hogs and 14,469 sheep. 

Secretary of Agriculture Henry A. 
Wallace spoke before a group of Board 
of Trade and other commodity exchange 
members at Chicago this week. 


H. W. Davis, John Morrell & Co., 
Ottumwa, Ia., visited in Chicago during 
the week. 

H. P. Wetzel, Kingan & Co., Indian- 
apolis, Ind., was in Chicago this week. 

Frank M. Stevens, vice president, G. 
M. Peet Packing Co., Chesaning, Mich., 
was a visitor in Chicago this week. 
Modernization of the Peet plant has in- 
creased its efficiency and has resulted 
in increased volume. 


Joe J. Marx, president, Tendra Kitch- 
ens, Cincinnati, O., was in Chicago this 
week explaining to packers and food 
purveyors the values of the new prod- 
uct, Tendra, in cooking meats and mak- 
ing them more tender and appetizing. 


Adolph A. Bernartz, for 30 years an 
employe of the Liquid Carbonic Corp., 
and recently its assistant sales manager, 
was killed in an automobile accident in 
Chicago on July 26. He was 52 years 
of age and widely known in the indus- 
tries served by his company. 


J. C. Stentz, treasurer, John Morrell 
& Co., Ottumwa, Ia.; Henry Fischer, 
president, Henry Fischer Packing Co., 
Louisville, Ky.; J. S. Scala, president, 
Scala Packing Co., Utica, N. Y.; F. M. 
Tobin, president, Rochester Packing Co., 
Rochester, N. Y., and R. W. Sutcliff, 
president, Carstens Packing Co., Ta- 
coma, Wash., were visitors in Chicago 
this week. 


WIR AA Wh 


P. E. Tovrea, president, Tovrea Pack- 
ing Co., Phoenix, Ariz., was in Chicago 
this week with Mrs. Tovrea on their 
return from a trip to South America. 
Mr. Tovrea inspected packing plants in 
Argentina and Brazil, and spoke highly 
of their layout and equipment, in some 
respects superior to that in this coun- 
try. Quality of Argentine beef also 
elicited his admiration, although some 
methods of processing were not quite 
up to the best American practice. 

Armour Plant Executives’ Club held 
its annual golf tournament on July 26 
at Coghill with about 150 players par- 
ticipating. B. S. Harrington was win- 
ner of the F. Edson White cup for low 
net score. Winner of the R. H. Cabell cup 
for low gross was Paul Bessems. Nu- 
merous other prizes were distributed to 
the winners. 

One hundred and fifty office and Chi- 
cago employees of Wilson & Co. held 
their annual golf tournament at Olym- 
pia Fields on July 23. Participants en- 
joyed a dinner and entertainment fol- 
lowing the tournament. H. H. Thorud 
won the low net prize of a silver pitcher 
presented by Thomas E. Wilson, chair- 
man of the board. Low gross prize, a 





GREETING THE HOME FOLKS 


On the night of his nomination for the 
presidency Gov. Alf M. Landon of Kansas 
was visited and congratulated by virtually 
the entire population of Topeka, headed 
by the Topeka Chamber of Commerce. 
Left to right—Gov. Landon, Mrs. Landon, 
R. M. Owthwaite, president Topeka Cham- 
ber of Commerce and general manager, 
John Morrell & Co., Topeka. (Acme 
photo.) 
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SALZMAN SERVICE 


Hot days or cold days, dog days or any 
other time, SALZMAN Casing Service 
goes on just the same. Users of Salzman 
Casings know that they can be sure of 
prompt delivery, helpful service, and 


quality casings at all times. 


Abattoirs in all parts of the world are 
constantly setting aside the finest lots of 
sheep casings for Salzman. These cas- 
ings will be selected, processed and 
graded accurately under the supervision 
of Salzman casing experts. Salzman 
sheep casings help make good sausage 


finer tasting and more appealing. 


Ample supplies of fine sheep casings are 
always on hand for immediate shipment. 
At today's casing prices, Salzman 
selected sheep casings are especially 


good values. 


Ask for quotations! 


SALZMAN CASINGS CORP. 


40215. Normal Ave. Chicago, lll. 


“SAUSAGE- 
Finer Tasting in Natural Casings” 
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Process your sausage in United 
Molds to gain better looks and 
better profits. Easy to use. Eco- 
nomical. Stainless and tinned 
steel models. 


United Steel & Wire Co. 
856 Fonda Ave., Battle Creek, Mich. 


FOR 
BETTER 
SAUSAGE 
PROFITS 











We Originate— Others Imitate 


STOCKINETTE 


BAGS and TUBING FOR BEEF—LAM& 
HAM — SHEEP — PIGS — CUTS 
CALVES—FRANKS—Etc. 


E.SHALSTED ECO. Inc. 


64 PEARL ST. NEW a 
Joseph Wahiman, Dept. Mgr. 
Formerly with 


( Armour & Compan 
Makers of Quality Bags Since 1876 





Calf Bag 








F.C.ROGERS.INCG, 


NINTH AND NOBLE STREETS 
PHILADELPHIA 


BROKER 
PACKINGHOUSE 
PRODUCTS 


HARRY K. LAX, General Manager 


Member of New York Produce Exchange 
and Philadelphia Commercial Exchange 











CHRISTENSEN & McDONALD 
ARCHITECTS — ENGINEERS 
59 East Van Buren St. Chicago, Illinois 


@ Specializing in Meat Packing Plants, Refrig- 
eration, Air Conditioning 
INDUSTRIAL AND CONSTRUCTION LOANS 














SMITH, BRUBAKER & EGAN 


ARCHITECT & ENGINEERS 
30 No. LaSALLE ST. CHICAGO, ILLINOIS. 
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set of matched clubs, was won by E. J. 
Wilkinson. Blind bogey award, con- 
sisting of a pedigreed wire-haired ter- 
rier, the gift of president Edward F. 
Wilson, was won by I. J. Lucas. 


Directors of Swift & Company an- 
nounce the election of O. E. Jones as 
vice president in charge of lard, vege- 
table oil refineries, cottonseed mills and 

gins, margarine and 
salad dressings. He 
has been in charge 
of lard and vege- 
table oil sales for 
many years, and is 
one of the _best- 
known men in that 
field, especially for 
his ability as an out- 
standing merchan- 
diser. He is a direc- 
tor of the National 
Cottonseed Products 
Association and a 
member of the Insti- 
tute of Cottonseed Oil Foods, as well as 
a leader in lard merchandising activ- 
ities. He began with Swift 24 years ago 
as an accountant, and entered the sales 
department at Lincoln, Neb., going 
from there to Galesburg, IIl., and later 
to Chicago. He has been connected with 
the field in which he is so well known 
since 1917. This deserved recognition 
will be good news to his host of friends 
throughout the meat packing and vege- 
table oil industries in which he has done 
so much for better merchandising. 


New York News Notes 


Mr. and Mrs. Gordon Middlebrook 
visited the New York office of Wilson 
and Co. last Saturday before sailing on 
a business trip to the South American 
plant of the company. 


Visitors to the New York office of 
Wilson & Company this week included 
V. E. Whan, ham department, Los 
Angeles, Cal.; J. W. White, produce 
department, Boston; and A. S. Dale, but- 
ter department, Chicago. 


R. L. Comandini, manager Beekman 
branch, Wilson & Co., is spending two 
weeks on Long Island practicing up on 
his golf. L. Mackay, manager No. Sixth 
st., Brooklyn, is spending two weeks in 
the Maine woods. 

F. F. Farabow, beef, loin and veal 
department, Charlotte, N. C., and George 
E. Mitchell, manager New England 
territory, Swift & Company, were vis- 
itors to the city this week. 

J. K. Fisher, manager Swift & Co. 
packing house market, Jersey City, is 
in New Hampshire; P. A. Doolan, man- 
ager Westchester branch, is in the lake 
regions of New York; J. R. Paterson, 
beef, loin and veal department, central 
office, is also in New Hampshire and 
H. H. Bond, bakery sales department 
is on Long Island for the vacation 
period. 


J. H. Lawrence, manager Jacob Dold 
Packing Co., Brooklyn, was in Buffalo 
tus week attending the funeral of B. 


Week ending August 1, 1936 


A. Braun, vice president and general 
sales manager. 

J. S. Rugh, credit manager, Hygrade 
Food Products Corp., Detroit, was a 
visitor to New York this week. 

Meat and poultry seized and destroyed 
by the health department of the city 
of New York during the week ended 
July 25, 1936, was as follows: Meat— 
Brooklyn, 2 lbs.; Manhattan, 890 lbs.; 
Bronx, 2 lbs.; Total, 894 lbs. Poultry 
—Manhattan, 446 lbs. Fish—Man- 
hattan, 1207. 


Countrywide News Notes 


New city abattoir at Cordele, Ga., 
has begun slaughtering. Plant will be 
operated on a four-day schedule during 
the summer. 

Fire at the plant of Karl Seiler & 
Sons, Philadelphia, Pa., was brought 
under control after spreading from 
smokehouse to other plant departments. 
Business was. not interfered with as a 
result of the fire. 


Clete Jordan, head cattle buyer for 
John Morrell & Co., Ottumwa, Ia., died 
suddenly at Kansas City, Mo., on July 
27, at the age of 47. He had been 
associated with Morrell for 15 years, 
previously dealing in cattle on the St. 
Joseph, Mo., market. 

George Schneider is the new presi- 
dent and general manager of J. F. 
Schneider & Sons, Inc., Middlesboro, 
Ky., while Claude Conner has been 
named vice president and William K. 
Conner treasurer. Changes were made 
following death of J. F. Schneider, sr., 
former president. 

Harold Boyd, at the Sioux Falls, S. 
D., plant of John Morrell & Co., has 
qualified for the 25-year service button 
of the Institute of American Meat 
Packers. 


PLEASED WITH PROGRESS 


Dr. J. S. Koen, secretary of the A.V.M.A. 
committee on extending meat inspection, 
is encouraged at the outlook. 


Byron A. Braun, vice _ president, 
Jacob Dold Packing Co., Buffalo, N. Y., 
passed away on July 24 at his home in 
Buffalo at the age of 53 after a brief 
illness. Born at Colden, N. Y., he went 
to work for Dold at 
the age of 17 and 
soon proved his value 
in the sales depart- 
ment. Figuring tests 
and watching hog 
market fluctuations, 
he proved to his firm 
the importance of 
cutting hogs to best 
advantage. During 
the war he handled 
government con- 
tracts with U. S. and 
allied governments. 

He was a pioneer in 

developing car routes and had charge of 
the company’s provision business for 
many years. He was made vice presi- 
dent in charge of sales and a director 
of the company in 1926. He was active 
in the Institute of American Meat 
Packers and the Eastern Meat 
Packers’ Association and as a director 
of the American Provisions Export 
Corp. He took great pride in aiding 
young men to learn the packing busi- 
ness and was respected and beloved by 
associates and competitors alike. “He 
will be greatly missed,” writes vice 
president W. F. Price, “not only by 
the Dold organization, but by the indys- 
try in general.” He leaves a widow, two 
brothers and two sisters. 


Routh Packing Corp., with Roy Hug- 
gins as president and general man- 
ager, has taken over the W. C. Routh & 
Co. plant, Logansport, Ind., and will 
hold a formal opening on August 3. A 
full line of hams, bacon, picnics and 
sausage will be manufactured under 
the “Quail” and “Mayflower” brands, 
and kettle-rendered lard under the 
“Anchor” brand. The plant, last oper- 
ated as a drought cattle project, has 
been further modernized for more effi- 
cient operation by installation of auto- 
matically-controlled refrigeration, elec- 
tric air compressors, water pumps and 
new boilers and steam equipment. 


Fred G. Duffield has been appointed 
general manager of the Armour and 
Company plant at Mason City, Ia. He 
succeeds E. E. Evans, who took charge 
of the plant a year ago following its 
acquisition from Jacob E. Decker & 
Sons. The new manager, one of the 
best-known merchandising executives in 
the industry, was with the Decker or- 
ganization for 29 years, serving as vice- 
president and general sales manager. 

New sausage manufacturing depart- 
ment at Cudahy Packing Co. branch at 
Fall River, Mass., was formally opened 
on July 26. Outside walls of new plant 
are of brick and inside walls of glazed 
tile. Structure contains large holding 
coolers for meats and finished product. 
Smokehouses are operated with gas and 
temperature and other smoking factors 
are automatically controlled. George H. 
Harrison, branch house department, 
Cudahy Packing Co., Chicago, attended 
the opening. 


Page 49 





RETAILERS’ CONVENTION 


Meat retailers from all parts of the 
United States will gather at Cleveland, 
O., on August 5 to 8 for the 51st annual 
convention of the National Association 
of Retail Meat Dealers. Addresses by 
Wm. Whitfield Woods, president, Insti- 
tute of American Meat Packers, William 
B. Margerum, association president, B. 
IF. McCarthy, senior marketing special- 
ist, U. S. Department of Agriculture, 
and Dr. E. W. Barnhart, chief of the 
Federal Board for Vocational Educa- 
tion, will be features of the opening ses- 
sion on August 5. 


Business sessions will be held on 
Monday, Tuesday and Thursday, with 
special entertainment scheduled for 
Wednesday, August 5. It is expected 
that there will be much discussion of 
recent legislation, the meat supply situa- 
tion and other retailer problems. Firms 
supplying retail meat dealers have ar- 
ranged the largest group of exhibits 
ever presented at an association conven- 
tion. 

Secretary John A. Kotal has invited 
all retailers to attend open sessions of 
the convention. Local associations have 
been urged to bring their difficulties to 
the meeting for solution and, if of a 
local nature, to submit their problems 
to the association for advice. 


RETAIL MEAT PRICES 


Average of semi-monthly prices at New York 
and Chicago for all-grades of pork and good grade 
of other meats in mostly cash and carry stores. 


NEW YORK. CHICAGO. 


5, 


Beef: 
Porterhouse steak 
Sirloin steak 
Round steak* 
Rib roast, lst 6 cuts.. .: 
Chuck roast 
Plate beef ... 


i July 1 
: & & 1936. 


Lamb: 

Legs 

Loin chops 
Rib chops .. 
Stewing 


Pork: 
Chops, center cuts.... 
Bacon, strips .... 
Bacon, sliced ... 
Hams, whole .... 
Picnics, smoked. . 
Lard 
Veal: 
Cutlets 
Loin chops 
Rib chops 
Stewing (breast) .... .17 


1Top round at New York. 


BEEF - BACON 
SAUSAGE - LAMB 


5 a & 
N. W 


New York, N.Y 
24 Stone Street 


A sET ab bate t cobalt 


3-14 G St., 


WHOLESALE DRESSED MEAT PRICES 
Wholesale prices of Western dressed meats quoted by the U. S. Bureau of 


CHICAGO. 


Fresh Beef: 


STEERS, 300-500 Ibs.': 
Choice Ee 
Good 12.50@14.00 

9.50@12.50 
9.00@ 9.50 

STEERS, 500-600 Ibs. : 
Prime 
Choice 
Good 


3.50@14.50 
12.50@ 13.50 
9.50@12.50 
9.00@ 9.50 


STEERS, 600-700 Ibs.: 
Prime 
Choice 
Good 


: . 13.00@14.00 
Good 12.00@13.00 
COWS: 


9.50@10.50 
9.00@ 9.50 
8.50@ 9.00 


Fresh Veal: 


VEAL?: 

13.00@ 14.00 
11.50@13.00 
10.00@ 11.50 
9.00@ 10.00 


Common (plain) 


CALF? 3: 
10.50@11.50 
Medium 9.00@10.50 
Common (plain) 


Fresh Lamb and Mutton: 


LAMBS, 38 lbs. down: 
DED dreeskécebaesnkdetesckuaebaes 21.00@ 22.00 
Good 19.00@21.00 
16.00@19.00 
14.00@16.00 


Common (plain) 


LAMBS, 39-45 Ibs.: 
EER EE Seis es ae ee ek ene 21.00@ 22.00 
Good 19.00@21.00 
Medium 16.00@ 19.00 
Common (plain) 


LAMBS, 46-55 Ibs.: 


a ee eee 21.00@ 22.00 
Good 20.00@21.00 


MUTTON, Ewe, 70 lbs. down: 
Good 
Medium 
Common 


8.00@ 9 00 
7.00@ 8.00 


(plain) 6.00@ 7.00 


Fresh Pork Cuts: 


LOINS: 
8-10 lbs. -50@23.50 
10-12 Ibs. ed iets .50@ 22.50 
12-15 Ibs. r. 17.00@ 19.00 
16-22 Ibs. j 14.50@16.00 
SHOULDERS, N. 
8-12 lbs. av. 15.50@16.50 
PICNICS: 
6-8 lbs. av. 


BUTTS, Boston Style: 
18.50@20.00 


SPARE RIBS: 


Half Sheets .... 12.00@13.00 


TRIMMING: 


Regular 10.50@11.00 


1Includes heifers, 450 lbs. down at Chicago. 
Includes sides at Boston and Philadelphia. 


pa thd 


Main Office and Plant 
BALTIMORE, MD. 
3800 E. BALTIMORE ST. 


BOSTON. 


$14.00@15.00 


11.00@12.50 


13.50@14.00 
13.00@13.50 
12.50@13.00 


10.00@ 10.50 
9.50@10.00 
9.00@ 9.50 


13.50@15.00 
12.50@13.50 
10.50@12.50 
9.00@ 10.50 


99 


0c 
- Of 
Om 
Oo 


)1@23.00 


1@ 17.00 


22.00@ 23.00 
20.00@ 22.00 
17.00@20.00 
15.00@17.00 


9.00@ 10.00 
8.00@ 9.00 
6.00@ 8.00 


23.00@ 23.50 
22.50@ 23.00 
20.00@ 21.00 
17.00@19.00 


17.00@ 17.50 


2Includes 


“skins on” 


13.00@14.00 
10.50@13.00 
9.00@ 10.50 


14.50@15.50 
13.50@14.50 
13.00@13.50 
10.50@13.00 

9.00@ 10.50 


14.50@15.00 
13.50@14.50 
12.50@13.50 
11.00@12.50 


14.50@15.00 
13.50@14.50 
12.50@13.00 


10.00@ 11.00 
9.00@10.00 
8.00@ 9.00 


16.00@17.00 
14.00@ 16.00 
12.50@14.00 
11.00@12.50 


12.00@14.00 
10.00@12.00 
9.00@ 10.00 


21.00@ 22.00 
20.00@21.00 
17.00@ 20.00 
15.00@ 17.00 


21.00 @ 22.00 
20.00@21.00 
17.00@20.00 


21.50@ 22.00 
21.00@ 21.50 


8.00@ 10.00 
7.00@ 8.00 
6.00@ 7.00 


22.00@ 23.50 
21.50@23.00 
19.50@ 21.00 
17.00@ 18.00 


16.00@ 18.00 


19.50@21.00 


Agricultural Economics at Chicago and Eastern markets on July 30, 1936: 
NEW YORK. 


PHILA. 


14.00@15.00 
13.51 


14.00@15.00 
13.50@14.00 


12.00@ 13. 
11.00@ 12. 
10.00@T1. 
9.00@10. 


21.00@22.00 
20.00@21. 

18.00@ 20.00 
16.00@18.00 


at New York and Chicago. 


VEAL - PORK 
SHORTENING - HAM 
The WM. SCHLUDERBERG—T. J. KURDLE CO. 


Sted abaatoselo sO 
18th & Marshall Sts. 


Roanoke, Va. 
317E. Campbell Ave. 
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LA. 
Always in Tune! 

Sausage and Specialties made with 

STANGE Products, seasoned with Dry Es- 
a sence of Natural Spices, always strike the 

right note. They are always attractive and 
«gual appetizing in appearance. They have pi- 
ae quant, delicious flavor. They combine in 
13.00 perfect balance every quality desired in fine 
71.00 sausage. 

That’s why sausage manufacturers on the 
a Stange bandwagon lead the industry in 
15.00 profits ! 
ty Ask for samples! 
LIST OF PRODUCTS 

Dry Essence of Natural Premier Curing Salt 
we -—— as aaaaacenaas or Baysteen 
015.00 blended Sani Close 
014.00 Peacock Brand Certified Meat Branding Inks— 


Violet and Brown 


Superior Packing Co. Casing Coors 
11-8 Price Quality Service WM. J. STANGE CO. 


2536-40 W. MONROE ST., CHICAGO 
Western Branch, 923 E. 3rd St., Los Angeles 





—D—a——= 








| Chicago 


























































































































ail St. Paul 
7 12.00 
011.00 
210.00 
4 DRESSED BEEF 
| BON ELESS BEEF and VEAL 
aenen | Carlots Barrel Lots 
430.00 | 
@18.00 
NEWS OF THE RETAILERS Roy D. Stanberry has purchased meat Milne on July 17 at Christ Evangelical 
Gor 00 Ed Haugland, Cedar Lake, Ia., bought >usiness of C. L. Reed, Winchester, Ida. Lutheran Church, New York City, fol- 
@20.00 Hanson Meat Market. New meat market was opened by lowed by a reception at the Grand Con- 
Clement Pallo will open meat market Arthur Morris at 601 N. Water st., course hotel. Mr. and Mrs. Milne are 
< 2 @. Gites exe: Seek Decatur, Il. spending a two weeks honeymoon in 
ess Brothers at 1914 E. North ave. and _ F. R. Pennington is manager of new Spring Lake, N. J., and will reside on 
Ad. Luck at 3022 West Lincoln ave., Lincoln Market at 407 So. Adams st., a eights upon their return 
ain Milwaukee, Wis. Peoria, Ill. salads 
3 by Diller’s Sausage Factory has engaged Russell Doan who operates meat mar- 
in business at 1179 McAllister st.; ket at 1609 E. Michigan ave. has opened 
Frank’s Meat Market has opened at second market at 719 W. Franklin st., 
203 Guerrero st., and George Zapp has Jackson, Mich. WATER HURTS FRESH MEAT 
423.00 entered the meat business at 3308 26th Eleanor Hembdt, youngest daughter Did you know that water is one of 
ety st., San Francisco, Cal. of Charles Hembdt, past president the greatest enemies of fresh meat? 
Sumpter Cash Market has opened at Washington Heights Branch and Mrs. Read chapter 5 of “PORK PACKING,” 
iia Sumpter, Ore., under management of Hembdt, corresponding secretary La- The National Provisioner’s latest book, 
; F. B. Kissell. dies’ Auxiliary, was married to Robert and have your men read it. 
in ED Philadelphia Scrapple a Specialty ies 
° Always oa 
; Bacon 
a fo John J. Felin & Co., Inc. : 
4142-60 Germantown Ave., Philadelphia, Pa. Ditties 
chicago. New York Branch: 407-409 West 13th Street 
Aarry Manaster & Bro. 2%. 
Sausage Material 
INCORPORATED 
™ and 
WHOLESALE MEATS Selected 
1018-32 West 37th Street Chicago, U.S.A. Beef Cuts 





sioner 








Week ending August 1, 1936 
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CHICAGO MARKET PRICES 


WHOLESALE FRESH MEATS 


Carcass Beef 
Week ended 
Prime native steers— July 29, 1936 
400- 600 .. 15% @16 
600- 800 ....... ...14 @14% 
800-1000 13 @13% 
Good native steers 
400- 600 
600- 800 
800-1000 
Medium steers 
400- 600 ...+-1BK@14% 
600- 800 ... ..13 @13% 
800- 1000 eee .12%@13% 
Heifers, good, 400-600 -14 @15 
Cows, 400-600 . 9 @l0 
Hind quarters, choice @19% 
Fore quarters, choice. @lil4. 


Beef Cuts 
Steer loins, prime. . 
Steer loins, No. 1. 
Steer loins, No. : 
Steer short loins, prime. 
Steer short loins, No. 1 
Steer short loins, No. 2... 
Steer loin ends (hips). 
Steer loin ends, No. 2 
Cow loins 
Cow short loins. . 
Cow loin ends (hips) 
Steer ribs, prime... 
Steer ribs, No. 1 
Steer ribs, No. 2. 
Cow ribs, No. 2 
Cow ribs, No. 3. 
Steer rounds, prime. 
Steer rounds, No. 
Steer rounds, No. 2. 
Steer chucks, prime 
Steer chucks, No. 1. 
Steer chucks, No. 2. 
Cow rounds .. 
Cow chucks .. 
Steer plates .. 
Medium plates .. 
Briskets, No. 1.. 
Steer navel ends 
Cow navel ends.. 
Fore shanks 
Hind shanks 
Strip loins, No. 1, 
Strip loins, No. : 
Sirloin butts, No. 
Sirloin butts, No. < 
Beef tenderloins, No. 
Beef tenderloins, No. 2 
Rump butts 
Flank steaks .. 
Shoulder clods 
Hanging tenderloins ... 
Insides, green, 6@8 lbs.. 
Outsides, green, 5@6 Ibs. 
Knuckles, green, 5@6 lbs. 


Beef Products 


Brains (per Ib.) ‘ . @ 5 
Hearts ; @ 9 
Tongues @18 
Sweetbreads @15 
Ox-tail, per Ib.... @ 6 
Fresh tripe, plain. @ 9 
Fresh tripe, H. id aca @11\% 
Livers @1s8 
Kidneys, per Ib.. @10 


..14%@15% 
..18%4@14 
.124%4@13 


@15 
@12 


Choice carcass 
Good carcass . 
Good saddles . R “n @l7 
Good racks ........- 10 @12 
Medium racks ........... @9 


Veal Products 


each . @ 9% 
@35 
@35 


Brains, 
Sweetbreads 
Calf livers . 


Choice lambs 

Medium lambs . 

Choice saddles . 

Medium saddles .. 

Choice fores 

Medium fores 

Lamb fries, per Ib. 

Lamb tongues, per ib. bons 
Lamb kidneys, per Ib.... 


@20 
@li 
@32 
@15 
@20 


Heavy sheep . 
Light sheep ... 
Heavy saddles . 
Light saddles . 
Heavy fores .. 
Light fores . 
Mutton legs 
Mutton loins 
Mutton stew 
Sheep tongues, per lb. 
Sheep heads, each. 
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@10 


Cor. week, 
1935 
18 @19 
18 @l9 
18 @19 


16 @17 
16%4@17% 
16%@17 


144%,@15% 
14%@16 
15% @16 
14% @16 
914,@12% 
@22% 
@14% 


unquoted 
@35 
@30 
unquoted 
@4s 
@37 
@23 
@22 
@20 
@28 
@lij 
unquoted 
@23 
@22 
@16 
@ll 
unquoted 
@16% 
@16 
unquoted 


@lil1 
@13% 
@10 
@12 
@l2 
@16% 


@10% 


@15 
@l4 
aij 
@ll 
@ 8 


@i1o 
@30 
@30 


@10 


Fresh Pork and Pork Products 


Pork loins, 8@10 lbs. av. @23 
Picnics @16% 
Skinned shoulders @16 
Tenderloins @30 
Spare ribs @12 
Back fat @12 
Boston butts @20% 
Boneless butts, 

trim, 2 @28 
Hocks @10 
Talle ..- : 
Neck bones” ‘ 
Slip bones 
Blade bones 
Pigs’ feet 
Kidneys, 
Livers 
Brains 
Ears 
Snouts 
Re ee 
Chitterlings .... 


DOMESTIC SAUSAGE 


(Quotations cover fancy grades.) 


Pork sausage, in 1-lb. cartons 

Country style sausage, fresh in link.... 
Country style sausage, fresh in bulk.... 
Country style sausage, smoked 
Frankfurters, in sheep casings 
Frankfurters, in hog casings 

Bologna in beef bungs, choice 

Bologna in beef middles, choice 

Liver sausage in beef rounds.. 

Liver sausage in hog bungs 

Smoked liver sausage in hog bungs 
Head cheese 

New England luncheon specialty 

Minced luncheon specialty, choice 
Tongue sausage 

Blood sausage 

Souse 

Polish sausage 


DRY SAUSAGE 


Cervelat, choice, in hog bungs 
Thuringer cervelat 

Farmer 

Holsteiner 

B. C. salami, choice 

Milano salami, choice, in hog bungs.... 
B. C. salami, new condition.... 
Frisses, choice, in hog middles 
Genoa style salami, choice 
Pepperoni 

Mortadella, new condition 
Capicola 

Italian style hams... 

Virginia hams 


SAUSAGE MATERIALS 


(F. 0. B. CHICAGO.) 


Regular pork trimmings 

Special lean pork trimmings 
Extra lean pork trimmings 

Pork cheek meat 

Pork hearts 

Pork livers 

Native boneless bull meat (heavy) 
Shank meat 

Boneles chucks 

Beef trimmings 

Beef cheeks (trimmed) 

Dressed canners, 350 Ibs. and up 
Dressed cutter cows, 400 lbs. and up... 
Dr. bologna bulls, 600 Ibs. and up 
Pork tongues, canner trim, P 


cellar 


per Ib... 


SAUSAGE IN OIL 


Bologna style sausage, in beef rounds— 
Small tins, 2 to crate. 


Frankfurt style sausage, in ‘sheep casings— 


mall tins, 2 to crate 
Smoked link sausage, in hog *casings— 
Small tins, 2 to crate 


@27 
@18 
@19% 
@34 
@16 
@15% 
@25 


@30 
@lil 
@11% 
@ 7% 
@13 
@l4 
@ 5 
@ll 
@15 
@10 
@ 5 
@10 
@ 8% 
@ 6 


3 a 
FERRERS 


@11% 


BARRELED PORK AND BEEF 


Mess pork, regular 

Family back pork, 24 to 34 pieces.... 
Family back pork, 35 to 45 pieces...... 
Clear back pork, 40 to 50 pieces 

Clear plate pork, 25 to 35 pieces 

Bean pork 


Extra plate beef, 200-lb. bbls 


@28.00 
@29. 

?28.00 
024.50 
-y 00 
D2 
Dp 
p1 
@1 





VINEGAR PICKLED PRODUCTS 


Pork feet, 200-lb. bbl 

Lamb tongue, short cut, ae. Ib. bbl. 
Regular tripe, 200-Ib. ae a 
Honeycomb tripe, 200-Ib. 

Pocket honeycomb tripe, 3o0. Ib, bbl 


DRY SALT MEATS 


Clear bellies, 14@16 lbs 
Clear bellies, 18@20 lbs 
Rib bellies, 25x30 

Fat backs, 10@12 

Fat backs, 14@16 
Regular plates 

Jowl butts 


@13% 
@13 
@10& 
@uy 
@ll 
@lly 


7. =e hams, 14@16 lbs., parchment 
- + 26% @27y 

now skd. hams, 14@16 lbs., parchment , 

III os 4ivecahsei aiandicacahecerenardtaniane:staraw masaainiaiee 28% @29y, 
Standard reg. hams, 14@16 lbs., plain. 25% @261, 
Picnics, 4@8 lbs., short shank, plain...20 @21 
Picnics, 4@8 lbs., long shank, plain....19 @20 
Fancy bacon, 6@8 Ibs., Parchment paper. 30% @a1% 
Standard bacon, 6@8 lbs., plain 26 @27 
No. 1 beef ham sets, smoked— 

Insides, 8@12 Ibs 

Outsides, 5@9 lbs 

Knuckles, 5@9 Ibs 
Cooked hams, choice, skin on, fatted... 
Cooked hams, choice, skinless, fatted.. 
Cooked picnics, skin on, fatt 
Cooked picnics, skinned, fatted 
Cooked loin roll, smoked 


LARD 


Prime steam, cash, Bd. Trade.... 
Prime steam, loose, Bd. Trade.... 
Refined lard, tierces, f.o.b. Chgo.. @ 
Kettle rend., tierces, f.o.b. Chgo.. @ 
Leaf, kettle rendered, tierces, 

f.o.b. Chicago @ 
Neutral, in tierces, f.o.b. Chicago. @ 
Compound, veg., tierces, c.a.f @ 


OLEO OIL AND STEARINE 


Extra oleo oil 9%@ 9% 
Prime No. 2 oleo oil. 8% @ 
Prime oleo stearine, edible o@ 9% 


TALLOWS AND GREASES 


Edible tallow 

Prime packers’ tallow 

No. 1 tallow, 10% 

Special tallow . 

Choice white grease 

A-White grease, maximum 4% acid.... 
B-White grease, maximum 5% acid.... 
Yellow grease, 10@15% 

Brown grease, 40% f.f.a 


ANIMAL OILS 
Prime Edible 


Prime Inedible 
Headlight Burning Oil 
Prime W. S 

— Ww. 


@$11.57%4b 
@ 11.00 


Acidless Tallow 

20° Neatsfoot 

Pure Neatsfoot (drums) 
Special Neatsfoo 

Extra Neatsfoot 


Oil weighs 7% Ibs. 


@ 
Barrels contain 
about 50 gals. each. Prices are for oil in barrels. 


VEGETABLE OILS 


per gallon. 


Crude cottonseed oil, in tanks, f.o.b. 
Valley points, promp 

White deodorized, in bbls., f.o.b. Chgo. 

Yellow, deodorized 

Soap stock, 50% f.f.a. f.o.b. mills 

Soya bean oil, f.o.b. mills.............. 

Corn oil, in tanks, f.o.b. mills.......... 9% 

Cocoanut oil, seller’s tanks, f.o.b. coast. 

Refined in bbls., f.o.b. Chicago 


OLEOMARGARINE 


(F. 0. B. CHICAGO.) 
White domestic vegetable margarine... 
White animal fat margarine, in 1 Ib. 
cartons, rolls or prints 
PD MS ova vicntuccnntbesaves 
Puff paste 


“100 @10% 


PURE VINEGARS 


A.P. CALLAHAN & COMPANY 
SOUTH LA SALLE STREET 


CHICAGO, ILL 


The National Provisioner 





@11\% 
@li 
@11% 


TS 


@27%, 


barrels. 


SSOa9O985 
CO poaMSSom~ 
SKK KLRFFEK 


_ 


CURING MATERIALS 


Cwt. 
of some (Chgo. w’hse. stock): 
ee oe delivered in Chicago 
5 or A... yp Is. delivered in 2a aaa 
Saltpeter, 1 to 4 bbls. f.o.b. N. 
Dbl. refined granulated.......... 6.25 
Small crystals ..........-+-.e0- 7.25 
Medium crystals ................ 7.62% 
Large crystals 8.00 
Dbl. refd. gran. nitrate of soda....3.62% 
Salt, per ton, in minimum car of 80,000 
Ibs. only, f.o.b. Chicago: 


jum, 
atom, kiln dried 
Rock 
Sugar. 
"Kaw, 96 basis, f.o.b. New Orleans. 
Second sugar, 90 basis None 
Standard gran., f.o.b. refiners (2%). @4.75 
Packers’ curing sugar, 100 lb. 
f.o.b. Reserve, La., less 2% 
Packers’ curing sugar, 250 ib. 
f.o.b. Reserve, La., less 2% 


SPICES 


(Basis Chicago, original bbls., bags or bales.) 
Whole. Ground. 
Per lb. Per lb. 
Allspice Prime 
Resifte 
Chili Pepper, Fancy 
Chili Powder, Fancy 
Cloves, Amboyna 
Madagascar 
Zanzibar ... 
Ginger, Jamaica 
African 
Mace, Fancy Banda 


India 
1. & W. I. Blend 
mF A, Extra Fancy 
Fancy 
Hungarian 
Pepina Sweet Red Pepper 
Pimiexo (220-lb. bbls.) 
Pepper, Cayenne 
Red Pepper, No. 1 
Pepper, Black Aleppy 
Black Lampong 
Black Tellicherry 
White Java Muntok 
White Singapore 
White Packers 


SEEDS AND HERBS 


Ground 


or 
Whole. Sausage. 
Caraway Seed 12% 
Celery Seed, French 26 
Cominos Seed 
Coriander Morocco Bleached 
Coriander Morocco Natural No. 1 
Mustard Seed, Cal. Yellow. 
American 
Marjoram, Fr 
Oregano 
Sage, Dalmation Fancy 
Dalmation No. 1, Fancy 


SAUSAGE CASINGS 


(F. 0. B. CHICAGO.) 
(Prices quoted to manufacturers of sausage.) 
Beef casings: 
Domestic rounds, 180 pack @18 
Domestic rounds, 140 pack @28 
Export rounds, @36 
Export rounds, medium @22 
Export rounds, narrow @30 
No. 1 weasands @ 4% 
No. 2 weasands.. @ 2 
No. q bungs 
No. 2 bungs 
Middles, regular 
Middles, select, wide, 2@2% 3 
Middles, select, extra wide, 2% in. 


Dried bladders: 
12-15 in. wide, flat. 
10-12 in. wide, flat 
8-10 in. wide, flat. Fe eeheete 
J.  _ See Geenerer sete e ‘ 
Hog casings: 
Narrow, per 100 yds én 
Narrow, special, per 100 yds. ree rere 
Medium, regular 


Extra wide, per 100 AN 06-0: sctgreaeinnd wets 1.25 
Export bungs 3 
Large prime bungs 

Medium prime bungs.......... 

Small prime — 

Middles, per set..... 

Stomachs 


COOPERAGE 


Ash pork barrels, black hoops.....$1.35 @1.37% 
Ash pork barrels, galv. hoops 1.42% @1.45 
Oak pork barrels, black hoops. 1.25 @1.27% 
Oak pork barrels, galv. ... 1.82% @1.35 
White oak ham tierces 2.17% @2. 

ed oak lard tierces. , 


| 2.02146 @2.05 


Week ending August 1, 1936 


NEW YORK MARKET PRICES 


LIVE CATTLE 


Steers, medium and good 
Cows, low cutter and. cutter 
Bulls, sausage 


LIVE CALVES 


Vealers, select 
Vealers, better grade 
Vealers, plain and medium. 


LIVE LAMBS 


Lambs, choice @11.75 
Lambs, medium 9.50@10.50 
Lambs, plain @ 8.00 

yes @4.50 down 


LIVE HOGS 


Hogs, better grade, 185-lb @11.25 


DRESSED BEEF 
City Dressed. 
Chelee, BALITA, BONN. ccc civiceseccces 13% @14% 


Choice, native, light %@14% 
Native, common to failr......cccccccececs 12%@13 


Western Dressed Beef. 


Native steers, 600@800 lbs 13 

Native choice yearlings, 440@600 lbs... 

Good to choice heifers................. 12 

Good to choice cows 

Common to fair cows 

Fresh bologna bulls @1% 


BEEF CUTS 


Western. City. 
@22 
@18 
@16 


Yo. 1 chucks 


Yo. 3 chucks 

Bolognas 

Rolls, reg. 6@8 lbs. av.... 
Rolls, reg. 4@6 Ibs. av.. 
Tenderloins, 4@6 lbs. av 
Tenderloins, 5@6 lbs. av 
Shoulder clods 


@16 
Medium @15 
Common @13 


DRESSED SHEEP AND LAMBS 


Lambs, prime to choice............eee- 23 @24 
Lambs, good @23 
Lambs, medium 9 @22 
Sheep, good @13 
Sheep, medium @li 


DRESSED HOGS 


Hogs, good and choice (90-140 Ibs.) ..$16.00@17.00 


FRESH PORK CUTS 


Pork loins, fresh, Western, 10@12 lbs.21 @22 
Pork tenderloins, fresh 30 @3 
Pork tenderloins, frozen 

Shoulders, Western, 10@12 lbs. av 

Butts, boneless, WINN Re 66 ws weeeewsdcs 20 
Butts, regular, Western 

Hams, Western, fresh, 10@12 Ibs. av.. 

Picnic hams, West. fresh, 6@8 Ibs. av.. 

Pork trimmings, extra lean 

Pork trimmings, regular 50% lean 

Spareribs 11%@12 


SMOKED 


Regular hams, 8@10 lbs. 
Regular hams, 10@12 Ibs. 
Regular hams, 12@14 Ibs. 
Skinned hams, 10@12 lbs. av 
Skinned hams, 12@14 Ibs. 
Skinned , 16@18 Ibs. 
Skinned hams, av 
—— 4@6' 1 


enics, 6@8 Ibe 
Gigy pickled amy 8@12 
Bacon, boneless, Western 
Bacon, boneless, city 
Rollettes, 8@10 Ibs. 
Beef tongue, light 
Beef tongue, heavy. 


2614 @27% 
2644 @27% 
26 @27 


FANCY MEATS 


Fresh steer tongues, untrimmed 
Fresh steer tongues, 1. c. trimmed... 
Sweetbreads, beef 

Sweetbreads, veal 

Beef kidneys 

Mutton kidneys 

Livers, beef 

Oxtails 


mb fries .. 


BUTCHERS' FAT 


)2.00 per cwt. 
2.50 per cwt. 
@4.00 per cwt. 
@3.00 per cwt. 


GREEN CALFSKINS 


5-9 91%4-12% 12%-14 14-18 18 up 
Prime No. 1 veals.. 17 1.85 90 1.95 2.10 
Prime No. 2 veals.. 16 1.65 . 1.75 1.80 
Buttermilk No. 1... 14 1.55 i’ 
Battermilk No. 2... 13 1.40 ee 
Branded grubby ... 7 -70 : .80 .85 
Number 3 7 -70 . ¢ 


BONES AND HOOFS 


Shop fat 
Breast fat 
Edible suet 








PRODUCE MARKETS 


BUTTER. 
Chicago. 
Creamery (92 score) @34 
Creamery (90-91 score)... @33% 
Creamery firsts (88-89 
score) 2 @32% 


New York. 
344% @34% 


UE TNO 6.5 waw-se-0:0005 5 24% @25 
i eer. 2314 @ 241% 
Standards 


LIVE POULTRY. 
NING asa )00-s ou-whe on eloere 12 @18 
ey ee 15 @18 
Fryers 
Chic aa 18 “@: 21 
SEE Saipnndsununw ees 13 @16 @20 
Ducks .... 9 @13 @T3 
Geese 9 @12 @10 


DRESSED POULTRY. 
Fryers, 36-42, frozen @23% 
Roasters, 43-54, frozen...25 @26 
Roasters, 55 & up, frozen. @27™, 
Fowls, 31-47, fresh 18 pt 
48-59, fresh 2 @23 
60 and up, ; @ 25% 


d55559 
ronsangts 
Saar 

& 


to 


ae 
& 


BUTTER AT FIVE MARKETS 


Wholesale prices 92 score butter at Chicago, 
New York, Boston, Philadelphia and San Fran- 
cisco, week ended July 23, 1936: 

July 17. 18. 20. 21. 22. 23. 
33% -33% 3314 383% 33% 

33% 33% -34 -34 -34 

34% 34 34% 34% 34% 

34% 34 844%, 34% 34% 

35% 35% 36 36% 

Wholesale prices carlots—fresh centralized—90 
score at Chicago: 


33% 33% -33% 33% 33% 33% 


Chicago 


Receipts of butter by cities (tubs): 


This Last Last —Since Jan. 1.— 
week. week. year. 1936. 1935. 
Chicago 40,820 57,605 1,895,641 1,972,658 
N. Y... 51,807 
Boston . 15,579 


"725.680 
Phila .. 10,511 


696,408 
Total 118,717 130,114 149,447 5,238,389 5,389,146 


Cold storage movement (Ibs.): 


Same 
In Out On hand week day 
July 23. July 23. July 24. last year. 
Chicago ..301,880 76,371 jo'son’ 780 39,810,915 
New York.282,944 151,695 wth 232 
Boston ... 224 116,995 6,046,839 
a eee 20 16,364 i 5,083,865 


Total ...694,§ 361,425 40,500,798 69,218,851 
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ADVERTISEMENTS 


Advertisements on this page, $3.00 an inch for each insertion. 
Wanted, special rate, $2.00 an inch for each insertion. 
ds, including signature or box number. 
Remittance must be sent with order. 


inch, not over 48 wor 


Position 
Minimum Space ] 
No display, 








| 





Position Wanted 


| 
} 


Position Wanted 


P 


| Miscellaneous for Sale 











Canned Meat Salesman 
Experienced canned meat and vacuum pack 
salesman acquainted with Eastern jobbing and 


chain store trade desires position. No objec- 
tions to traveling. Can furnish best of ref- 
erences. Address Box W-441, THE NA- 


TIONAL PROVISIONER, 407 S. Dearborn St. 
Chicago, Il. 


Superintendent 


15 years experience in all departments. Ca- 
pable of supervising work in killing, cutting, 
curing, sausage. Also refrigeration engineer. 
Would like to locate with reliable packer. Ex- 
perienced in both large and small houses. 
Good references. Married. W-442, THE NA- 
TIONAL PROVISIONER, 407 S. Dearborn St. 
Chicago, Il. 





Superintendent 


with broad and varied experience with both large 
and small packers available for connection with 
independent packer anywhere in U. 8S. or Canada. 
Pork and beef, kill, lard, inedible, cutting, curing, 
sausage, boiled hams, freezers, smokehouse. Prac- 
tical and economical results in any and all depart- 
ments. A-1 references. W-434, The National Provi- 
sioner, 407 S. Dearborn St., Chicago, Ill. 


Working Sausage Foreman 


Position wanted by man with 16 years ex- 
perience in making high grade and standard 
grade sausage, loaves, specialties, boiled and 
baked hams. Many ideas for profitable prod- 
ucts. Can keep expenses down and improve 
your product. Reliable references. Steady, 
sober and industrious. Married. Can go any- 
where. W-435, THE NATIONAL PRO- 
VISIONER, 407 S. Dearborn St., Chicago, Ill. 


| 


For Sale or Lease 


Small modern meat packing plant located 
in Southern Colorado. Business established in 
1923 and now doing annual business of about 
$175,000.00. Would sell interest to person 
capable of taking over management. FS-437, 
THE NATIONAL PROVISIONER, 407 §. 
Dearborn St., Chicago, Il. 





Refrigeration Compressor 


5 h.p. York refrigeration compressor, 
plant complete with door, etc., in excel- 
lent condition. Reasonably priced. W. 
S. McClure, 60 Broad Street, Mount 
Vernon, N. Y. Telephone Fairbanks 
4-4606. 





Skinner & Dry Rendering Man 

Expert horse skinner and all-around 
experienced dry rendering man desires 
position. Can handle blood, dead stock 
and packinghouse offal. W-443, The 
National Provisioner, 407 S. Dearborn 
St., Chicago, IIl. 





Plant Supervisor 


Practical operating superintendent, all depart- 
ments—beef, calf and sheep dressing, hog killing, 
cutting, cellars, smoked meats, etc. Can handle 
and instruct men. Minimum operating costs. Ex- 
perienced both large and small plants. Energetic, 
economical, responsible. Single man; will go 
West or South. Suggest interview. W-423, The 
National Provisioner, 407 S. Dearborn St., Chicago, 
Il 





Sales, Production or Asst. Mgr. 


Institute of Meat Packing training. Age 32 with 
7 yrs. retail and 8 years wholesale experience as 
successful car route salesman with one employer. 
Can offer willingness to work hard, character, 
ability and initiative for decent salary and prom- 
W-425, The National Provisioner, 
Chicago, Ill. 


future. 
Dearborn St., 


ising 
407 S 





| 
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Sausagemaker 


experienced in manufacture of all grades of 
sausage, fancy loaves, boiled and baked hams 
desires position. Excellent curing and smok- 
ing. Considering present conditions will work 
for small concern for small salary providing 
firm has promising future. Married; ref- 
erences. W-445, THE NATIONAL PRO- 
VISIONER, 407 S. Dearborn St., Chicago, Il. 





Sausagemaker 
German, thoroughly experienced, can make 
all grades of fresh and summer sausage, 


loaves, cooked and baked hams. Turn out a 
good uniform product from any material at 
all times. Experience on killing floor. Prefer 
medium size packer. Hard worker; reliable; 
good references. W-447, THE NATIONAL 
— 407 S. Dearborn St., Chicago, 





Sausagemaker 


Have years of experience. Capable of 
making high grade products, loaves and 
specialties of all kinds. Employed at 
present but anxious to make a change. 
W-426, THE NATIONAL PROVISIONER, 407 
S. Dearborn St., Chicago, IIl. 





Foreman 


For hog killing or cutting foreman or 
beef boner, address: John J. Bon, Box 
127, Neffs, Ohio. 





Curing and Sausage Troubles 


Have you ever considered how many 
dollars you could save in curing and 
sausage troubles, as well as in other 
departments, by having an experienced 
packinghouse chemist on your staff? 
Prevent “ropy” pickle, oversalty hams, 
mould in sausage, etc., by daily tests. 
Good man available at reasonable sal- 
ary. W-421, THE NATIONAL PROVI- 
SIONER, 407 S. Dearborn St., Chicago, Ill. 
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Working Sausage Foreman 


Am a thoroughly experienced sausage 
maker capable of taking complete charge 
of your sausage kitchen. Have a com- 
plete knowledge of the manufacture of 
fresh and summer sausage, loaves and 
specialties and in the curing and hand- 
ling of sausage meat, etc. Can organize 
your department, figure costs and secure 
absolute cooperation from the help. My 
experience comprises both old world 
training and modern sausage methods in 
up-to-date packinghouses throughout 
the United States. W-428, THE Na- 
TIONAL PROVISIONER, 407 S. Dearborn 
St., Chicago, III. 








For Other Classified Ads 
See Bottom of Page 55 











Bacon Slicer 
For sale, Link-Belt bacon slicer with 
conveyor-type wrapping table. Excel- 
lent condition. FS-438, THE NATIONAL 
PROVISIONER, 407 S. Dearborn St., Chi- 
cago, Ill. 





Cooker 


For sale, 5 ft. x 9 ft. cooker with 20 
H.P., 60 cycle, 3 phase, 220 volt, AC 
motor. Silent chain drive. A-1 operative 
condition. FS-400, THE NATIONAL Pro- 
VISIONER, 407 S. Dearborn St., Chicago, 
Ill. 





Used Equipment for Sale 


3-4’ x 9’ Lard Rolls, made by Allbright-Nell 
and Mechanical Mfg. Co.; 2 No. 1 Anderson Oil 
Expellers; 3 Bartlett & Snow 10’ x 3’ Tankage 
Dryers, jacketed; 1 Hottmann twin-screw Cut- 
ter and Mixer; 1 36” 4-cage Disintegrator; 2 
Ball & Jewell Rotary Cutters, No. 1 and No, 2 
size; 3 Mechanical Mfg. Co., double-arm Mix- 
ers. Miscellaneous: Cooking Kettles, Rendering 
Tanks, Digesters, Hammer Mills, Grinders, Dry- 
ers, Ice Machines, Hydraulic Presses, Filter 
Presses, Pumps, Boilers, etc. Have you any 
equipment for sale? Send us a list. 


CONSOLIDATED PRODUCTS CO., 
| 14-19 Park Row, New York, N. Y. 
Telephone: Barclay 7-0600. 
Shops and Warehouse: 331 Doremus Ave. 
Newark, N. J. 





INC. 





| Packinghouse Equipment 
} For sale, the following equipment, used but in 
| good condition: 

1 2-ton Studebaker Refrigerator Truck. Two 
Unit. Body Dimensions inside, 144” long, 58” 
wide, 55” high. Fully insulated and has ice bunker 
for refrigeration. Is a good buy and has not had 
hard use. Price reasonable. 

1 24-ton capacity Frick Ice Machine. Complete 
with vertical center crank steam engine, ammonia 
receiver, double pipe condenser, complete freezing 
unit, seventy-two 200-lb. freezing cans, overhead 
traveling crane and American Marsh brine pump. 

Also Boilers, Pumps, Water Softener, Feed 
Water Heater, track, stock and portable scales, 
Lard Rendering Equipment, Tallow Cooking Tanks, 
Meat Chopper and other items. 

For full particulars, descriptions and prices 
write 
GEO. H. ALTEN 

Lancaster, Ohio. 
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HONEY BRAND 
HAMS 
BACON 
DRIED BEEF 





FOOD 


HYGRAD 





HYGRADE 


Pork Beef 


Veal 


Lamb 


Sausage 
Specialties 








PRODUCTS 


CORP. 


30 Church St. 
New York, N. Y. 
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Straight and Mixed Cars of Fresh and pao a 0 kK K Pp 4 9 | © U S T S 
rom 
UNION stock YARDS «60° LHEE P. BRENNAN COMPANY 


CHICAGO, ILLINOIS 















NATURE AND 
HUMAN SKILL 


combine to give 
Superb Quality 
inthese imported 
canned Hams. 


Try a Case Today 


j 11E.16thST., NEW YORK,N.Y. 





HAMS 
BACON 











C. A. Durr Packing Co., Inc. 
Utica, N. Y. 


Manufacturers of 





FRANKFURTS 
QUALITY PorkProductsThat SATISFY 


LARD 
DAISIES 
SAUSAGES 























Plants for Sale 


Men Wanted 


Men Wanted 








Sausage Works 


For sale, sausage works coupled with two 
large retail and wholesale markets. Fine 


money-making set-up; no competition; over 


300 wholesale customers Central States east 
of Chicago. Dissolution of partnership reason 
for selling. Act quickly if you want a money 
maker, W-444, THE NATIONAL PRO- 
VISIONER, 407 S. Dearborn St., Chicago, Ill. 





Dry Rendering Plant 


For sale, dry rendering plant. Large | 


new building and equipment. Large 
territory. Plenty of business. FS-440, 
THE NATIONAL PROVISIONER, 407 S. 
Dearborn St., Chicago, Ill. 
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Smoker 


Smoker wanted, New York plant. 
Must be thoroughly experienced in all 
smoke meat lines and able to handle 
men. W-439, THE NATIONAL PROVI- 
SIONER, 300 Madison Ave., New York, 
mM. ¥. 


Salesman 

Wanted, salesman in Washington, D. C. by 
western packer to sell full line of beef, veal, lamb 
and pork. In answering give full details, past 
experience, whether employed at present, refer- 
ences. All applications will be held strictly con- 
fidential. W-446, The National Provisioner, 407 
S. Dearborn St., Chicago, II. 





| Butcher and Packinghouse Supply 


Salesman 


Butcher and packinghouse supply and equip- 
ment salesman for Central Western states 
wanted to sell standard lines of machinery 
and ooo binder flour and artificial 
easings. General knowledge of slaughter and 
meat processing essential. Give full details 
of experience. W-436, THE NATIONAL PRO- 
VISIONER, 407 S. Dearborn St., Chicago, Ill. 








Sell Your Surplus Used 
Equipment through THE 
NATIONAL PROVISIONER 
Classified Ads, 
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The equipment, supplies and services of the firms listed here 
vitally affect your business life. Each of these companies is 
constantly striving for perfection, and in doing so offers you 
procedures for operating more efficiently, means for produc. 
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more readily—with all the benefits which come from lowered 
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UNITED DRESSED BEEF COMPANY | 


J. J. HARRINGTON & COMPANY 


City Dressed Beef, Lamb and Veal, Poultry 





Oleo Oils Stock Foods Pulled Wool Calf Skins 
Stearine Calf Heads Pickled Skins Horns 
Tallows Cracklings Packer Hides Cattle Switches 





Selected Beef and Sheep Casings 


43rd & 44th Streets 
First Ave. and East River 


NEW YORK CITY 


Telephone 
Murray Hill 4-2900 

















‘‘The Skins You Love to Stuff’’ 


Early & Moor, Inc. 
SAUSAGE CASINGS 


139 Blackstone St. 


Boston, Mass. 


Exporters 


Importers 














.\) 
Partridge 
PORK PRODUCTS—SINCE 1876 

The H. H. MEYER PACKING CO. 


Cincinnati, Ohio 

















Phone Gramercy 5-3665 


Schweisheimer & Fellerman 
Importers and Exporters of 
SAUSAGE CASINGS 


Selected Hog and Sheep Casings a Specialty 
Ave. A, cor. 20th St. New York, N. Y. 











Selected 
Sausage Casings 


Attention 


For YOUR Pork Sausage Use 
OUR Graded SHEEP CASINGS 


























MAY CASING COMPANY, INC. 


FORMERLY M. J. SALZMAN CO., INC. 


619 West 24th Place, Chicago, III. 





Arbogast & Bastian Company 


MEAT PACKERS and PROVISION DEALERS 
WHOLESALE SLAUGHTERERS OF 


CATTLE, HOGS, SHEEP AND CALVES 
U. S. GOVERNMENT INSPECTION ALLENTOWN, PA. 














Wilmington Provision Company 
TOWER BRAND MEATS 
Slaughterers of Cattle, Hogs, 


Lambs and Calves 
U. S. GOVERNMENT INSPECTION 


WILMINGTON DELAWARE 











TO SELL YOUR PRODUCTS 
in Great Britain 


communicate with 


STOKES & DALTON, LTD. 
Leeds, 9 ENGLAND 











Bell Brand 


Hams—Bacon—Sausages—Lard—Scrapple 
F. G. VOGT & SONS, INC.—PHILADELPHIA, PA. 




















THE CUDAHY Packine Co. 


Importers and Exporters of 


Selected Sausage Casings 
221 North La Salle Street Chicago, U.S. A. 














GEO. H. JACKLE 
Broker 


Tankage, Blood, Bones, Cracklings, Bonemeal, 
Hoof and Horn Meal 


Chrysler Bldg., 405 Lexington Ave., New York City 
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THE WORLDS 


LARGEST J TAINLESS STEEL 


HE larger a good installation is, the louder the praise. 

This has proven to be a fact by the many favorable 
comments made by the hundreds of persons who have 
viewed the new Armour and Company Beef House installa- 
tion, illustrated above. 
ANCO was selected by Armour and Company to fabricate 
the largest Beef Viscera Tables ever manufactured; two of 
them are 70’ long and 5’-6” wide with Stainless Steel flights 
3” thick. Over || tons of Stainless Steel were used to man- 
ufacture these two Tables and auxiliary equipment. It is 
obvious that this job required perfect designing and years 


of experience in fabricating Stainless polished metals. 


VISCERA CONVEYORS 





The ANCO Shop is equipped with the most modern ma- 
chinery for this type of work which requires perfect shearing, 
punching, and careful welding. This is but one of the hun- 
dreds of installations of similar equipment made by The 
Allbright-Nell Co. in which superior craftsmanship has been 
so notable. Every ANCO Viscera Table is designed and 
built to comply with all government inspection requirements. 
ANCO Viscera Inspection and Handling Tables will enable 
you to obtain higher quality in both carcasses and "cuts" 
and at the same time reduce your labor costs. Our experts 
will be glad to plan your installation for the utmost eco- 


nomical and practical operation. 





THE ALLBRIGHT-NELL CO. 


Eastern Office 


117 Liberty Street 
New York, N. Y. 


5323 S. Western Boulevard, 
Chicago, IIl. 


Western Office 
111 Sutter St. 
San Francisco, Calif. 























